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[dot 3-collaborating] 

V Loaded:: [dot 1 - browsing] 
' Microsoft® Internet Explorer 4 is chock full o' 

brand-new desktop toys to make your Web life more 
fun and easy. For one thing, you spend a lot less time 

searching. With Internet Explorer 4’s new search bar you 
can get a split-screen view: Look left-there’s where 

you are on your search list. Look right - there's the page 
you're on. It's simple. And a new history bar will remember 
your past for you - so, if you searched and found 
something three weeks ago, you can get right back there 
without having to go discovering it all over again. 
Speaking of doing things fast: Java™ runs faster with 
Internet Explorer 4 than with any other browser, 

i And since you’ll be zipping so easily in and out of 
^ uncharted territory, you get the benefit of 

new security zones. Now you can set your 
level of security for each individual site, 

depending on where you're going 

j, if you feel like sharing and 
communicating and working together 

and using cool new software and getting things 
EFr done a lot faster, Internet Explorer 4 is really 

great for that, too. With Outlook™ Express you can 
send someone your Web page in an e-mail. Seriously. 

Not a link to your page, but a real live living breathing 
Web page that you’ve decided to send to someone - 

no connecting to the Web is necessary. 
And Frontpage® Express lets you change the 
fonts and the backgrounds and other stuff on your 
Web page without having to know what something like 
((animator_thread!=null) &&animator_thread.isAlive()) 
means. It's easy. And if you want to work simultaneously 
on, say, a Microsoft Excel document with some guy 

in Budapest, NetMeeting™ gives you that power. 
And if you want to see what color shirt that guy 

Budapest is wearing, NetMeeting gives you 
video conferencing power. “Excellent green 

shirt, Mr. Budapest," you might say, 
using NetMeeting's audio 

conferencing capabilities. 







THE DIGITAL CAMERA 
FRONT TO BACK. 



WAY OUT FRONT 

Let’s begin with the optics that give Olympus its renown. Here the 

D-320L exceeds beyond all counts. It has a five element all glass 

aspherical F2.8 autofocus lens with macro. Quite simply, this lens is 

equal to the lenses on our award-winning 35mm cameras. Put another 

way, this digital camera consistently produces higher quality images 

than other digital cameras, even some with higher resolution. 

Also worth mentioning: a four mode flash with red-eye reduction; auto 

white balancing; and manual exposure controls allowing you to com¬ 

pensate for light conditions. 

WE WORK OUR PIXELS HARDER THAN ANYONE ELSE 

Our resolution: never produce a high resolution camera without giving 

the pixels something to do. Our resolution is 1024 x 768 pixels and 

all 810,000 of them have plenty to keep them occupied. The key is 

our sophisticated imaging system: the multiple compression ratios 

that give you a choice of both image quality and size as well as the 

color management system that rewards you with rich, vibrant 

The result: 

jr pixels earn their keep. 

SHOOT, SHOOT, SHOOT 

There are no restrictions on the number of photos 

n capture with the D-320L. The 2 megabyte 

SmartMedia™ card that comes with the camera (4MB optional) has 

an unlimited capacity. You just simply download the images from 

the card to your computer by means of the serial cable o 

optional PCMCIA or 3.5" floppy disk adapters. 

Or you can insert a new card anytime and 

keep on shooting. 

NO COMPUTER NECESSARY 

For those who don’t want to be married to a 

computer day after day, there’s emancipation. The 

D-320L has video output that directly hooks to your 
Hookup the D-320L 

TV. The entire family can now view your shots totheTV and watch your 

without the need for a computer. And the images shots come to life, 

can be videotaped on a VCR and sent to relatives or business associates. 

Another direct connection is from the camera to the new Olympus 

P-300 personal photo printer. In a little over a minute you can print 

true photo quality images directly from the camera. Finally, digital 

independence! 

OUR REVEALING BACK 

It tells you a lot. For one thing, there’s the 

new 2" screen that displays real images ir 

brilliant color. You can use it as a viewfinder 

or to review your shots one at a time or 

nine at a time. Or use it to present a slide show 

by automatically displaying each image one at i 

And if stop action inspires you, the D-320L can 

capture 9 shots per second in a single frame. want '* 

A FEW FINAL BYTES 

Note: our more economical D-220L, with a resolution of 640 x 480, 

is ideal for smaller images (snapshots, the web, electronic presentations) 

and still gives you all the features and image quality of the D-320L. 

Note: last year’s Olympus digital came 

won more awards than any other digital 

eras. Just imagine what this year will brin 

We’ve exposed the digital camera front 

to back. Now you should see for yourself 

how rich and sharp our images really are. 

Visit us at www.olympus.com. 

Or call us at 1-800-622-6372 and we’ll answer all 

your questions. 

OLYMPUS 
THE ART AND SCIENCE OF IMAGING" 
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I IT'S LOADED 

A/EWDELL DIMENSION XPS D300 
300MHz PENTIUM® II PROCESSOR 
FEATURING MMX™ TECHNOLOGY 

•64MB SDRAM Memory 

• NEW 8.4GB Ultra ATA Hard Drive with 
512KB Cache (9.5ms) 

• /VAV1200HS Monitor (17.9' v.i.s., ,26dp) 
• NEW Matrox Millenium II8MB WRAM 

Video Card* 
• 24X Max5 Variable CD-ROM Drive 
• Integrated Yamaha Wavetable Sound 
• Altec Lansing ACS-490 Full Dolby 

Surround Sound Speakers with Subwoofer 
• NEW 56K Capable** U.S. Robotics x2 

WinModem 
• Iomega® Zip 100MB Internal Drive 
• MS* Office 97 Small Business Edition 

plus Bookshelf 96 
• MS Windows® 95/Internet Explorer 
• MS IntelliMouse 
• 3 Year Limited Warranty- with 1 Year 

On-site4 Service 

$3599 
Personal Lease: $160/Mo., 24 Mos* 
Order Code #59)020 

NEW DELL DIMENSION XPS D266 
266MHz PENTIUM II PROCESSOR 
FEATURING MMX TECHNOLOGY 

•64MB SDRAM Memory 
•NEW 6.4GB Ultra ATA Hard Drive 

(9.5ms) 
•1000LS Monitor (15.9* v.i.s.) 
• NEW STB Velocity 4MB AGP Video Card 
• 24X Max4 Variable CD-ROM Drive 
• NEW Creative Labs AWE64 Value 

Sound Card 
• Altec Lansing ACS-90 Speakers 
• MS Office 97 Small Business Edition 

plus Bookshelf 96 
• MS Windows 95/Internet Explorer 

• MS IntelliMouse 
• 3 Year Limited Warranty’ with 1 Year 

On-site4 Service 

$2699 
Personal Lease: $120/Mb., 24 Mos? 
Order Code #591021 

/VflWDELL DIMENSION XPS D300 
300MHz PENTIUM II PROCESSOR 
FEATURING MMX TECHNOLOGY 

• 64MB SDRAM Memory 
• NEW6.4GB Ultra ATA Hard Drive (9.5ms) 
• MW1000TX Trinitron® Monitor 

(15.9* v.i.s., ,26dp, 1280x1024 max. res.) 
• NEW STB Velocity 4MB AGP Video Card 
• 24X Max4 Variable CD-ROM Drive 
• Integrated Yamaha Wavetable Sound 
• Altec Lansing ACS-290 Speakers with 

Subwoofer 
• MS Office 97 Small Business Edition 

plus Bookshelf 96 
• MS Windows 95/Internet Explorer 
• MS IntelliMouse 
• 3 Year Limited Warranty’ with 1 Year 

On-site4 Service 
• Upgrade to an 8.4GB Ultra ATA Hard 

Drive with 512KB Cache, add $89. 

$2999 
Personal Lease: $134/Mo., 24 Mos5' 
Order Code #591008 

A/fWDELL DIMENSION XPS D233 
233MHz PENTIUM II PROCESSOR 
FEATURING MMX TECHNOLOGY 

• 32MB SDRAM Memory 
• A/EW4.3GB Ultra ATA Hard Drive (9.5ms) 
• 1000LS Monitor (15.9* v.i.s.) 
• MfWSTB Velocity 4MB AGP Video Card 
•24X Max5 Variable CD-ROM Drive 
• NEW Creative Labs AWE64 Value 

Sound Card 
• Altec Lansing ACS-90 Speakers 

• NEW 56K Capable** U.S. Robotics x2 
WinModem 

• MS Office 97 Small Business Edition 
plus Bookshelf 96 

• MS Windows 95/Internet Explorer 
• MS IntelliMouse 
• 3 Year Limited Warranty’ with 1 Year 

On-site4 Service 

$2399 
Personal Lease: $107/Mo„ 24 Mos?A 
Order Code #591006 

You'll be packing some major heat with the new 

Dell Dimension® XPS D266. Because it's more than 

just a 266 megahertz demon. We've armed this Intel 

Pentium® II processor-based system with the new 

STB Velocity 4MB AGP card, boosting 3D graphics 

performance a whopping 300% over the STB Nitro 

4MB PCI video card. And faster graphics means 

more realistic and more lifelike graphics. On the 

Dell Dimension XPS D266, design, CAD/CAM, virtual 

reality imaging, web content development, games 

and just about any other 3D application will blow 

you away. We've also included high-speed SDRAM 

memory that "bursts" data twice as fast as EDO 

memory, and a 6.4GB Ultra ATA hard drive (up to 8.4GB 

available) with two times the data transfer rate of 

a non-ATA hard drive. So give us a call or visit our 

website today. 

DUL 
800-545-3767 

TO ORDER ONLINE 

www.dell.com/buydell 
Mon-Fri 7am-9pm CT • Sat 10am-6pm CT 

Sun 12pm-5pm CT In Canada/ call 800-839-0148 

pKeyeode #99165 ] 

Pentium®]! 

Amount of monthly lease payment, based upon 24-month lease from Dell Financial Services L.P., an independent entity; first and last monthly lease payments due prior 
to delivery: °$321, $267, #$240, ”$214. Above monthly lease payments exclude tax which may vary (for example, Hartford City, IN sales tax °$8.01); shipping cost and $55 
doc. fee due with second payment; no security deposit required; subject to credit approval and availability. Lease terms subject to change. "Some conditions apply. 



RELAX. THE FUR’S FAKE 
BUT THE DRINK’S REAL. 

Enjoy Red Label Responsibi) 
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Features 

0 Roger Ebert/Critical Eye 
Serious doubts about the virtues of “instant 

0 Angela Gunn/Det.Dot.Dot.Com 
,s you gaze at it, the Net is staring back 

0 Charles Pappas/Safety Net 
Is the Net a Peeping Tom? Not necessarily 

0 Sports on the Net 
Play to Win with Y-Life's Site Guide 

© Get in the Game by Ben Greenman 

Where to go? Should you wager? We pick the Most 
Valuable sports site 

0 Game on a Page Reports by Ben Greenman 

State-of-the-sport Net reports on baseball, basketball, 
football, golf, hockey, and tennis 

0 You Don’t Know Shaq! 

By David Sheff 

Shaquille O'Neal discusses Bill Gates, elephantiasis, and of 
course, basketball 

0 Netstoppers 
By Charles Pappas 

Easy solutions to your 10 biggest Net fears 

0 Anatomy of a Web Site: E! Online 
By Derek A. Baker 

Who could have ever guessed that the geeky Internet 
would become a hotbed of Hollywood news and gossip? 
Y-Ljfe visits E! Online, the buzziest of place of them all 

0 Working the Net 
By Karen Heyman 

“Dilbert” creator Scott Adams takes on office politics and 
the Net in the '90s 

di)0n the Net, with Love and Squalor 
By Cynthia Heimel 

Some find love on a two-way street; others seek it 
out on the proverbial information highway. One 
woman’s story 

Columns 



Departments 
0 Editor's Note 

Q Backchat: Letters to the Editor 

0 Click! 

dD Cool Tools 

O Yippee!/Ya-Hooey! 

O E-Z User 

0 E-Z Shopper 

0 Touched by the Net 

0 Old Way/Net Way 

0 Incredibly Useful Sites 

© Pretty Strange 

Reviews 
0 New, Notable & Fun / Contents 

O Karen Voight: Keeping Healthy & Fit 

o Reviews by Topic 

s 



4RUNNER 

the call of the wild 
The wild is waiting. And so is the 4Runner, ready to take you places you've only dreamt of 

whispers your name, 
before — and to some you never knew existed. All in a sophisticated, roomy comfort that will embrace 

and asks if you can 
not only your body, but your sense of adventure. The 1998 Toyota 4Runner. Answer the call. 

come out and play. 

TOYOTA everyday 

:j 1 8QO-GO-TOYOTA ♦ www.toyota.com 

© 1997 Toyota Motor Sales, U.S.A., Inc. Buckle Up! Do it for those who love you. 



Still trying to decide 

wnjpnite© 
a 56K modem? 

Let us make it easy for you. 



x2 Delivers...even more. 
x2 Delivers...cash back and more 

Every day more and more information is added to the 

Internet, including larger data files, richer graphics and real¬ 

time audio and video. And to experience it properly you'll 

need a faster modem than the 28.8K and 33.6K models 

out there now. 

That’s why we're making it easy for you to get a 

U.S. Robotics 56K1 modem with x2 technology, the fastest 

we've ever created for use with regular phone lines - by 

giving you $50 (US) cash back 

x2 Delivers...high download speeds now 

You don't need to wait to take advantage of this 

modem's superior download speeds. That’s because 

x2 technology is available now from more than 900 

Internet service providers (ISPs) worldwide, from industry 

giants like IBM Global Services, America Online, Prodigy 

and NETCOM to smaller regional providers. In fact, more 

than 750 local ISPs offer live support in all 50 states and 

Canada, so you can start downloading at high speeds right 

now with x2? It's that simple. 

$50 (US) CASH BACK 
We're offering a $50 (US) mail-in rebate when you 

purchase a US Robotics 56K desktop modem 
with x2 technology by 7117/98. It's a great way to 

help you get the most out of the Internet 

CONNECT NOW in all 50 states and Canada 

light now more than 750 local ISPs are live with x2 technology, 
so you Gan connect today, regardless of where you live.2 

FREE UPGRADE to standard1 

After the new international 56K standard is approved, 
we'll upgrade your US. Robotics 56K modem with 

x2 technology to meet it — absolutely free. 

We’re confident you’ll be completely satisfied with your 
new US. Robotics 56K modem with x2 technology. 

If not you can return it with your dated receipt within 
30 days of purchase— no questions asked. 

x2 Delivers...free upgrade to standard 

You may have heard that the international 56K standard 

hasn't yet been defined.That’s why we’re offering a no-risk 

guarantee of a free upgrade to make your U.S. Robotics 

56K modem with x2 technology meet this new standard 

after it's approved (expected in 1998). 

x2 Delivers...guaranteed 

To make it easy for you to experience x2 technology 

now, we're introducing "x2 Delivers More’,’ a special program 

that will show you why buying a U.S. Robotics 56K modem 

today makes so much sense. 

x2 Delivers...an easy choice 

The ability to connect now in all 50 states and Canada 

$50 (US) cash back (see www.usr.com/x2delivers for rebate 

form). A free upgrade to standard. A 30-day money-back 

guarantee. It just couldn't be any easier For more informa¬ 

tion, visit our Web site at http://x2.usr.com/connectnow or 

call 1-800-525-USR1 to find an ISP near you that offers live 

x2 service now. 

To get the speed you need, just remember one thing: 

x2 delivers even more than before. 

U.S. Robotics. From the leader in networking. 3^5 



EDITOR’S NOTE 

A Sporting Net Life 
Many of the Net’s passions—science fiction, 

chat, games, academic discourse, and, of 

course, computing—are inborn; they swelled 

up naturally from the interests of Net pio¬ 

neers. I believe sports are different: The Net didn’t necessarily beck¬ 

on to the jock-minded until it was clear the Net had something to 

offer them. But when it did, touchdown! As it became clear that the 

Web offered unique, unprecedented opportunities to get just the 

scores you wanted when you wanted them, to drill down to the stats 

that you wanted, to follow just the teams you wanted, to interact with 

other fans—and with the jocks 

themselves—the Internet’s 

sporting potential began to 

come of age. Now, of course, 

sports sites are among the medi¬ 

um’s most popular, with CBS 

SportsLine, ESPN SportsZone, 

and the newer CNN/SI draw¬ 

ing daily fans in the millions. 

So we present Y-Life’s World 

Wide Web of Sports, a package 

to help you sort through the Shaq is having a bail on the Net. 

best of the Web’s sports 

resources—from stats and stars to fantasy leagues and betting parlors. 

We even sat down for an in-person chat with Shaquille O’Neal, who 

has been online for nearly two years (slam-dunking Net newbie 

Michael Jordan), and made contact with other pros to see how the 

Net experience was affecting them. And check out our big-site play¬ 

offs to settle the biggest bar bet of ’em all—which site is the champ. 

Our head coach on this project was contributing writer Ben Greenman. 

Click on through the rest of the issue to find our visit with Scott 

Adams, creator of working-stiff hero Dilbert, and get his take on cruis¬ 

ing—and using—the Web on the job; and celebrated columnist and 

playwright Cynthia Heimel’s witty dirge, “On the Net, with Love and 

Squalor.” Plus our regular roster: Old Way/Net Way, Incredibly Useful 

Sites, and the newest contender, Internet EZ User. Winners all. 

/Barry Golson Editor-in-Chief 
bgolson@zd.com 

OUR TEAR-OUT SITE ADDRESS GUIDE IS ON PAGE 17 

What's this got to do with Yahoo!, the directory? 
You go to Yahoo! (www.yahoo.com) for directions to sites on the Web; you come to us for info about 
why you would want to go to those sites, and for a sense of what all the daily hoopla really means. 
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! Whiskey • 40-43% alcohol by volume (80-1 
jottled by Jack Daniel Distillery, Lem Motld' 
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FEAST YOUR EARS 

The CV5000 is a five 
speaker home theater 

audio system powered 
by an on-board 40 watt 
amplifier that'll put the 

big in big screen. 

SOMETHING TO 
REALLY SHOUT ABOUT 

Our digital video disc | 

player delivers j 
122 minutes of theater 

quality picture and f 
6 channels of audio J 

all from a CD size disc. 1 
You simply won't j 

believe the difference. 



BICKCH1T 
backchat@zd.com 

Sex, Lies, and Blocking Software 
In reference to Brooke Shelby Biggs’s 

article “Eek, the Web!” [September 

’97, page 82], I want to focus on the 

pornography section of the article. 

Ms. Biggs states that porn has always 

been available to kids and that parents 

have to trust the ethics of their local 

convenience-store clerks. The materi¬ 

al at our local convenience stores and 

even at our local adult stores doesn’t 

even come close to the hard-core 

pornography so easily available on the 

Internet. Why isn’t the media telling 

it like it is? There are literally thou¬ 

sands of adult sites. Let’s say there 

were only 100,000 adult sites—your 

child using SurfWatch would still be 

able to view approximately 20,000 

adult sites. I’m hearing the cry, “It’s 

the parent’s responsibility!” Yes, it is, 

but how can parents respond when 

they are not being told the truth? 

—Vicki Trout 

vicki@shop-utopia.com 

Net School for Net Scandal 
Many thanks for your September 

issue, especially the sections on educa¬ 

tion on the Internet, but I disagree 

with your label of “techno-alarmist” 

for Michael Crichton [page 58], His 

point was there is a danger that kids 

without supervision and basic skills 

will use computers and the Internet 

simply to cut and paste text from 

sources, slap some pretty pictures on, 

and call that “research” and “learn¬ 

ing.” As the teacher of our home¬ 

schooling family, I share Mr. 

Crichton’s concerns that education on 

the Internet will become bells and 

whistles and that comprehension and 

deeper thinking will suffer. Can’t hap¬ 

pen? Notice the description of the 

Authors on the Web site [page 65]: "... 

may even help you make your teacher 

believe that you actually read the book 

on which your report is based.” 

—Steve Willingham 

tugg2 5 a@prodigy.com 

In “The Web Report Card” 

[September ’97, page 55], we are 

asked, “And Isn’t the Web Full of 

Misinformation?” Well, the same can 

be asked of school textbooks, particu¬ 

larly science and history textbooks in 

the early grades. Many are full of mis¬ 

takes, misconceptions, and “bad sci¬ 

ence memes.” If distrust of the educa¬ 

tional info on the Web leads us to 

teach kids about critical thinking, 

maybe it will finally make an impact 

on the low-quality, mistake-ridden 

stuff that many schools use right now. 

billb@eskimo.com 

Reed and Write 
Who is this guy Reed Hundt? [Sep¬ 

tember ’97, page 58]. He obviously is 

not an educator. Community colleges 

do not generate teaching certificates— 

at least not in Arizona. Where he fives 

there may be a complete teacher 

turnover every three years, but I really 

doubt it. The real reason that the move 

to incorporate computers in the class¬ 

room is going so slowly is that admin¬ 

istrators have missed a step in the 

process. There are few, if any, schools 

where the teacher has a computer on 

his or her desk for the teacher’s own 

use, and not just for students. We will 

never have complete integration until 

teachers have integrated the computer 

into their daily routine. 

mkraus@ix.netcom.com 

I was just about to write you folks a 

scathing letter on how this is nothing 

more than socialism rearing its ugly 

head when Reed Hundt (a proponent 

of wiring schools) made my point for 

me. Hundt stated that we (he must be 

talking about the government) want 

everyone to learn together. Knock, 

knock, Mr. Hundt—it’s reality. People 

are not machines, and therefore they 

are not always able to “learn together.” 

Nor should a person be forced to 

pay for someone else’s child to have 

a computer. This is just another one 

of those feel-good ideas. 

jchl59@flash.net 

Girl Power 
OK, first and foremost, Y-Life is one 

of the few magazines that I read 

from cover to cover. It’s informative 

and helpful, without talking above 

my head or beneath me. I would like 

to make one suggestion about your 

selected covers and articles...Would 

you please remember that women 

are readers, too?!?!?!? You had a 

cover with Lucy Lawless in her chest 

plate and articles following the pop¬ 

ularity of Teri Hatcher geared, I sup¬ 

pose, toward your male audience. 

But who do you use to attract 

women? Bill Gates!!! 

—Carolee H. Rose 

rosech@svr 1 .pace.kl 2 .mi.us 

Chris O'Donnell, Conan O’Brien, and 

Shaquille O'Neal. O’Kay?! 

Dog/God Lover 
Loved your funny piece on The Bible 

Code and Bill Gates [August ’97, page 

30]. By the way, horizontally, line five 

[of the illustration] reads TDWLL- 

NTHRTHNDWHTRBSWR—obvi¬ 

ously a message of hope for the 

world, readable as “two dictators will 

not threaten der whiter bowser.” The 

uninitiated may interpret this to 

mean merely that white dogs of the 

world are safe from political harass¬ 

ment, but in fact it indicates that a 

Coton de Coleur, a rare canine with a 

beautiful white coat, will overcome 

two evil despots vying for rulership of 

the world and return us to an idyllic 

state of bliss, with world government 

managed, as is appropriate, by man’s 

best friend. Obviously, the role to be 

played by Bill Gates and Microsoft is 

simply to develop a keyboard that is 

ergonomically safe for use by 

dogs...with, of course, a built-in mud 

cover and flea-protection software. 

What fun! 

adrastia@hotmail.com 



Where do you to go today?" Microsoft 
Ejj Microsoft Expedia travel 

jj Address | http://expedia.com 

Book a seven-day trip to Australia 
for as little as $1474. 

..SOFT, 

Expedia 
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Here’s your handy, tear-out guide to the site addresses in this issue. 

For the complete list, including updates, see our Web site at www.yil.com. 

You can find all the addresses for our special Sports on the Net feature (Pages 63-76) and for 

Click (Pages 27-34), Cool Tools (Pages 38-40) and Pretty Strange (Page 120) at our Web site, 

www.yil.com, along with the usual mix of columns and reviews. 

PLUS: The Guru is IN! Get answers to all those taxing surf problems by writing to our 

resident Surf Guru at our academy of Webology, Surf School. 

Yippee!/Ya-Hooey! (Page 42) : O Aero www.bezerk.com/acro 

O The BrotherHood of the Fans of “King of the Hill” www. 

geocities.com/TelevisionCity/6255/ 

O FBI’s Ten Most Wanted List www.fbi.gov/mostwant/tenlist.htm 

O Herb Ritts www.boston.com/mfa/ritts/home.htm 

O International Anti-Raisins Society members.tripod.com/ 

/'JRockOnTV www.rockontv.com/main.html 

^Pop-Up Video www.popupvideo.com 

O Personal AccuWeather www.accuweather.com 

O The Drudge Report www.drudgereport.com 

O Harry Knowles’s Ain’t-lt-Cool www.aint-it-cool-news.com 

O BabyCenter www.babycenter.com 

O The CARON Collection www.caron-net.com 

O Stamp on Black History library.advanced.org/10320/ 

~Yates1/index.htm 

O Secret Admirer www.secretadmirer.com 

O Certs City www.certs.com/scripts/certs/badbrow2.exe 

E-Z User (Pages 46, 48, 50) 

O i-Pass www.ipass.com 

O CuteFTP www.cuteftp.com 

O Fox News Internet www.foxnews.com 

O AltaVista www.altavista.digital.com 

Sf Fourll www.four11.com 

Q Switchboard www.switchboard.com 

STBigfoot www.bigfoot.com 

InfoSpace www.infospace.com 

© WhoWhere? www.whowhere.com 

O Free Agent www.forteinc.com/agent/freagent.htm 

O Eudora Light www.eudora.com 

Charles Pappas: Safety Net (Page 60) 

O Lexis-Nexis’s P-Trak Person Locator www.lexis-nexis.com 

O Stalker’s Home Page www.glr.com/stalk.html 

O Deja News www.dejanews.com 

O ATI www.atl .com 

O Bigfoot www.bigfoot.com 

O Ultimate White Pages www.theultimates.com/white/ 

O SwitchBoard www.switchboard.com 

Netstoppers (Pages 78-80) 

◦ Mail Jail www.mailjail.com 

O WhoWhere? www.whowhere.com E-Z Shopper (Page 52) 

O Art’s Pro Sports Apparel and Things www.citivu.com/rc/arts/ : O National Computer Security Association www.ncsa.com 

O Yo-Yo Store www.yoyostore.com/yoyo/ j O PC Guard Dog www.cybermedia.com 

: O ScamBusters www2.scambusters.org 

i O Public Eye www.thepubliceye.com 

: O The Anonymizer www.anonymizer.com 

: O WebEraser www.weberaser.com/ 

I O How to Spot a Virus Hoax www.av.ibm.com/lnsideTheLab/ 

O Star Telecom www.startele.com 

O Lou Malnati’s Pizza www.deepdishpizza.com 

O Andy’s Garage Sale www.andysgarage.com 

O Land’s End Overstocks www.landsend.com 

O The Main Bookshop www.mainbookshop.com 

O First Auction www.firstauction.com Bookshelf/WhitePapers/Wells/H0WT0SP0T/howtospot3.html 
i O Computer Virus Myths www.kumite.com/myths 

! O Don’t Spread That Hoax! www.nonprofit.net/hoax/ 

O Haggle.com www.haggle.com 

O Auction Anything www.auctionanything.com 

O UFO Abduction Insurance www.ufo2001.com hoax.html 

: O Pretty Good Privacy www.pgp.com 

: O PCCrypto www.mcafee.com/prod/security/pccdatas.asp 

| O Password Master 206.232.150.2/isiwelcome.htm 

: O CyberSitter www.cybersitter.com 

Roger Ebert: Critical Eye (Page 56) 

O ichat Pager www.ichat.com/pager 

Angela Gunn: Dot.Dot.Dot.Com (Page 58) : O NetNannywww.netnanny.com 

O The Shadowlands Ghosts users.aol.com/shadoland2/ghost.html i O Smyth vs. The Pillsbury Co. www.leepfrog.com/E-Law/Cases/ 

Smyth_v_Pillsbury.html 

17 



|S»TE ADDRESS GUIDE | NSVIMliFI 1ll?l 

5-Star Site: E! Online (Pages 82-84) 

O E! Online www.eonline.com 

O Mr Showbiz www.mrshowbiz.com 

O TV Guide www.tvguide.com 

◦ Moviefinder.com moviefinder.com 

Touched by the Net (Page 86) 

O Northern Lights Club puffin.ptialaska.net/-pongo/northern 

O Midlife Mommies www.midlifemommies.com/ 

O Genealogical Journeys In Time ourworld.compuserve.com/ 

homepages/Strawn 

O Coast to Coast Medical Resources www.coast-resources.com 

O Dutch Flowers www.dutchflowers.com 

O USS Ozboum Association darkstar.swsc.k12.ar.us/~wdminter/ 

ozbourn.html 

Old Way/Net Way (Pages 88-89) 

O Expedia www.expedia.com 

O Travelocity www.travelocity.com 

◦ Elbalink www.elbalink.com/home.ing.html 

O The World Famous Hot Dog Page www.xroads.com/-tcs/hotdog/ 

best.html 

O Microsoft Word www.microsoft.com/word/ 

Working the Net (Pages 90-93) 

O Eugene Volokh’s Georgetown Law Journal www.law.ucla.edu/ 

faculty/volokh 

O TravelWeb www.travelweb.com 

◦ Hotel Discounts www.hoteldiscount.com 

; OUPSwww.ups.com 

I O FedEx www.fedex.com 

: O U.S. Postal Service www.usps.gov 

: O Office Products www.officeproducts.com 

: O Viking Office Products www.vikingop.com 

i O Hoover Company Profiles www.hoovers.com 

j ◦ U.S. Census www.census.gov 

: O Net Earnings www.netearnings.com 

I O Small Office www.smalloffice.com 
: O National Association for the Self-Employed selfemployed.nase.org/ 

NASE/ 

! O S0H0 America www.soho.org 

j O Adventure Quest www.adventurequest.com 

: ◦ Will Squyres Hawaii Helicopter Tours www. 

helicopters-hawaii.com 

i ◦ Making Snowglobes from Babyfood Jars www.auburn.edu/ 

-morrike/snowglobe.html 

i O Hooters www.hooters.com 
j ◦ Bill Gates Personal Wealth Clock www.webho.com/ 

WealthClock 

j O SegaSoft’s Web Vengeance www.segasoft.com/web-vengeance/ 

index.html 
: O Don’s Boss’s Page pages.nyu.edu/-dap0686/boss.html 

i O Lonster’s Virtual Manager www.virtual-manager.com 

j O The Dilbert Zone www.unitedmedia.com/comics/dilbert/ 

: Incredibly Useful Sites (Pages 94-95) 

! © Terrific Toy Tracking Tactics www.pressroom.com/ 

-jah-net/toytips.htm 

The Internet 
of Yore 

March 10, 1876: Alexander 

Graham Bell spoke these famous 

words through his electrical speech 

machine, "Mr. Watson, come here, 

Prehistoric 
DVD 

December 28, 1 895: 

Auguste and Louis Lumiere's 

Cinematographe projector was 

publicly demonstrated. 

Home 
Entertainment 
of Yesteryear 

April 7, 1927: Television signals were 

transmitted from Whippany, N.J., to New 

York City. 



O Poetry Daily www.poems.com 

O Evening News Abstracts tvnews.vanderbilt.edu/abstracts.html 

O Lorin’s Left-handedness Site watarts.uwaterloo.ca/~ljelias/ 
left.htm 

O A-Ball's Plumbing’s Restoration Tips www.a-ball.com/tips/ 

tips.html 

O Piano on the Net www.artdsm.com/music.html 

O Encyclopedia Mythica www.pantheon.org/mythica/ 

O 6000 Links to Museums www.elsas.demon.nl/index_e.htm 

O Bugs in the News! falcon.cc.ukans.edu/~jbrown/bugs.html 

New, Notable & Fun (Pages 98-99) 

O National Enquirer www.nationalenquirer.com 

O Martha Stewart Living www.marthastewart.com 

O Good vs. Evil www.goodvsevil.org 

O Positive Press Stories www.positivepress.com 

O The Daily Outrage www.dailyoutrage.com 

O y’all www.yall.com 

O Virtual Texan www.virtualtexan.com 

O A0L.com www.aol.com 

O MSNBC www.msnbc.com 

O CMPnet www.cmpnet.com/ 

O ET Online et.msn.com 

O Snap! www.snap.com 

◦ Britannica Internet Guide www.ebig.com 

O Alexa www.alexa.com 

O SeniorSearch www.ageofreason.com/seniorssearch/ 

homedirectory.htm 

O Alexandria Library www.alexandria-home.com 

O Gist.com www.gist.com 

O Phys www.phys.com 

O The Fitness Zone www.fitnesszone.com/ 

! O Gambling.com www.gambling.com 

: O GoldClub Casino www.goldclubcasino.com/ 

: O Cinema U www.reel.com/cinemau/ 

: O Bikini.com www.bikini.com 

; <3f Electric Lady Studios www.electriclady.com 

; O Kratts’ Creatures www.pbs.org/kratts/ 

: “The Best” of Web Site Reviews 

i Guest Review: Keeping Healthy & Fit 

(Pages 100-101) 

: O American Heart Association www.amhrt.org/hhf/index.html 

: O YogaCentral www.yogaclass.com/central.html 

j O Fitness Partner Connection Jumpsite primusweb.com/ 
fitnesspartner/ 

i O Video Fitness www.videofitness.com 

: Understanding Search Engines & Web 

: Directories (Pages 102-103) 

j O Search Engine Watch www.searchenginewatch.com 

; O The Spider’s Apprentice www.monash.com/spidap.html 

; Have-lt-Your-Way Travel (Page 104) 

: O Access-Able www.access-able.com/ 

: Detecting & Fighting Consumer Fraud 

(Page 105) 

: O The Better Business Bureau www.bbb.org 

I O National Fraud Information Center www.fraud.org/ 

: Homeschooling (Page 106) 

j O Homeschool Support on the Internet www.geocities.com/ 

Athens/8259 

It’s the complete, digital home entertainment system for the 21st century: the ultimate Web cruiser, a gamer’s paradise, a 

home theater, a music enthusiast, a powerful computer and a digital-ready television. And you don’t need a degree in 

consumer electronics to run it. 

The New-Look Gateway Destination System 
Gateway’s Destination™ Digital Media Computer (DMC) delivers digital media in one complete system. The 

D6-300XL’s new 36-inch, multi-mode monitor brings it all to life; whether you’re thumping your friends in a multi-player, 

3-D game boosted by the optional Apocalypse™ 3Dx graphics accelerator, ripping through the Web powered by a TelePath® 

modem with x2™ Technology or watching digitally enhanced movies. 

DVD Optimized 
Glimpse your digital future with DVD technology. Not only does a DVD hold seven times as much data as a CD, but a 

Destination Digital Media Computer with DVD displays video at 720 x 480 resolution. And it supports two surround-sound 

standards: Dolby® Digital and Dolby Pro Logic? which is optimized by the harman/kardon® high-fidelity speaker system. 



O The Teel Family www.teelfamily.com 

O WindyCreek www.windycreek.com 

◦ Kaleidoscapes www.kaleidoscapes.com 

O Parents Place www.parentsplace.com 

O Home School Legal Defense Association www.hslda.org 

Storybooks for Kids (Page 115) 

O Bedtime-Story the-office.com/bedtime-story 

O Opera America www.operaam.org 

Opera (Page 109) 

O Classical Insites www.classicalinsites.com 

Remodeling & Decorating Your Home 

(Page 116) 

O HouseNet www.housenet.com/ 

O LivingHome livinghome.com 

O BeHOME www.behome.com/cgi-bin/shop/index.tam 

O HomeArts homearts.com/ 

O Pete’s Dry Dock www.pacificharbor.com/whpier/pdd/ 

Astrology (Pages 110-111) 

O New Age Voices thenewage.com Aquarium Pets (Page 117) 

O AquaLink www.aqualink.com 

O Fish Link Central www.fishlinkcentral.com/general.htm 

O JAWS: Just Aquaria Web Site www.badgerstate.com/JAWS/ 
Hardware & Software Auctions (Page 112) 

O Auction Sales www.auction-sales.com 

Long-Term Retirement Planning (Page 113) 

O Fidelity www.401K.com 

O AuctionPC www.auctionpc.com index.html 

◦ Melissa Kaplan’s Herp Care www.sonic.net/~melissk/ 

O Herp Link home.ptd.net/~herplink/index.html 

Finding and Booking Hotel Accommodations 

(Page 114) 

O Accommodation Search Engine accom.finder.co.uk 

Trivia Games (Page 118) 

O You Don’t Know Jack www.bezerk.com/netshow/ 

index, html 

O Jeopardy! www.station.sony.com/jeopardy/ 

O Preview Travel www.previewtravel.com/index.html 

Don’t forget to check out our own Web site at www.yil.com. With columns, weekly roundups of 

the best and worst of the Web, contests, and Surf School (www.yil.com/filters/surfjump.html), the 

ultimate Net manual for beginners and veterans alike, we think you’ll agree that there is even more 

to Yahoo! Internet Life than this magazine! 

Media Versatility 
Improve the picture quality of your satellite TV feed, cable access, VCR and other media devices through the Destination 

Digital Media Computer. With the cordless Field Mouse® remote and cordless keyboard, you can kick back from the 

comfort of your ergonomically correct couch and enjoy all the digital prowess of the Destination system. 

Don’t live in the past. Call today or transport yourself to www.destination.com and feel the power of the Destination 

Digital Media Computer. Live in the future. 

©1997 Gateway 2000, Inc. GATEWAY 2000, black-and-white spot design, “G” logo. Field Mouse 
and “You’ve got a friend in the business” slogan are registered trademarks, and GATEWAY and 
Destination are trademarks of Gateway 2000, Inc. The Intel Inside Logo, Intel and Pentium are 
registered trademarks, and MMX is a trademark of Intel Corporation. Not all Gateway Destination 
systems contain the Pentium II processor. All other brands and product names are trademarks or 

“You’ve got a friend in the business. ”® 

registered trademarks oi tneir respective companies. Many uateway 2000 products are custom 

and/or hardware in functionality, performance or compatibility. All prices and configurations are 
800-846-6933 

www.destination.com 

pentium®!! 
subject to change without notice or obligation. Prices do not include shipping or applicable sales tax. 

610 Gateway Drive, P.0. Box 2000 • North Sioux City, SD 57049-2000 
Phone 605-232-2000 • Fax 605-232-2023 
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The Future is Here. 

Be There! 
It’s the complete, digital home entertainment system for 

the 21st century: the ultimate Web cruiser, a gamer’s paradise, 

a home theater, a music enthusiast, a powerful computer and a 

digital-ready television. And you don’t need a degree in 

consumer electronics to run it. 

The New-Look Gateway Destination System 
Gateway’s Destination™ Digital Media Computer (DMC) 

delivers digital media in one complete system. The D6-300XL’s new 

36-inch, multi-mode monitor brings it all to life; whether you’re 

thumping your friends in a multi-player 3-D game boosted by the 

optional Apocalypse™ 3Dx graphics accelerator, ripping through the 

Web powered by a TelePath® modem with x2™ Technology or 

watching digitally enhanced movies. 

DVD Optimized 
Glimpse your digital future with DVD technology. Not only does 

a DVD hold seven times as much data as a CD, but a Destination 

Digital Media Computer with DVD displays video at 720 x 480 

resolution. And it supports two surround-sound standards: Dolby® 

Digital and Dolby Pro Logicf which is optimized by the harman/ 

kardon® high-fidelity speaker system. 

Media Versatility 
Improve the picture quality of your satellite TV feed, cable access, 

VCR and other media devices through the Destination Digital Media 

Computer. With the cordless Field Mouse® 

remote and cordless keyboard, you can kick back 

from the comfort of your ergonomically correct 

couch and enjoy all the digital prowess of the 

Destination system. 

Don’t live in the past. Call today or transport 

yourself to www.destination.com and feel the 

power of the Destination Digital Media 

Computer. Live in the future. 

pentiiim®n 

jar 

in Gateway2ooo 
iBS3, “You’ve got a friend in the business. " ® 

800-846-6933 
www.destination.com 



GATEWAY™ Destination™ Big Screen PC/TVs_ 

D5-200 D5-166 

■ Intel® 166MHz Pentium® Processor 
with MMX™ Technology 

■ 32MB SDRAM 
■ 512K Pipelined Burst Cache 
■ Destination 31" SVGA Monitor 
■ 2MB Graphics Accelerator with Cable-Ready TV Tuner 
■ 2GB 10ms UltraATA Hard Drive 
■ 12X min/24X max CD4IOM & 3.5" Diskette Drives 
■ Ensoniq®Wavetable Audio 
► Boston Acoustics® MicroMedia™ Speakers 
■ TelePath® Modem for Windows with x2™ Technology' 
■ 7-Bay Charcoal-Colored PC Case 
■ Cordless Keyboard with Integrated 

EZ Pad® Pointing Device 
■ Cordless Field Mouse® Remote 
■ Microsoft® Windows® 95 
■ Home Software Titles 
■ Gateway Gold™ Service & Support* 

for Big Screen PC/TVs 

$2499 Aslowasx$87/mo. 

■ Intel 200MHz Pentium Processor 
with MMX Technology 

■ 32MB SDRAM 
■ 512K Pipelined Burst Cache 
■ Destination 31" SVGA Monitor 
■ 2MB Graphics Accelerator with Cable-Ready TV Tuner 
■ 4GB 8.5ms Ultra ATA Hard Drive 
► DVD-ROM Drive & DVD Decoder Card 
■ 3.5" Diskette Drives 
■ Ensoniq Wavetable Audio 
► Boston Acoustics MicroMedia Speakers 
■ TelePath Modem for Windows with x2 Technology' 
■ 7-Bay Charcoal-Colored PC Case 
■ Cordless Keyboard with Integrated 

EZ Pad Pointing Device 
■ Cordless Field Mouse Remote 
■ MS® Windows 95 
■ Home Software Titles 
■ Gateway Gold Service & Support* 

for Big Screen PC/TVs 

$2999 As low asx $104/mo. 

Gateway Destination 

Big Screen PC/TV._ 

D6-233 

■ Intel 233MHz Pentium® II Processor with 512K Cache 
■ 64MB EDO DRAM 
■ Destination 31” SVGA Monitor 
■ 2MB Graphics Accelerator with Cable-Ready TV Tuner 
► 4MB Apocalypse™ 3Dx Graphics Accelerator 
■ 4GB 10ms EIDE Hard Drive 
► DVD-ROM Drive & DVD Decoder Card 
■ 3.5" Diskette Drive 
■ Ensoniq Wavetable Audio 
► harman/kardon® High-Fidelity Sound System 
■ TelePath Modem for Windows with x2 Technology' 
■ 7-Bay Charcoal-Colored PC Case 
■ Cordless Keyboard with Integrated 

EZ Pad Pointing Device 
■ Cordless Field Mouse Remote 
■ MS Windows 95 
■ Home Software Titles 
■ 3-D Gamer’s Bundle” 
■ Gateway Gold Service & Support* 

for Big Screen PC/TVs 

$3999 As low asx $139/mo. 

Gateway Destination 

Digital Media Computer.i 

D6-300XL 

■ Intel 300MHz Pentium H Processor with 512K Cache 
■ 64MB EDO DRAM 
► Destination 36” SVGA Monitor 
■ 2MB Graphics Accelerator with Cable-Ready TV Tuner 
► 4MB Apocalypse 3Dx Graphics Accelerator 
■ 8GB 8.5ms EIDE Hard Drive 
► DVD-ROM Drive & DVD Decoder Card 
■ 3.5" Diskette Drive 
■ Ensoniq Wavetable Audio 
► harman/kardon High-Fidelity Sound System 
■ TelePath Modem for Windows with x2 Technology' 
■ 7-Bay New-Look Charcoal-Colored PC Case 
■ Cordless Keyboard with Integrated 

EZ Pad Pointing Device 
■ Cordless Field Mouse Remote 
■ MS Windows 95 
■ Home Software Titles 
■ 3-D Gamer’s Bundle” 
■ Gateway Gold Service & Support* 

for Digital Media Computers 

$4999 As low asx $174/mo. 

‘Maximum data transfer rale dependent on certain 
variables including particular modems with which you are 

and communications protocols. 

"3-D Gamer’s Bundle includes Ultimate Race™ Virtual 
On™ andActua Soccer™ 

* The Destination 31-inch and 36-inch SVGA monitors 
are covered by a one-year limited warranty. Call or wn 
for a free copy. 

GATEWAY2QOO 
You ve got a friend in the business. 

888-846-6933 
www.destination.com 

610 Gateway Drive, P.O. Box 2000 • North Sioux City, SD 57049-2000 
Phone 605-232-2000 • Fax 605-232-2023 
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The World Says Good-Bye to 
Diana, and the Web Is There 

Princess Diana Memorial WebRing 
www.geocities.com/Heartland/Prairie/7600/diana.html 

The Net has seen us through a 

fair amount of tragedy and strife 

in its short life: the Oklahoma 

City bombing, the atrocities of 

Bosnia, and the O.J. Simpson 

trials were just a few. But none 

has elicited such universal grief 

as the untimely death of Diana, 

Princess of Wales, on August 31. 

Of the nearly 300 memorial 

Web pages dedicated to Diana’s memory in the four days after 

her death, the Princess Diana Memorial WebRing rises to the 

top as the shrine of shrines. This compilation of simple, taste¬ 

ful tributes and effusive message boards epitomizes the feel¬ 

ings of mourning Netizens better than any documentary 

could. Perhaps that’s because these people’s words stand for 

themselves: “I think what bothers me is that I’m not sure why 

I feel as bad as I do,” writes “Anne,” author of one memorial 

site. With those simple words, she captures the very spirit of 

this worldwide eulogy. Messages posted to Tears Flow Across 

Nations (www.royalnetwork.com/tears.html), a forum within the 

ring, hail from dozens of countries. Even more intriguing is 

the informal diplomacy within these tender missives: 

Condolences appear on behalf of groups as diverse as “the 

Maltese people,” “the gay community of Puerto Rico exiled in 

New Orleans,” and “all Saudi Arabians.” Once again, the Web 

disproves its critics by promoting humanity. 

THE NUMBERS: The official site of England’s monarchy 

reported 556,000 visits and 11,400 messages posted within 24 

hours after Diana’s death...America Online tracked 51 

Princess Diana chat rooms active immediately after the initial 

news report, rivaling chat traffic for both the O.J. Simpson 

and Timothy McVeigh verdicts. Meanwhile, AOL members 

posted 25,000 messages to news and message boards in the 

United Kingdom (keyword: UK) and daily-news areas of the 

service in the 96 hours following the princess’s death. 

Try as we might to find one, there isn’t always a pervasive theme link¬ 

ing the Web’s greatest phenoms. This month’s list is two-thirds animal 

attraction, with some good old-fashioned controversy thrown in to keep 

things academic. 

m, Cameron Diaz 

The spunky costar of My Best Friend's Wedding, now 

appearing with Ewan McGregor in A Life Less 

Ordinary, is the star of a top-notch Web shrine, among 

a dozen other adoring Web addresses. 

Start @: www.geocities.com/~camerondiaz/shrine. 
html b Adrian Paul 

On USA Network’s “Highlander” series, he is Duncan 

MacLeod, the immortal 400-year-old. But Adrian Paul 

is also logging his way into ladies’ hearts—and Web 

pages galore—as a Victoria’s Secret pitchman. 

Start members.aol.com/peaceapfc/index.html 

1 
Matt Drudge 

Just as things start cooking for the Walter 

Winchell—inspired Net gadabout, out comes a libel suit 

from a White House aide to boil them over. What better 

time for the Sludge Report, a much-needed parody? 

Start www.bobsfridge.com/siudge.htmi (or 

visit the inspiration at www.drudgereport.com) 

Welcome to the Digerati, Surfer 
Thanks to the 1997 Random House College 

Dictionary, sawy Net users can safely call 

themselves members of the digerati. The 

term, bandied around for much of the 

decade, joins Net words such as spam, browser, and surf in the popu¬ 

lar reference work. Interestingly enough, the only other approved term 

to describe a Netizen would be surfer. Whoops, not quite: Netizen has 

not yet made the cut. “I’m not yet convinced that one’s a keeper,” says 

Jesse Sheidlower, the dictionary’s senior editor. 

U55 
“You can’t blame 
everything on the 
Internet, but it does 
get some sophisti¬ 
cated people into 
your house.” 

—The father of a 14-year-old 

Minnesota girl to The Boston 

Globe, upon her safe return 

from Pennsylvania, where she 

met a 39-year-old male ac¬ 

quaintance from an Internet 

chat room 



Visit the Woody Ring; Get 
Kissed Again 

? 
s 
FILM 

DECONSTRUCTING HARRY 

www.ualr.edu/~blwestbrook/ 

woodring.htm ♦ It’s anyone’s 

guess as to why Woody Allen has 

chosen to play the sexually 

obsessed, nasty lead character 

here. Deconstruct Woody yourself 

while working your way through 

the Woody WebRing. 

GATTACA 

www.spe.sony.com/Pictures/Sony 

Movies ♦ Uma Thurman and 

Ethan Hawke star in this tale of 

human cloning amid corporate 

intrigue. Here’s where to catch up 

on the latest issues of genetic 

engineering with the experts. Site 

premiere pending at press time. 

U-TURN 

www. spe.sony. com/Pictures/ 

SonyMovies ♦ There’s no turning 

back once you reach Superior, 

Arizona, the setting of Oliver 

Stone’s latest work. Acquaint your¬ 

self—at a safe distance—with its 

eccentric townspeople. Site pre¬ 

miere pending at press time. 

MUSIC 

KISS/CARNIVAL OF SOULS 

kissasylum.com ♦ Get ready for 

both this new album and ACKI, an 

Ace Frehley tribute album per¬ 

formed by his fans (www. 

acefrehley. com/acemain.html). 

The music gods are too good to us! 

HILARY HAHN/ 

HILARY HAHN PLAYS BACH 

www.sonyclassical.com ♦ The 

precocious 17- 

year-old violin¬ 

ist debuts on 

disc by render¬ 

ing three Bach 

works. 

GREEN DAY/NIMROD 

www.greenday.net ♦ Surf-punk 

band Green Day’s site isn’t just for 

nimrods. Go ahead, check it out. 

NET BRIEFS 

BY RON BEL BRUNO 

COMPUSERVE SOLD...FINALLY 

Following months of speculation as to who would buy the 

online service CompuServe, telecommunications giant 

WorldCom has purchased it from H&R Block for $1.2 billion 

in WorldCom stock. As part of the deal, WorldCom will keep 

CompuServe’s network infrastructure but sell off Compu¬ 

Serve’s content—and its 2.3 million subscribers—to America 

Online. The deal is contingent upon shareholder and regu¬ 

latory approval. 

DEEP BLUE HITS THE PAVEMENT 

IBM has sent its world-class chess champion, Deep Blue, 

out to “get a job” alongside the rest of the Class of ’97—and 

the news is good. Financial firms on Wall Street are evalu¬ 

ating SP2, a junior version of Deep Blue, as a candidate for 

analyzing historical market data to predict the best invest- 

ments.What’s next, American Express commercials? 

MR. BLACKWELL’S MAKEOVER 

■ Mr. Blackwell, author of the 3 7 -year- 

I old best- and worst-dressed lists of 

I celebrities, pumps up the volume at 

I his thus-far quiet pages at www. 

I mrblackwell.com. This month sees the 

I debut of Screams and Dreams, a 

I weekly list of fashion picks and pans, 

I plus reader voting on his Top 10 Best 

I and Worst Dressed lists. “This is 

I going to be fun,” the oft-acerbic 

I pundit told Y-Life, “and when it stops 

] being fun, then it’s over!” 

E-MAIL HELPS SNAG SUSPECT 

When Troy A. Mayo disappeared last July after the body of 

a 17-year-old girl was found in his Roseville, California, 

apartment, a seven-week manhunt ensued. Then, the 

e-mail-sawy suspect surfaced at the library of the 

University of California at Berkeley and used Hotmail to 

communicate with a relative back home. Mayo apparently 

was unaware that coding attached to the service’s e-mail 

identifies its point of origin. He was immediately taken into 

custody by authorities. 

PAMELA LEE, WEB CONSULTANT 

In our October interview with Pamela Lee, the Net mom sug¬ 

gested a new type of software that “would only allow a child to 

visit the places that have been bookmarked.” Right on, 

Pamela! Bonus.com has done just that with NetScooter, a spe¬ 

cially designed browser that points young surfers only to a 

prescreened set of kid-friendly links. Here’s to a real mother of 

invention. (Turn to “Netstoppers,” page 78, for other Net- 

protection tips.) 

Visit www.yil.com daily for Daily Double Scoop, our pick of the 

day’s most compelling Net news. 
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This wheel helps you work so quickly 
you just might. With the Microsoft” IntelliMouse? 

you can roll through everyday tasks with a touch of your 

finger. Use the rubber wheel to AutoScroll through 

documents and Web pages faster. Use Data Zpom to 

navigate through Web hot links or through the Windows® 95 

operating system. Whether you’re in Office 97 or any other 

IntelliMouse compatible program, you’ll be surprised by 

how fast you can work. So while we can’t guarantee you’ll 

get Friday off, we can promise you a better way to work. 

And now, the IntelliMouse wheel is available on an 

ergonomically-designed trackball. 

% 
Microsoft 

IntelliMouse Qr 

IntelliMouse 

Microsoft TrackBall 
I do you want to go today? www.microsoft.com/intellimouse 

licrosoft Corporation All rights reserved Microsoft. IntelliMoLM^^/Tere do you want to go today? and Windows are registered trademarks of Microsoft Corporation. 

Take Friday 



The new Philips lets you save your world. Store your data, 

sound, videos, pictures, drawings, files. You name it—and you can save it on a 650 MB 

_ Compact Disc. Plus the disc that you create 
| |.m» « ^ work on CD-ROM or DVD-ROM drives. 

The Philips CD-ReWritable Drive is affordable 

: *■ too. Now send CDs of things that matter to 

you to people who matter to you. For more information: 

Create a CD on your PC with the 

Philips CD-ReWritable Drive. 

Family Tree 

House Plans 

Investment Portfolio 

E-Mail Files 

Alien Sightings 

i PHILIPS 

[e/i mh fangs kfteV 



Great American Tales Told Here 
Each month, Yahoo !’s creators select a site built with true passion 

American Folk 
www.geocities.com/ Heartland/Hills/4562 

Once upon a time, 

before wires carried 

our thoughts hither 

and yon, people sim¬ 

ply told stories—folk¬ 

lore, legends and the 

like. American Folklore is a return of sorts to those days of oral 

history. Sandra Mizumoto Posey, a Ph.D. candidate in folklore 

t UCLA (with the help of UCLA professor Michael Owen 

Jones), has created a series of people profiles—people not nor¬ 

mally written about in mainstream media oudets. The site also 

offers chat, a message forum, and links to great sites about folk¬ 

lore itself as well as places with a decidedly folksy bent, such as 

Krispy Kreme Doughnuts and the Drive-In Theater Page. It’s 

like a crunchy-granola version of People—and we love that. 

Things to Bring on a Date 
The Web can’t promise you love, but it sure can play Cupid. 

Here’s where a few of his arrows are pointing this month 

sAl Id 

SNAPSHOTS 

Buying Trends Revealed 

What do people buy online? For 

the most part, the same things 

typically purchased over the 

phone. The top picks*: 

79% COMPUTER SOFTWARE 

70% AIRLINE TICKETS 

65% CATALOG GOODS 

66% MUSIC/VIDEO 

What’s at the bottom of the list? 

“Boutique clothing” captured only 

2 percent of total responses. So 

much for buying culottes online. 

‘August 1997 World Research Inc. study 
Multiple replies cause total to exceed 100 percent 

YAH00(feJ)YENTA 

Tell Yenta your Net woes. Write 
her at Yenta@yil.com. 

Dear Yenta, 

I frequent several chat rooms on 

America Online, CompuServe, 

and Internet Relay Chat (IRC), 

where I’ve made some great 

friends—heck, I’ve even met 

some of them! But lately, I’ve 

been getting snubbed by people 

I try to chat with. Sometimes 

they’re doing “other things” on 

their computer. Other times they 

say, “Bye!” but just go talk to 

someone else. Why are people 

so rude online? 

—Left out in Leominster 

Dear Left, 

You’re so righteous, my little 

foot stamper. I ask you this: 

Why should the rules of playing 

nice online be much different 

from those that govern how you 

act at the office or at a cocktail 

party? If you walk up to a 

coworker, and he’s busy writing 

a memo, would you be angry? I 

hope not! How many times have 

you had a charming conversa¬ 

tion with someone at a gather¬ 

ing, then politely moved on to 

another victim...er...I mean, 

guest? Ending a conversation 

doesn’t have to be a rude act. 

What is rude, darling nudgenik, 

is one person not respecting 

another’s rights—no matter 

where they are socializing! 

Flowernet www.flowernet.net 

CHOCOLATES 

Godiva www.godiva.com 

BOOK OF POETRY 

101 Classic Love Poems 

(from Amazon.com) 

www.amazon.com/exec/obidos/ 

ISBN=0809244756/ 

7320-7905264-724765 

CANDLES 

Passion Candles www. 

Iexapparel.com/Rcandles.html 

FRESH BREATH 

BreathAsure (no sites for 

Binaca) www.breathasure.com 

Gravity Boots www.earthportals. 

com/Earthportals/Portal_Market/ 

boots.html 

CONDOMS 

Condoms Galore 

www.condomsonline.com 

PEPPER SPRAY 

Blow Away www.gate.net/ 

-blowaway/blowl 000.htm 

CHANGE OF CLOTHES 

Del Sol Color Changing T-shirts 

colorshirts.com 

Still with us? You deserve 

to be in love. 

*number of listings on AltaVista at 

Peta plateaus...for now. After a sul¬ 

try summer surge, Peta Wilson’s 

Web presence holds steady. That’s 

OK by us—it’s just the calm before 

the La Femme Nikita star finds her¬ 

self at the center of yet another 

storm. Next month: better parties, 

thanks to Peta. 



FamilyCentral: a Sensible 
Approach to Reining in the Kids 

Give a warm wel¬ 

come to the world of 

FamilyCentral, an 

ambitious Web com¬ 

munity recently cre¬ 

ated by Canada’s 

Family Ware Inter¬ 

national. A walk 

through this warm and welcoming hamlet won’t reveal any 

familiar blue links, .GIF files, pages, or browsers. Instead, log¬ 

ging on sends you into a graphical, Shockwave-based navigat¬ 

ing environment of soft-colored rooms built into friendly 

streetscapes. Click on some books, and you go to the library; 

do the same to the weather vane, and you get weather. 

Though this road system is pretty, it’s about function as much 

as form; it doesn’t let kids veer from FamilyCentraPs roster of 

more than 3,000 approved Web links. Controlling traffic in this 

way also reduces Net anxiety for the litde ones—fewer places 

to go means easier navigation for a 6-year-old surfer. 

One aspect of life in town, however, isn’t so child-friendly. 

In several tests, logging onto FamilyCentral was difficult, 

LIFE’S BIG * 

Creation vs. Evolution? 
The question of which is correct—creation¬ 

ism or the theory of evolution—makes that 

other popular query, “Mommy, where did I 

come from?” look easy. Let the Web sort it 

out for you a bit. 

Take the Lucy Test www.cen.uiuc.edu/~priestle/aa 

Join anthropologists in comparing the Australopithecus afarensis 
(“Lucy”) bones with chimpanzee and human bones. 

Evolution www.trollart.com/EVOLUTION.html 

Does King Kong belong in the family album? Evolutionist Mr. Troll 

thinks so. “Species surf” amid some beautiful artwork. 

Creation Science Resource 

www.geocities.com/Athens/Delphi/4881 

This wellspring of creationism sites features, among its com¬ 

mentary, a cuddly monkey vigorously shaking its head in disgust 

toward the theory of evolution. 

especially with Netscape Navigator. Once you arrive, 

though, it’s easy to make your way through the site quickly 

and effortlessly, much like playing a CD-ROM. Equally as 

inviting is FamilyCentraPs collection of templates and online 

software, with which you can build your own homey (and 

free) address in town. 

So are families moving in? So far, the personal page—or 

“room”—selection is thin, yet more than 5,000 hardy souls 

have put down stakes and started building, in spite of 

FamilyCentraPs hunger for RAM and bandwidth. On the 

business side, FamilyCentral has lined up only a couple of 

advertisers so far. It hopes to bring in more by offering 

jazzy, TV-like commercials and pop-up brand messages 

throughout the site. On the whole, FamilyCentral is a site 

that makes sense. It provides a safe, fun experience for 

children without imposing content restrictions on the rest 

of the Internet. 

www.familycentral.com 

MEGHAN GOES TO THE MOVIES flKJfVPPP 
Next time you’re renting movies, check 

in with Meghan, a University of BPT H)X ’ *1 

Michigan freshman, a one-time video- | 

store clerk, and the proprietress of 

Meghan’s Obscure & Classic Film Page. 

In addition to reviewing a “Movie of the Week,” Meghan is also 

a worthy commentator on “good bad films,” which she says run 

the gamut from Sizzle Beach, U.SA. to Reform School Girls. 

www.geocities.com/Hollywood/8686 

GIVE CH0UKRI A CHANCE 
Sam Choukri’s moving Bagism page 

pays homage to John Lennon and Yoko 

Ono’s idea of interactivity among peo¬ 

ple without prejudice. In fact, the site is 

so well done that it has raised the ire of 

Lennon’s estate. Choukri doesn’t just 

recount Lennon’s solo career in terrific detail; he invites fans 

to share their writings, drawings, and poems. The estate 

shouldn’t chastise Choukri—it should hire him. 

www.bagism.com 

LIGHTS DOWN LOW 
Upon entering Boudoir, the personal Web l 

site of documentary filmmaker Morgan I 

Thomas, you are asked to “please t 

down ambient light.” You should, since that’s 

how you will get the most out of this online 

art gallery. Especially compelling are the photo¬ 

graphic images created by combining nuclear explosions 

with nudes, and a portrait of the artist’s dying mother, lying 

curled like “an infant in her bed.” 

www.wenet.net/~morganth —Tom Watson 
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IMkSfe VIIViMe^L. Y-Life’s barometer of people and places spinning the Web 

thecharts 
ABS\ 

TOTAL ENTERTAINMENT 
NETWORK 

1 Dark Sun Online 

2 Quake 

3 Full Duke (retail) 

4 Command & Conquer: Red Alert 

5 Shadow Warrior (shareware) 

6 Masters of Orion II +1 

7 Duke Nukem: Plutonium Pak -1 

8 Diablo 

9 Command & Conquer 

10 Deadlock New 
The multiplayer Top Ten on Total Entertainment 

played, August 1997. Shifts from last month noted. 

144,400 
...according to a July:: 1997 
InternetTrak poll, an ongoing study 
from Ziff-Davis, in conjunction with 
Roper Starch 

popular public 
od, through the lens of Web 2t. Placement shifts 
from last month are noted where applicable. 

lOOHOT 

1 Netscape 

2 GeoCities +1 

3 Microsoft +1 

4 AltaVista+5 

5 Excite, et al. +1 

6 Pathfinder, et al. -1 

7 Sony, et al. New 

8 Lycos (including Point) +6 

9 Infoseek New 

10 CNET, et al. 

11 Starwave, et al. -3 

12 USA Today New 

13 AltaVista Technology New 

14 Real (Audio/Video) +1 

15 Hotwired/HotBot New 

Shifts from last month are noted where applicable. 

MEDIA METRIX 

1 ZDNet 

2 Pathfinder 

3 Disney +1 

4 CNN +6 

5 The Weather Channel -2 

6 CNET +1 

7 Sony -2 

8 Warner Bros. Online -2 

9 USA Today 

10MSNBC -2 

11 Intellicast +1 

12 ESPN SportsZone -1 

13 CBS SportsLine +1 

UPC World Online +1 

15 The New York Times New 

Media Me 
of 100,000 surfers at strategic residential and co 
mercial Internet hubs. Read the full list at using Wi ^ 
www. 1 OOhot.com. Figures reflect August standings, ranking?, the latest statistics available at j 

ZDNET—SHAREWARE 

TITLE CATEGORY 

1 Download Manager Utility 

2 WinZip (32-bit) File compression 

3 Netscape Communicator (32-bit) Browser suite 

4 Paint Shop Pro (32-bit) Graphics utility 

5 DigitalTrader Personal finance 

ZDNET 

TITLE CATEGORY 

1 Hey, Macaroni! 2.0 Screen saver 

2 Paint Shop Pro 32-bit v4.12 Graphics utility 

3 Netscape Communicator 4.02 Browser suite 

4 Jigsaws Galore 2.0 Puzzles 

5 Spades The Card Game 3.0 Card game 
. In gust total downloads 

The 10 most popular cars among 

1 Toyota Camry 
2 Honda Civic 
3 Ford Explorer 
4 Honda Accord 
5 Dodge Caravan 
6 Toyota 4Runner 
7 Ford Expedition 
8 Ford Full-Size Pickup 
9 Honda CR-V 

10 Jeep Grand Cherokee 

: 1 Las Vegas 
; 2 San Francisco 

3 Orlando 
4 Los Angeles 
5 Seattle 

: 6 London (all airports) 
: 7 Boston 

8 Denver 
j 9 New York (all airports) 
: 10 Honolulu 

(wvrw.npd.com/pcmeter.htm) measures 

Windows-based PCs. Figures represent July 

TOP CHATS 

AMERICA ONLINE 
1 Alicia Silverstone (8/28/97) 
2 Newsweek/Death of 

Princess Diana (8/31/97) 
3 The Prodigy (techno artists) 

(8/6/97) 
4 Janeane Garofalo (8/21/97) 
5 ABC News/Death of 

Princess Diana (8/31/97) 
6 John Leguizamo (8/14/97) 
7 Matchbox 20 (band) (8/11/97) 
8 Erin Murphy (aka “Tabitha 

Stevens”) (8/26/97) 
9 NetNoir/Male Vocal Group 112 

(8/7/97) 
10 MTV/LIVE (musical artists) 

(8/7/97) _ 

AMAZON.COM 

Junger 

2 Cold Mountain 
Charles Frazier 

3 The Man Who Listens to Horses 
Monty Roberts, Lawrence 

5 The Motley Fool 
Investment Guide 
David Gardner, Tom Gardner 

7 Songs in Ordinary Time 
Mary McGarry Morris 

8 The Truth Machine 
James L. Halperin 

9 Dangerous Company 
James O'Shea, Charles Madigan 

10 Secrets of Successful 
Web Sites 
David Siegel 

Courtesy tfArmzm.com Top 10 

ending S/27/97. 

TOWER RECORDS 
Once again, Tower’s Web 
site charts surfers' distinct 
music tastes, with jazz 
great Charlie Parker hitting 
the Top fO. Meanwhile, 
vocalist Sarah McLachlan 
leads retail sales. 

WEB SALES 
1 Maximum Blues Piano David 

Maxwell 
2 Disneyland Official Album 

Various Artists 
3 Falling into You Celine Dion 
4 Beyond the Missouri Sky Charlie 

Haden/Pat Metheny 
5 Greatest Hits Volume 3 

Billy Joel 
6 Be Here Now Oasis 
7 Fat of the Land The Prodigy 
8 Club Verboten [Box] 

Various Artists 
9 Backstreet Boys Backstreet Boys 

10 Charlie Parker with Strings: 
The Master Takes Charlie Parker 

RETAIL SALES 
1 Surfacing Sarah McLachlan 
2 No Way Out Puff Daddy & The 

Goodfellas 
3 Greatest Hits Volume 3 

Billy Joel 
4 Fat of the Land The Prodigy 
5 Pieces of You Jewel (Folk Rock) 
6 Tidal Fiona Apple 
7 Compas Gipsy Kings 
8 Floored Sugar Ray (Rock) 
9 Can We SWV 

10 Sublime Sublime (Punk) 

Both lists represent the week ending 9/1/97. 

NOV YAHOO! INTERNET LIFE 



How’d we come up with an online 
game based on acronyms? 
One day, it just came to us. 

fwS^u*2«* 1 
Penalty tor Prtv<1|8 ^ 

Incredibly Repressed Sexually? 

Immediately Return Sports-car? 
Infinitely Reduced Salary? ^ 

Here’s the drill: we pitch acronyms online. You try to 
out-clever other players before time expires. While 
there, play our other hit, YOU DON’T KNOW JACK® 
the netshow. It’s another great way to win terrific 
prizes. Which, it turns out, you gotta declare. 
Sheesh. Acrophobia. Get Over It. 

I DON'T KNOW JACK is a registered trademark of Jellyvision, Inc. Acrophobia and Bezerk < arks of Berkeley Systems, Inc. / 





Our new 

V j p e r 

accelerator 

is so fast, 

we couldn't get 

anyone else 

Introducing the true 128-bit accelerator. 

• Record-breaking acceleration for Windows® NT and Windows® 95 

• Phenomenal 3D frame rates—supports 20 billion operations/second 

• Engineered for Direct3D—the most widely-supported game API 

• Advanced video features—supports TV-out for big screen computing 

• Provides seamless upgradeability to TV tuner, video capture, and DVD 

• Bundled with 8 hot business and gaming software titles, including 

iF-22”: The Realistic Simulation of the F-22 Raptor and Moto Racer 

Get ready to think fast with the 

ultimate 2D, 3D, and video accelerator. 

Diamond Multimedia’s amazing new 

128-bit Viper® V330 leaves all those 64-bit cards and 

the other “so called” 128-bit cards in the dust. The 

Viper, powered by NVIDIA’s RIVA 128 chip, blazes 

through the most complex 2D business graphics with 

its huge 1.6GB per second bandwidth and 4MB 100MHz 

SGRAM memory. And, with its explosive new 3D engine, 

it won’t ever compromise screaming fast frame rates 

for phenomenal animation and visual quality. As a result, 

the Viper delivers stunning realism for your 3D business 

and entertainment applications. If our unofficial testers 

could talk, they’d tell you that no other accelerator 

brings together such an 

impressive combination of 

2D speed and 3D graphics. Accelerate your world. 

Win a new 128-bit Diamond Viper accelerator! Visit 

us at www.diamondmm.com/viper to enter today. to test it. 



Audio books are really catching 

on, and the Net’s out to get a 

piece of the action. It all starts at 

Audible Inc.’s Web site, where 

you shop for the audio versions 

of National Public Radio shows, 

speeches by high-powered CEOs, 

or classic books. Once you buy 

something, you then download it 

to the Audible Player (much like 

a Walkman), which plugs into 

your PC and holds about 2.5 

hours of speech. Dickens while 

you drive? Traffic jams have 

never been so captivating. 

1IDOLS 
BOOKS ON 
THE FLY 
AUDIBLE PLAYER 

Audible Player, $200 
Audible Inc. • 
973-890-8799 
www.audible.com 

Wacom PenPartner, $99 

Wacom Technology Corp 
800-922-9348 
www warnm r.nm 

Web Vengeance, Free • 
SegaSoft • 888-734-2763 

www.segasoft.com/ 
web-vengeance/index, html 

A SAFER EGG 
SUBSTITUTE 
WEB VENGEANCE 

You had fun egging mean old 

Mulcahey’s Cadillac umpteen 

Halloweens ago. But how do you 

recapture such glee in your 

(hopefully) civilized adulthood? 

If you are targeting Web pages, 

the Web Vengeance software 

arsenal features eggs, rotten 

tomatoes, AK-47 gunfire, and 

other projectiles—with new 

downloadable ammo available 

monthly. What could be more 

satisfying while still being legal? 

CUT THE 
CORD 
PENPARTNER 

Wired Web artists should check 

out Wacom’s PenPartner’s wire¬ 

less pencil-like apparatus and 

“sketch pad.” Make a mistake? 

Flip the stylus to the other end, 

and the “eraser” imitates its pink- 

rubber role model. 
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COD TOOLS 
Nikon Coolpix 300, $700 • 
Nikon Inc. • 800-526-4566 

www.nikonusa.com 

DON’T CALL 
IT A CAMERA 
NIKON COOLPIX 

If Coolpix is just a digital camera, 

then the Queen Elizabeth II is sim¬ 

ply a big water taxi. Sure, you can 

snap up to 132 still photos with it, 

and you can even write notes or 

photo captions on its LCD preview 

screen. But Coolpix also spouts up 

to 17 minutes of audio on 

demand. When attached to your 

PC, it morphs into a Quickcam-like 

videoconferencing camera. We call 

this versatile. 

GAMEBOY 
GROWS UP 
GAME.COM 

You may get some flak from your 

significant other about buying a 

GameBoy, but what if this “toy” 

could also send and receive 

mushy e-mail missives? Tiger’s 

handheld gaming gadget/personal 

organizer offers an optional 

Internet cartridge with e-mail 

access and a scrolling text-based 

Web browser for bare-bones surf¬ 

ing. Look for this grown-up 

GameBoy to catch on. 

SURF THE 
BIG(GER) 
SCREEN 
RCA NETWORK 

COMPUTER 

Bill Gates’s WebTV gets a run for 

its money with the premiere of 

the RCA Network Computer 

(NC). The NC gives couch pota¬ 

toes the standard bag of Net 

tricks, such as e-mail and Web 

surfing, with a new twist: Its 

NetChannel information service 

suggests Internet content based 

on viewers’ indicated prefer¬ 

ences. Are you a big sports fan? 

Let that be known, and the sys¬ 

tem will package a daily schedule 

of essential sports sites. Should 

John Madden be nervous? 

RCA Network Computer w/ 
wireless keyboard, $350 • 
RCA/Thomson Computer 
Electronics • 800-722-9599 

$70; Internet car- 
modem, $50; cost 

e-mail varies, 
on plan chosen • 

Tiger Electronics Inc. • 
888-844-7767 

www.tigertoys.com 

! 
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ost people 

ox their 

lord Chesti 

Compete head-to-head. Surrender nothing. 

The Microsoft' Sidewinder game pad brings the action of video game play 

to the PC. Now, as many as four of you can play Windows 95-based games by 

daisy-chaining these pads together without losing any functionality. Only Sidewinder 

game pads do this. 

Map complicated, hard-to-remember multi-button moves to a single button for 

execution of lethal maneuvers. And it's a perfect fit for hands of all sizes, letting you 

keep a solid grip and making it easier to use any of the buttons or triggers. So, the 

more Sidewinder game pads you own, the more friends you can take advantage of. 

idevvinder 



GREETINGS FROM ARLEN, TEXAS_ 
www.geocities.com/TelevisionCity/6255 

Of all the Web-based tributes to “King of the Hill,” an 

animated sitcom (Sundays, 8:30 

p.m. EST on the Fox Network), 

we like The BrotherHood of the 

Fans of “King of the Hill” best. 

Join suffering Texan protagonist 

Hank Hill as he endures selling 

propane-gas accessories, deal¬ 

ing with a high-strung wife, and 

fathering a son who’s approaching adolescence with 

all his baby fat intact. Check out the episode guide, 

cast list, and image archive, but don’t miss the huge 

and hilarious sound-clip collection. 

FINDING AMERICA’S MOST WANTED_ 
www.fbi.gov/mostwant/tenlist.htm 

The Web is a great means of finding old friends and 

family, and now the FBI is taking a crack at using it to 

find some less-loved members of society. The FBI’s Ten 

Most Wanted List site takes the faces of the country’s 

most dangerous fugitives off of the post-office wall and 

puts them on the screens of surfers worldwide. As if 

that weren’t already enough of a public service, the 

bureau also serves up a fascinating list of frequently 

asked questions about the Ten Most Wanted, including 

the highly selective criteria used to create the list. You will 

also find summaries of pending investigations at this 

surprisingly attractive address. Though it’s not exactly a 

fun surf, this site can save a life. 

PUTTIN’ ON THE RITTS_ 
www.boston.com/mfa/ritts/home.htm 

Though it’s a bit too late to go see the Boston Museum 

of Fine Arts’ exhibition of Herb Ritts’s photography (the 

show has since moved on to Vienna), you’re right on 

time for the archived online version. 

The exhibition includes 35 black- 

and-white photos that capture a host 

of intriguing faces, from Nelson 

Mandela to Madonna. No, it doesn’t 

have quite the same impact as walk¬ 

ing through a thoughtfully lit museum 

gallery and seeing the actual prints, 

but it’s still a good overview of Ritts’s 

elegant work. 

THE WRATH OF GRAPE-HATERS_ 
members.tripod.com/~Yates1/index.htm 

“Welcome to the home page of the International Anti- 

Raisins Society. A society that is dedicated to its goal 

of eliminating the worst food in the world—raisins.” 

Besides its obvious penchant for verbosity, the society 

is also dedicated to wasting bandwidth with asser¬ 

tions such as, “Raisin Growers want you to eat raisins 

to keep the raisin economy inflated.” No one is safe 

here, even that cute Sun-Maid lady: “She is a propa¬ 

ganda tool of the raisin growers. She may look nice 

but she's out to get YOU!” Well, thanks for the warn¬ 

ing, guys. If we see anyone in a red bonnet heading 

our way from the vineyards, we’ll be sure to opt for 

the pitted prunes instead. 

THIS CAN’T BE LOVE 
www.secretadmirer.com 

Got a crush? Go to the 

Secret Admirer page and 

send an anonymous e-mail 

to the crushee saying that 

he or she is the object of 

affection from afar. If all 

goes well, and the crushee 

feels the same attraction, 

he or she then goes to the 

site and sets the matching 

process in motion. But in this 

version, how many people 

anonymous love letter? 

TWO, TWO, TWO SITES IN ONE_ 
www.certs.com/scripts/certs/badbrow2.exe 

Y-Life's recent issue on education shows that we are 

all for learning more online—but what more can 

Certs City tell you about Retsyn, the breath-saving 

ingredient of Certs breath mints? Who even knew it 

was a real ingredient? We thought it was just a mar¬ 

keting gimmick, such as Colgate’s MFP fluoride. 

Anyway, if you are willing to go to Certs University 

and read about Retsyn’s history and chemical make¬ 

up, you can take a pop quiz. At the end of the quiz, 

those who disclose some personal data get a 

chance to win a Project Retsyn T-shirt. Commercial 

sites such as this one need more clever approaches 

to product promotion. 

age of stalkers and per- 

really want to get an 
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15 years ago, we created online investing with 
one purpose in mind: to put the tools of investing 
into your hands. Now, millions of transactions later, 
E*TRADE continues to topple the old ways of 
doing things. 

You get free quotes, charts, earnings estimates, 
up-to-the-minute news and live market analysis 
linked to your portfolio. All to help you invest with 
more control and intelligence. 

You can place trades through your PC or touchtone 
phone — around the clock—for a fraction of the cost 
of traditional providers. 

Get online with the “Future of Investing” {Fortune, 
3/7/97). Visit our Web site or call today. 

www.etrade.com 

You dothe math. Compare: 
e.Schwab Schwab Merrill Lynch 

Trade by phone 
800 listed shares@$20 $117.36 $117.36 $ 32400 

Trade via PC 
800 Nasdaq shares @$20 $29.95 $104.32 

Breaking news, charts, 
fundamental data and 
earnings estimates 

Free Free Free 

Customer service Fees may 
apply hree ree 

Some firms may offer discounts and services not available at E*TRADE. Limit and stop 
orders are $19.95. For listed orders over 5,000 shares, add 1 c/share to the entire order. Add 
$15 for broker-assisted trades. Orders execute during market hours. Comparative rates are 
based on a 8/15/97 phone survey. No connect fees for Web access. Direct modem and 
touchtone connect fees are 27c/minute, but with 12 free minutes per trade, you may pay 
nothing. © 1997 E*TRADE Securities, Inc. Member NASD, SIPC. MYAH097 

Call 1-800-ETRADE-1 

yjEnia| Someday, well all invest this way: 



It’s amazing what you 

(909) 869-7976 Fa*: (909) 869-7958 • Internet: www.viewsonic.com • Specifications subject to change without notice • Copyright © 1997, ViewSonic Corporation 
All rights reserved • Corporate names and trademarks are the property of their respective companies. 



can 
with a bigger Net. 

Get the big picture 
from the company that perfected it. 
Cruise the “Net” on a ViewSonic G810 

21" (20.0" viewable) monitor and you 

won’t believe the incredible sights you 

can log onto. What’s more, its flat 

square screen, 0.25mm ultra-fine dot 

pitch and an optimum resolution of 

1,024 x 768 at 109Hz will produce 

graphics that’ll knock your socks off. 

At a price that’s perfect for people who 

work at home with their shoes off. 

What about dot pitch? 
When it comes to dot pitch, the rule of 

thumb is “the smaller the dot pitch, the better 
the display.” Dot pitch measures the diagonal 
distance between two phosphors of the same 
color. It ranges from ,25mm (the smallest) to 
,42mm (the largest). The smaller the dot pitch, 
the finer and crisper the images and the 
smoother and more refined the edges and lines 
appear. The ViewSonic G810 offers a ,25mm dot 
pitch, giving you the best definition possible! 

G810 EA771 

CRT Size (Viewable) 21" (20.0") 17" (16.0") 

Dot Pitch ,25mm ,27mm 

Horizontal Frequency 30-89kHz 30-70kHz 

Maximum Resolution 1,600 x 1,200 1,280x 1,024 

Optimum Resolution 

Refresh Rate 

1,024x768 

109Hz 

1,024 x 768 

87Hz 

Macintosh® Compatible Yes* Yes* 

Windows® 95 Plug & Play 4r Yes Yes 

On-Screen Control Yes Yes 

Limited 3 Year Warranty Parts, Labor, CRT Parts, Labor, CRT 

* Free Macintosh adapter available upon request. 

January 1997 January 1997 

— ° ° ' " v 
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Whether you’re crunching numbers on 

a spreadsheet or crunching aliens on a 

CD-ROM, a Super Contrast screen intensifies 

every color, while the ARAG® anti-reflection 

coating looks out for your eyes. 

Plug & Play and then hold on. 
Along with being easier to watch, the 

G810 is easier to use. Windows® 95 
Plug & ‘Play +- compatibility makes 

it a snap to install. 

And On-View® controls offer an on-screen 

menu for quick screen adjustments. 

We have more wavs to give you 
the space to explore cyberspace. 
Check out the incredible visual clarity 

on our EA77117" (16.0" viewable) multi- 

media monitor. With a microphone and 

built-in high fidelity stereo speakers, it’s 

perfect for bringing the web to life. 

Like the G810, it’s backed by a limited 

3-year warranty and ViewSonkf’s unique 

48-hour Express Exchange™ Service Option. 

For more information, call 

(800) 888-8583 and ask for agent 

3087 or visit our website at 

www.viewsonic.com. You’ll 

discover even more reasons why 

the dynamic ViewSonic monitors 

are the big ones you don’t want 

to let get away. 

ViewSonic' 
See The Difference! 
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TIDY UP ALL THE OVERSIZED, UNWANTED, AND UNNECESSARY FILES YOU’VE GOTTEN FROM THE 

Internet that are tucked away in the bowels of your hard drive. Not only does CleanSweep® Deluxe 

KNOW WHAT TO KEEP AND WHAT TO SWEEP, BUT IT SEEKS OUT VIRUSES AND CLEANS THEM OUT TOO. So YOU 

CAN ENJOY A SPARKLING CLEAN HARD DRIVE WITH MORE DISK SPACE AND BETTER PC PERFORMANCE. 

Look into how CleanSweep, the world’s most popular way to clean up your hard drive, can keep your 

ON-LINE VISITS TIDY. LOG ONTOWWW.QUARTERDECK.COM OR CALL 1-800-282-0866 AND MENTION CODE #01 l?l. 

And hey, enjoy your stay. 

CleanSweep* 
DELUXE miiMwMsmfi 

SAVE UP TO $40 ON selected Quarterdeck products like CleanSweep® Deluxe,TuneUp;" 

Procomm Plus® 32, and QEMM® 97. See your local retailer for details. 
Offer expires 12/31/97. 



IMPRESS YOUR FRIENDS 

Get a Few 

Extras from Your 

Service Provider 

The good folks at Netcom, 

I PSINet, and UUNet do not usu- 

I ally publicize their special ser- 

I vice deals. So when you are 

shopping around for Net access, 

I be sure to address these issues 

I and services. 

Modem-to-User Ratios 

Remember when America Online 

I users were outraged because 

I they couldn’t access their e- 

I mail? AOL just didn’t maintain 

I enough access ports for its mil- 

I lions of users. Always find out 

I how many modems an ISP 

I maintains per user. Anything 

| above a 1 -to-25 ratio is unac- 

| ceptable—this means that you 

I are competing with 24 other 

I users for every modem. 

Free Extra E-Mail Boxes 

I Extra e-mail boxes are key when 

H setting up a Net connection for 

); your entire family. And with the 

I installation of extra lines in the 

I house, Mom, Dad, Sport, and 

I Princess can access their e-mail 

I at the same time. 

800 Access Plans 

Travel much? Then get an 800 

access plan. Many ISPs are offer¬ 

ing remote access plans (for a 

premium fee) that allow frequent 

travelers to dial up from anywhere 

in the world at cheap access 

rates. Check to see if your ISP is 

in the i-Pass alliance (www. 

ipass.com), which lets you dial up 

via other ISPs’ local numbers. 

No-Busy Guarantees 

Providers claiming “No-Busy 

Guarantees” usually agree to 

offer compensation when users 

suffer interminable busy signals. 

A nice extra when etched in ink. 

Setup Fees 

ISPs can sucker punch sub¬ 

scribers with one-time setup 

fees. Find out how much it will 

cost before you sign up. 

Local Dial-Ups 

Make certain that your provider 

maintains local dial-up numbers, 

since phone companies rely on 

distance to define a local call. A 

good local ISP tends to blanket 

its region with dial-ups so that 

users seldom incur long dis¬ 

tance rates. 

WHAT IS IT? ♦ FTP, or File Transfer 1 

Protocol, is one of those terms you have heard a i 

million times but never had cause to focus on I 

long enough to let its meaning seep in. But FTP, the great- I 

granddaddy of Internet protocols, can be pretty useful in the I 

right circumstances—such 

as when you have a lot of 

files to e-mail to someone all 

at once. Any protocol is a set 

of rules for the way a file is 

transferred between two 

computers connected to the 

Net. The FTP set of rules 

happens to be pretty effi¬ 

cient (they just don’t make 

things the way they used to), 

so it’s much faster, say, than 

sending 10 files attached to 

one e-mail. 

WHAT YOU NEED ♦ To 

use FTP, it’s best to go and 

download an FTP client, a 

software application that lets 

you not only receive FTP 

files (through your browser) 

but lets you send them, too. It’s simple to download a client, | 

so you may as well. CuteFTP (www.cuteftp.com) has an FTP I 

client ready for download to your hard disk. 

WHAT TO DO ♦ Say you have 10 files you want to transfer I 

to a friend or colleague. First, you need to send them to a 1 

directory in cyberspace. That friend will then go to that I 

directory and get them. 

Most of us have FTP directory space on our ISP’s servers. I 

Surf to your ISP’s FTP site—ftp.serviceprovidername.com— I 

and type your e-mail username and password. Your friend I 

will go to the same site, ask for your name directory when I 

prompted, and log in as I 

“anonymous” for his ID | 

and then use his real e-mail I 

ID as a password. He will I 

then see your files and I 

download them. Your I 

friend may not be able to I 

upload files—he may have I 

to use his ISP for that. But I 

don’t worry: No matter I 

which ISP you use, you will I 

likely be able to send files I 

back and forth with ease. 

Swift CIS 
If you really only use 

CompuServe for, say, e- mail, 

then customize that “ Pref- 

erences” bar! Go i to “Access/ 

Preferences/Toolbar,” strip 

out all the buttons that don’t 

apply to e-mail, and use all 

the ones that do. 

wwmrmwt 
Clickstream 

This is the trail of Web site 

links you traveled to get to a 

given site. Internet merchants 

devising marketing schemes 

to lure you to their sites are 

very curious about the nature 

of your clickstream. (And they 

can pull this information from 

your browser easily without 

your knowledge.) Consider it a 

cyberwindow into your psy¬ 

chographic and demographic 

soul. Consider it a marketing 

opportunity or an infringe¬ 

ment of privacy. Consider it a 

fight in the making. 

48 NOV 1997 YAHOO! INTERNET LIFE 

"" 



DIN 

TuneUp keeps 

Sit 

LURKING 

TuneUp, and 

TuneUp can 

Office Max, 

INFORMATION 

CODE #01 162, 

SAVE UP TO $40 ON selected Quarterdeck products like TuneUp;" CleanSweep® Deluxe, 

Procomm Plus® 32, and QEMM® 97. See your local retailer for details. 
Offer expires 12/31/97. 



NEWS PRODUCER, FOX NEWS INTERNET 
www.loxnews.com 

k 
• Real people use the Net to make their 

jobs easier. Tell us how you use the Net. 

Send e-mail to ezuser@zd.com. 

I don’t think I could live without the Internet. I'm basically a 

traffic cop at work. I pull news from a million sources—writ¬ 

ten stories, still graphics, video, and audio—and package them 

for our audience. On top of that, I need to communicate with 

people from all over the world. E-mail not only saves money on 

phone bills (especially for those personal calls), but when I’m 

working around the clock on a breaking story, I don’t have to 

think about what time it is when I send a note. 

“I’m always tuned into the Web as a radio. I listen to the news 

to know when Supreme Court decisions come through or [when] 

someone has received a death sentence. The minute I hear it, I 

make sure we put together a news update for the site. 

“I also do a lot of searching. If I need to know about something 

like all of the worst airplane crashes in American history, for 

example, I do keyword searches on AltaVista {www. 

altavista.com)...[But] enough just about the Net at work: I’m get¬ 

ting married, and I did almost all of my wedding research on the 

Web. Here’s what else is good about AltaVista: its geographical 

searching abilities. I just keyed in New York and wedding ser¬ 

vices, and I found everything I needed. I certainly wouldn’t have 

had the time to do all of that on the phone.” 

SURF GURU | 

IS 
Got a question? 

E-mail surfguru® 

| zd.com. 

CAN I GET YOUR ADDRESS? 
Q. Is there a place where I can 

find e-mail addresses online? 

A. Yes, unless your target has 

gone to ground. So if at first you 

ddn’t succeed...try a second and 

a third service. Here are five reli¬ 

able databases: www.four11.com, 

iyvww.switchboard.com, www. 

bigfoot.com, www.infospace. 

com, and www.whowhere.com. If 

you still can’t locate the address, 

it’s likely that the address is sim¬ 

ply too new, or its owner has 

taken great pains not to list it. 

Slick MSN 
You can use the channel 

directories from Microsoft 

Network’s Channels 2 

through 6 to find the forums, 

chats, and events that tickle 

your fancy. For example, in 

the Channel 3 directory, you 

will find a column to your 

right that includes options 

such as Art, Chats/Forums, 

Events, Nature, Specials, and 

Web Links. 

■■■■■■ 
If you have opted to run the 

new Netscape Navigator 4.0 

stand-alone browser, you 

need a newsreader and an 

e-mail program. How about 

Free Agent and Eudora Light, ^ 

two of the best pieces of freeware 

on the Net? The Free Agent news¬ 

reader offers terrific threading and 

navigation options for Usenet 

browsing, and provides easy 

binary decoding (mainly pic¬ 

tures). Eudora Light is a nice 

DO YOU COME HERE OFTEN? 

Q. Sometimes I forget to book¬ 

mark a site I like and want to go 

back again, but I can’t remem¬ 

ber the address. Is there a way 

to find it again? 

A. It’s hidden in your browser. 

Both Microsoft Internet Explorer 

and Netscape Navigator keep 

archives (called history files) on 

which sites you have visited. 

Navigator: In the latest Navigator 

version, go to the top pull-down 

menu, click on “Communicator,” 

and then click on “History.” A his¬ 

tory list will appear. Navigator 

gives you the option of setting 

parameters for saving your surf¬ 

ing history before automatically 

purging it. In Navigator, when you 

are in “History,” click on the “Edit” 

pull-down menu and click on 

“Preferences.” A box will pop up 

that contains “History” settings. 

Take a look at “Pages in History 

Expire After X Days.” You can 

change the number of days to 

have no limits or click on the Clear 

History button to start from 

scratch. Internet Explorer 3.0: 

Under the pull-down menus, go 

to “View,” look for “Options,” and 

launch “Navigation.” There you 

will find the History you seek. 

Then, as Stalin tried to do, you 

can erase History. 

OF THE MONTH 

complement to Free Agent, 

with its user-friendly, in- 

box/out-box-focused 

e-mail interface. If and 

when you need more 

advanced options in either 

your newsreader or 

e-mail program, download the 

upgrades: Agent ($29) and 

Eudora Pro ($69). Free Agent 

newsreader: www.forteinc.com/ 

agent/freagent.htm. Eudora Light: 

www.eudora.com. S 
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Online 

updates 

available 

monthly 

The OFFICIAL MICROSOFT® BOOKSHELF® INTERNET 

DIRECTORY, 1998 EDITION, paves your way to the Web 

with reliable, carefully selected, up-to-date reviews 

of more than 6000 of the most useful, entertaining, 

and assured-to-be-functional sites. You also get a 

searchable companion CD with direct links to all the 

sites listed, plus new Microsoft Internet Explorer 4. 

From activism to zoology, this high-quality directory 

from Microsoft Press and Microsoft Bookshelf gives 

your whole family a complete, easy way to get the 

most from the Internet. 

Where do you want to go today?® Microsoft Press 
Available in quality bookstores and computer stores worldwide. 
To locate your nearest source for Microsoft Press® products, reach us at 
i-800-mspress in the us, or at mspress.fnicrosoff.coin 

« 
car 



SMART BUYS FOR BUSY PEOPLE 

■BB 
Andy’s Garage Sale 

This ongoing garage sale fea¬ 

tures appliances, clothes, and 

other “new stuff, dirt cheap.” 

www.andysgarage.com 

Land’s End Overstocks 

The cataloger’s loss is our gain, 

with super bargains on top- 

quality clothing. 

www.landsend.com 

The Main Bookshop 

We found deals such as Donald 

Trump’s Art of the Deal at 

$2.98, plus other former best¬ 

sellers at up to 90 percent off. 

www.mainbookshop.com 

SOLDI 

Selected loot and its fetching 

price at recent online auctions. 

BonSante Breadmaker 

$86 (MSRP: $199) 

First Auction 

www.firstauction.com 

Seiko Barber Scissors 

$8 

Haggle.com 

www.haggle.com 

UFO Abduction Insurance 

Protect yourself from unex¬ 

pected space travel with The St. 

Lawrence Agency’s $10 million 

policy. Cost: a mere one-time 

premium of $19.95. At these 

rates, beam us up—and back. 

www.ufo2001.com 

For Diehards Only 
DDoes the home-team 

crowd get rowdy once in a 

while? Try one of these 

insignia-emblazoned hard 

hats, which are federally 

approved for industrial envi¬ 

ronments, to guard against 

unidentified flying objects 

from the bleacher seats. $28 

Art’s Pro Sports Apparel 

and Things 
www.citivu.com/rc/arts/ 

Do It Behind 
the Desk 

□You loved your Duncan 

Imperial as a kid. Now try a 

Yomega Powerspin to take 

the edge off a busy worka¬ 

day afternoon. The Power- 

spin model shown is $7.99, 

and it comes in red, blue, 

purple, and yellow. 

Yo-Yo Store 

www.yoyostore.com/yoyo/ 

Or. Science 
rhewej Wor? 

Call 'Em Collectible 
□Looking for a new hobby? 

Here are just a few of 50 com¬ 

memorative prepaid long dis¬ 

tance phone cards honoring 

“great content” on the Web. 

start at $20. 

Telecom 

Try a Dry Pie 
□OK, so you can’t predict 

your pizza cravings a few days 

in advance. But try in this 

case, since we’re talking about 

some serious Chicago deep- 

dish pie here (flash-frozen 

and dry-iced to your door). 

$29.95 (two-serving size) 

Lou Malnati’s Pizza 

www.deepdishpizza.com 
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'spiegel.com 

We Give 
Internet 

er^OOO Propucts •Famous Brands •Gift Ideas 
E-Mail Customer Assistance *Secure Ordering 

www.ultimate-outlet.com 
Spiegel Catalog Clearance 

www.intimate-source.com 
Intimate Apparel 

www.spiegeltronics.com 
Famous Brand Electronics 
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CBITICIU EYE 
ROGER EBERT 

Got Something to Say? Spell It Out 
Don’t call me—I’ll e-mail you back 

El 'I he latest breath- 

-,A II less spam to he- 

JiBSggBEQfiM grime my in-box 

ac*v'ses me °f 
something called 

the ichat Pager (www.ichat.com/pager), 

and I quote: “We wanted to let you 

know about the hottest new product 

for communicating with your friends 

and colleagues... ichat Pager lets you 

send instant messages, start a quick 

chat or even share files with one per¬ 

son or a whole group...” 

I have no doubt that the ichat Pager 

is the answer to the prayers of many 

Netizens, but I can think of no single 

piece of software I would less like to 

have unleashed upon me. The notion 

of being interrupted with jolly, 

peremptory invitations for “quick 

chats” fills me with alarm. 

The fact is, I use 

e-mail and the 

Internet as a 

way of avoid¬ 

ing “quick 

chats.” There is 

no instrument of t 

modern life that J 
wastes more time * 

than the telephone 

and no substitute 

for it that is more 

gratifying than e- 

mail. On a good day, 

I can manage to speak 

on the telephone no more than 

three or four times, and that is the 

secret of how I get so much work 

accomplished. 

In the course of performing my 

duties, I find it necessary to communi¬ 

cate regularly with my masters, 

including my editors at the Chicago 

Sun-Times, Universal Press Syndicate, 

and Andrews-McMeel; my producers 

at “Siskel & Ebert” and WLS-TV 

Chicago; my minder at CompuServe; 

the Webmasters at the Sun-Times and 

“Siskel & Ebert” Web sites; and the 

good people at Microsoft Cinemania, 

not to mention the Honorable Barry 

Golson here at Y-Life. Because we are 

all wired, our e-mails dispose of busi¬ 

ness with a quick and surgical preci¬ 

sion. Some of the most satisfactory 

interviews I have participated in have 

been by e-mail, including a lengthy 

correspondence lasting several months 

with the editor of Science Fiction Age. 

When I talk on the phone, it is 

more often for pleasure than business. 

During daytime hours, I am likely to 

be at movie screenings. People who 

call me during the day will simply not 

find me. E-mail permits time-shift¬ 

ing, so that no matter where I am or 

what time it is, I can respond clearly, 

in writing, in a way that 

usually takes only a 

few minutes. 

The tele¬ 

phone, on the 

other hand, is 

often an 

instrument 

used by people 

with time on 

/ their hands and 

the desire to occu¬ 

py mine. I enjoy 

r chatting with friends 

and gossiping with 

coworkers as much as the next person, 

and the purely social aspects of tele¬ 

phone chatting are not what I object 

to. What bothers me are people with 

no clear idea of why they called, peo¬ 

ple who are “checking in,” and people 

who insist on observing endless and 

tiresome social niceties at the begin¬ 

ning and end of every call. I love the 

way e-mail is about what it is about, 

and nothing else. 

I have a colleague who seems to 

regard the telephone as an umbilicus. 

He is constantly, obsessively, endlessly 

on the telephone, and when he is not, 

his center of attention often seems 

focused elsewhere, as if he wishes that 

he were. To get his attention, it is effec¬ 

tive to leave his presence and call him. 

Part of his mantra is, “Um...what 

else?”—as if ending a call is so painful 

that we must together devise whatever 

can possibly prolong it. He is fond of 

taking 15 minutes to dictate words that 

could be written and e-mailed in 60 

seconds. Whatever works. 

When I am online, it is with the hope 

of accomplishing something definite. I 

want to answer my e-mail, send in my 

copy, respond to forum messages, read 

the news, do research, and make my 

daily Web stops. I do not go looking 

for “quick chats.” There are other 

things in fife: family, for example, and 

all those other entities that take materi¬ 

al form and come in three dimensions. 

There is a very nice man on America 

Online who has his software instructed 

to alert him when I come online. I log 

on, Mr. Mealymouthed says, “You’ve 

got mail!” and immediately there is an 

instant-chat invitation from this very 

nice man, who apparently has an insa¬ 

tiable desire to say things such as, 

“How’s it goin’?” and “What’s up?” 

followed after an appropriate interval 

by, “See ya!” 

I do not mind this man because he is 

very nice, but if there were 20 more 

like him, I would have to cancel all of 

my accounts and log on under an 

assumed name. The whole system 

would break down. What is obviously 

required (and I offer this at no charge 

to the good people at ichat) is a “nochat 

Pager” that responds to all chat invita¬ 

tions by automatically declining 

them—cheerfully but firmly. B 
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DOT.DOT.DOT.COM 
ANGELA GUNN 

It’s that spooky 

time of year again, 

and my cat is star¬ 

ing intently at 

empty areas of the 

apartment and running away while 

yowling. Normally I’d chalk this up to 

psycho-kitty syndrome, but I’ve been 

reading the Shadowlands true-ghost- 

story pages (users.aol.com/shadoland2/ 

ghosthtml) all night, and to be honest, I’m 

a little jumpy. Are the weird Three Mm 

and a Baby pictures responsible or was it 

the stories of giant floating heads? 

Web-weavers want to know what 

makes you stare (or run away). It’s all 

about eyeballs, as they say in the busi¬ 

ness—they want to know what you, the 

happy Web wanderer, are actually look¬ 

ing at. No, they aren’t just snooping, 

though kids whose parents have 

installed that new NetSnitch surf-track¬ 

ing software might think so... 

Of course, most folks just want to 

make sure you are seeing those ads. 

Tages Anzeiger, the second-largest 

Swiss daily newspaper, was so con¬ 

cerned that you not miss out that it 

made its site’s front page into a 

Microsoft ad. Ewww!.. .Those nice 

folks over at Bezerk (home of You 

Don’t Know Jack) are cooler; they put 

TV-type ads right in the middle of 

things. Test that theory and your 

word-game might at their new Aero 

competition (www.bezerk.com/acro)... 

Looking at TV-type things is a big 

deal, if we are to believe the hype 

(don’t). We like the new Cinema U. 

classes at Reel.com (www.reel.com) and 

eagerly await our weekly new-release fix 

from New on Video (www.new-on-video. 

com)...Music also fills the air: RockOn- 

TV (www.rockontv.com/main.html) and 

Pop-Up Video (www.popupvideo.com) are 

keeping me amused. And if it’s fun for 

the whole family you are looking for, 

What Are You Staring At? 
Gazing long into the Web and vice versa 

everyone enjoys a trip to Personal 

AccuWeather (www.accuweather.com)... 

Fun of the gossipy variety has been 

temporarily stymied at Matt Drudge’s 

www.drudgereport.com, but if what you 

want is pure, blissed-out Hollywood¬ 

scaring geekdom, then set about book- 

marking Harry Knowles’s Ain’t-It-Cool 

movie scoops (www.aint-it-cool-news.com) 

...For a more productive gossip experi¬ 

ence, swap stories of child-raising ter¬ 

rors with other parents at BabyCenter 

(www.babycenter.com). You childlike child¬ 

less types can amuse yourselves with the 

site’s Baby Namer... 

Finally, the feds don’t want you look¬ 

ing at tobacco ads online, and they are 

trying to slip a nasty little bit of legisla¬ 

tion by to ensure that you don’t. The 

rider to the big tobacco 

industry settlement 

would make it ille¬ 

gal to have ciga- 

On and On and Online 
America Online fancies that it 

has a “category killer”—a site so irre¬ 

sistible it makes all others like it obso¬ 

lete—in its new Entertainment Asylum 

area. We are already growling from 

official quotes such as these: “Imagine if 

the cast of Seinfeld was working for 

Entertainment Tonight and they could 

talk to you and hang out with you on a 

daily basis.” I imagine there would be 

no time to create the show.. .1 hope AOL 

would treat Kramer better than it has 

treated its volunteer squad; it took 

away the squad’s free accounts after all 

these years...Pleasantly Inexplicable 

Dept.: CompuServe has decided, even 

after watching AOL and all the others 

struggle with the troubles that all-you- 

can-eat pricing brings, to take a whirl 

at it anyway. Expect a per-month 

charge of $24.95... 

Sticky Notes 
A big Y-Life welcome to tiny Central 

African country Burundi, which got its 

first Net hookups a couple of months 

ago.. .Compassionate Act of the Month: 

Hackers and warez dOOdz made a point 

of not pirating copies of the Mac Sys¬ 

tem 8 software just released—they fig¬ 

ured Apple had enough troubles with¬ 

out losing the 

/ ^ revenue...Be on 

the lookout for a 

new generation of 

realistic avatars, 

coming soon to a chat 

near you...Would you 

believe that some of 

us here at Happiness 

Central are needle¬ 

point addicts? Oh, 

the shame! Fellow 

sufferers will under¬ 

stand why we are 

hanging out at 

www.caron-net.com like a 

bunch of junkies.. .Stamp 

collectors, who also know the stigma of 

addiction, will enjoy the kid-produced 

Stamp on Black History site 

(library.advanced.org/10320/).. .Take heart, 

though: As long as you are gathering 

info rather than chatting compulsively, 

according to a paper presented at a 

recent American Psychological 

Association convention, you are not 

Net-addicted. In other words, looking 

stuff up is fine, but looking for love 

means you may have a problem. Until 

next time, gentle readers... 5 
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■ At least now 
they have a reason to think 

they know everything. 

The 1998 World Book™ Multimedia 

Encyclopedia Deluxe Edition is perfect 

for those rare instances when your kids 

don’t have an easy answer for everything. 

That’s because the best way to motivate 

them is to give them something that 

makes learning enjoyable. 

Keeping this in mind, we went and 

pumped up the multimedia (lots more 

audio, video and virtual reality), and 

added updated online capabilities* plus 

a powerful new homework “tool kit.” All 

fully integrated with every article from 

World Book, the world’s best-selling print 

encyclopedia. 

For more information, drop by our 

Web site at www.pc.ibm.com/multimedia. 

Or call 1 800 426-7235, ext. 5217. 



SUFETV NET 
CHARLES PAPPAS 

teenth-century 

Dictionnaire, 

Emile Littxe 

wrote, “Private 

life should be lived behind walls.” 

Thanks to the French and American 

revolutions and their concepts of indi¬ 

vidual rights, it was. For a while. 

Today you are nothing more than a 

database to be frisked as thoroughly as 

guards performed body-cavity searches 

at Sing Sing. In these days of online 

snooping, Littre’s walls seem to have 

become invisible. Any private detective 

with a budget and a modem can trawl 

the Net for sensitive information about 

almost anyone. “The Web,” warns 

David Sobel of the Electronic Privacy 

Information Center, “is going to be an 

incredible new means for collecting 

new personal information.” Their fears 

whipped into a foamy lather by Lexis- 

Nexis’s P-Trak Person Locator 

(www.lexis-nexis.com) and the Social 

Security Administration’s online ser¬ 

vice—which, though temporarily 

shelved, let users look up someone’s 

salary history—75 percent of 

Americans feel that copying personal 

data from public records to the Net is a 

problem, and 58 percent want the gov¬ 

ernment to make laws about how such 

data can be used. Despite measures 

such as the bill sponsored by 

Republican Rep. Billy Tauzin of 

Louisiana that would forbid companies 

from revealing your medical and finan¬ 

cial records, as well as government 

information such as Social Security 

numbers, without your say-so, nearly 

half of us think the privacy quagmire 

will only get deeper during the next 

three years. 

But this isn’t another Orwell-Was- 

Right column. I’m here to tell you that 

for the most part, the Net isn’t quite 

Everybody’s Looking for Someone 
The Net a Peeping Tom’s paradise? Not necessarily 

the Peeping Tom’s paradise it some¬ 

times seems to be. 

In fact, it’s really not that easy to 

snatch people’s addresses and other 

information such as that concerning 

their assets, driving or criminal or 

litigious activity for free off the 

Internet. To exploit P-Trak and its 

database of 300 million names and 

addresses to the fullest, you have 

to contract with 

Lexis-Nexis 

and possess a 

person’s 

Social 

Security 

number. 

Otherwise, all 

it will provide 

the kind of public 

information you can 

find in phone books 

and courthouse records. 

(P-Trak no longer gives 

out Social Security numbers, 

though it can be searched with 

them.) To plumb the SSA’s site and 

spy on somebody, you would need 

the person’s full name, date and 

place of birth, mother’s maiden 

name, and Social Security number. 

“If we rely solely upon a database for 

stalking or privacy invasion,” as Net 

entrepreneur Glen Roberts, creator 

of the Stalker’s Home Page 

(www.glr.com/ stalk.html), sums it up, 

“we will often be left disappointed.” 

To test this idea, I decided to mock- 

stalk an old friend from my lair in 

Alabama. What could I find out that 

would give me the voyeur’s smug 

sense of power without having to pay? 

Not much, as it turned out. First I 

searched for anything with his name 

in the Deja News (www.dejanews.com) 

database. Deja News, which stretches 

back to March 1995 and records posts 

in more than 15,000 newsgroups 

(ranging from the sleepy rec.crafts. 

textiles.yarn to the somewhat less dull 

alt.evil), surely could provide me an 

online keyhole into his life. Result: 

zero. Next I tried Yahoo!, Excite, 

HotBot, Infoseek, Lycos, and 

TeraLynx. Result: zilch. Then I gave 

ATI (www.at1.com) a whirl. 

This unique service, 

which scours private 

databases, found 44 

references to my 

friend. But I’m 

fairly sure 

they were 

wrong, espe¬ 

cially the 

ones that 

listed him as a 

guinea pig in the 

Historical Human 

Radiation databases. 

Then I gave Bigfoot’s (www.bigfoot. 

com) collection of e-mail addresses a 

shot. Result: skunked. I ransacked the 

half a dozen telephone directories at 

the Ultimate White Pages (www. 

theultimates.com/white/) and found him 

fisted in three of them—all with the 

wrong ZIP code. I turned to the 

Stalker’s Home Page and pumped 

sources there, including those relating 

to campaign contributions, to see if he 

had offered any money to candidates 

for federal office. Result: nada. I even 

tried my friend’s college’s alumni associ¬ 

ation through Switchboard’s advanced 

search (www.switchboard.com). 

End result: Not much. But I was 

testing a theory. If I had sincerely 

wanted to know about my old friend, 

I would have had to pay through the 

nose for anything significant. 

Next month, we’ll see just how 

much dirt the Net can dig up when 

the price is right. S 
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It’s what you get when you combine the benefits 
of a notebook PC with the affordability of an elec¬ 
tronic organizer. It’s the rare kind of product 
that gets people to say “Why didn't somebody 
think of that ‘til now?” It’s the Brother 
GeoBook™- the world’s first personal digital 
notebook. Thanks to its revolutionary 
operating system, GeoBook does far more than 
anything else in its price class, for far less than 
anything in its feature class. Anything from E-mailing, 

accessing the Internet, sending faxes (there’s a built-in 
33.6/14.4 Kbps data/fax modem), word processing, 
spreadsheets and data synchronization with virtually 

about 

*599 

all popular PIMS are now at your fingertips. 

Speaking of fingertips, yours will feel 
right at home on the GeoBook’s 

full-size keyboard.There’s also a 
high resolution backlit VGA 
display, as well as a built-in 
disk drive and PCMCIA-type 

I slot, so you’ll get all the 
functionality and productivity 

you need - no matter where 
or when you need it 
GeoBook, it’s a whole 
new way of computing. 

OFFICE DEPOT, OFFICEMAX, STAPLES, 
SERVICE MERCHANDISE, J&R MUSIC WORLD, 

NOBODY BEATS THE WIZ AND OTHER FINE RETAILERS. 

m We re at your side. 

ofocner 
BROTHER INTERNATIONAL CORPORATION - 200 COTTONTAIL LANE, SOMERSET, NJ 08875 



Simply put, games are meant to be dominated, not 

merely played. And though practice may eventually get you 

to perfection, the Microsoft'5 SideWinder® Precision Pro will 

get you there a lot quicker. 

And with the new ergonomically designed stick, buttons 

are at your fingertips and right under your thumb. You know, 

the same place you wish your games were. 

With Microsoft Sidewinder Precision Pro you get: 

• patented digital-optical technology 

• unbeatable accuracy and reliability with no actual wear and 

• shift button to double functions 

• map specific keystrokes, maneuvers, and strings 

• 30 pre-loaded game profiles 

• on-handle rotation control 
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st a few short years, the online medium has gone 

being an underdog in the world of sports to being a 

log. Thanks to big-media sites, not to mention thou¬ 

sands of amateur and fan pages, sports are hot online, 

getting hotter. Sports fans can get up-to-the-minute 

and results from the largest sports sites, which 

CBS SportsLine, CNN/SI, ESPN SportsZone, and 

Online’s Sports Forum. And that’s only the begin¬ 

ning. Online sports fans can also listen to live audio 

Webcasts of sporting events from across the world. They 

can chat live with their favorite players. And they can con¬ 

sult the world’s largest archive of statistics—the Net. 

Look at our playoff page to see which sites deliver what 

they promise and which fall short. Use our Game on a 

Page guides to get the lowdown on online baseball, bas¬ 

ketball, football, golf, hockey, and tennis. Check in with our 

Other Sports page for information on auto racing, boxing, 

and more. And don’t forget to look at the Hall of 

to see what legends such as Ted Williams and Joe 

have to say about the newest broadcast medium. 

here do you get your daily 

orts fix? From your TV? 

From your newspaper? Stop 

living in the past. Get online 



thescomISPORTS SITES 
TOURNAMENT OF CHAMPIONS 
We put the top Web sports sites to the test. There can be only one winner 

THER PLAYERS 

WHO WILL WIN THE BATTLE FOR 

your sports bookmark? Well, we pit¬ 

ted the top eight sports Web sites 

against one another in an attempt to separate the 

contenders from the also-rans and ultimately 

select the best online sports hub. The competi¬ 

tors? CBS SportsLine, CNN/SI, ESPN Sports- 

Zone, The Sporting Newsls site, Total Sports, 

USA Today Sports, Fox Sports, and Nando.net’s 

Sports Server. The competition? Two weeks of 

ceaseless surfing, clicking, downloading, and 

cross-checking. The results? Read on. 

FIRST-ROUND ACTION: In the early going, 

the favorites easily dispatched the underdogs, 

with the exception of the fifth-ranked Total 

Sports, which surged ahead of The Sporting 

News’s site on the basis of its statistics and 

cybercasts. The victorious sites had more sta¬ 

tistics, more scoreboard features, deeper 

archives, and better organization. 

SECOND-ROUND ACTION: The second 

round had one bloodbath and one squeaker. 

CNN/SI and its personalized scoreboard dis¬ 

patched Total Sports easily. And CBS 

SportsLine edged out ESPN SportsZone, main¬ 

ly because of its amazing real-time scoreboard, 

which uses Shockwave to create cartoons of in¬ 

progress games. (Yes, this magazine picked 

ESPN SportsZone as a Five-Star Site in 

January, but that’s what makes for good horse 

races: different tracks.) All three megasites— 

CBS SportsLine, CNN/SI, and ESPN Sports¬ 

Zone—are rich with news, scoreboards, statis¬ 

tics, sports chat, columns, fantasy leagues, and 

more. (CBS SportsLine and ESPN SportsZone 

deliver their full content only to users who pay 

a premium of $4.95/month or $39.95/year.) 

The finals looked like a real showdown. 

THE FINALS: ESPN SportsZone’s departure 

paved the way for a showdown between CNN/SI 

and CBS SportsLine. It’s hard not to like 

CNN/SI, a free site with superior design and ter¬ 

rific editorial contributions from its illustrious 

stable of Sports Illustrated writers and photog¬ 

raphers. But for a few bucks a month, the state- 

of-the-art features of CBS SportsLine—includ¬ 

ing an archive of sports-themed Shockwave 

games and exclusive participation from sports 

celebs—got our nod at the whistle. 

AOL Sports Forum 

Although it is unified under one keyword, AOL’s 

sports area collects many forums, including 

Athlete Direct, the Grandstand, the NFL, and The 

Sporting News’s site. Highlights include light¬ 

ning-quick updates of in-progress games—they 

refresh much faster than their Web counter¬ 

parts—and the Stats Inc. area, which reprints 

portions of Bill James’s baseball encyclopedia. 

Keyword: sports 

CompuServe Sports 

Even though it is less impressive than AOL’s 

sports area, CompuServe still has plenty to offer, 

including up-to-the-minute scores, headlines, 

and a large Sports Illustrated area that collects 

articles from the magazine’s archives as well as 

historic sports photographs. 

Go: sports 

Yahoo! Sports 

Look for news briefs, results, and links for 

dozens of sports, both major and minor (auto 

racing, cricket, cycling). There aren’t any bells 

and whistles, but you’ll find data galore. 

sports.yahoo.com 

Excite Sports Channel 

Here you can get headlines, scores, and links to 

sites across the Web. The channel provides a 

good range of sports and excellent presentation. 

my.excite.com/channel/sports/?a-chs-t 
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A FAN’S NOTE 
He always loved sports. But until the Net, he didn’t know how much by John hassan A FRIEND AND I WERE RECENTLY TRYING TO REMEMBER THE 

entire roster of the 1986 Boston Red Sox and were coming up 

short. In the old days, we would have been forced to head to the 

library or the bookstore to check the Baseball Encyclopedia, in which case 

we probably would have dropped the whole thing. But it ain’t the old days 

anymore. We solved our little dispute like sports fans 

of the future, who are really sports fans of the present. 

We went online. 

Every few weeks, somebody discovers a newer, , 

faster way to help you follow your favorite sports 

teams, get closer to star players, and indulge pet sta¬ 

tistical obsessions. Whether it’s the National Basketball 

Association’s official site or a tennis fan’s page in 

Germany, the Web is full of pages that enhance the fan’s 

life. How has the Net changed my life as a sports fan? A 

better question might be: How hasn’t it changed my life? 

Take this past baseball season, with the looming 

rumors of a deal to take Athletics slugger Mark McGwire _ 

out of Oakland. With a midnight trade deadline and Ok 

dozens of possible last-minute scenarios, where was a fan supposed to go 

for updates? Not television, where prepaid programming isn’t pre-empted 

for sports news, and the tickers that run along the bottom of the screen 

carry only basic information. Not the newspapers—they wouldn’t appear 

until morning. The only solution was the Net. When McGwire was finally 

traded to the St. Louis Cardinals, articles appeared within seconds at major 

sports sites, alongside that evening’s games. Instant updates aren’t the only 

benefits of online sports. Another great feature is the Net’s fondness for 

sites devoted to major events such as the Masters Tournament, Wimbledon, 

or the Super Bowl. 

Still, all of this pales compared with the way the Net has changed fan¬ 

tasy sports play. After nine years of playing, my interest in Rotisserie 

baseball and fantasy football had worn thin. The problem was that, after a 

draft, I couldn’t do much more than read the morning’s box scores. I could 

draw up lists of possible roster changes while I waited for 

injury news or the official leaguewide stats, but stats 

were only updated weekly. Weekly? How quaint. 

My love for fantasy sports has been reenergized 

thanks to the Net. In online games, most of which 

I’ve played through ESPN SportsZone, I can 

change my roster daily. Tired of waiting for that rook¬ 

ie receiver to come around? Sit that kid down now. And 

the management tools are better than ever. ESPN 

SportsZone’s Sortable Stats lets me rank my team in its 

league according to any statistical category. And America 

Online’s Player Portfolio, which is probably the best fan¬ 

tasy stats organizer I’ve seen, tracks players and pre¬ 

dicts trends. In seconds, I can analyze my team and 

discover how to strengthen it. 

That only scratches the surface of the Net’s sports resources. There 

are encyclopedias such as Total Baseball, which catalogs stats from every 

baseball player in the history of the game. I’ve lost afternoons to this site. 

There are home pages for pro teams and fan pages for pro players. About 

the only thing the Net doesn’t have is a way to travel back in time and pre¬ 

vent Bill Buckner from booting the ground ball that cost the Red Sox the 

1986 World Series. But no technology is perfect. 

John Hassan is the editor of the 1998 ESPN Information Please® 

Sports Almanac. 

WANNA BET? 
YOU CAN ONLINE. BUT IT’S NOT ALL KOSHER Sports betting is illegal 

everywhere except Nevada, but 

we’re shocked—shocked—to 

report that sports wagering goes on all 

the time, in every big city and small town. 

Two of the largest online sports sites— 

CBS SportsLine and ESPN SportsZone— 

reprint the day’s opening lines and then 

update them throughout the day for paid 

subscribers. Other hubs, such as CNN/SI 

and The Sporting News’s site, turn a blind 

eye to the sports-book world. As with 

everything else, the Web has had an effect 

in this arena, allowing universal real-time 

checking of point spreads. 

But the Net has changed the face of 

sports betting in another major way. For 

years, gamblers have circumvented restric¬ 

tions with offshore betting, placing wagers 

with sports-book establishments outside 

of the United States. Bettors should be 

careful before pouring money into an off¬ 

shore sports book. First of all, the legal sta¬ 

tus of the sports books is still blurry; some 

states’ attorneys general have begun to g 

pursue offshore books more aggressively. | 

Even if your state doesn’t have a problem | 

with offshore betting, you may—especially < 

if you get fleeced. As always, caveat bettor. 

Still, if you decide to take the risk (in more 

ways than one) by betting with an offshore 

book, here are some places to start. 

EasyBets [Seychelles] 

www.easybets.com 

RealCasino [Costa Rica] 

www.realcasino.com 

World Sports Exchange [Antigua] 

www.wsex.com 

Global Sports Net [Antigua] 

www.globalsportsnet.com 

TAKE YOURSELF OUT 
TO THE BALL GAME 

You no longer need a satellite dish to pick up distant 

sporting events. Visit these sites to hear Harry Caray 

(above) and other sportscasters in RealAudio. 

AudioNet Sports 

www.audionet. com/sports 

CBS SportsLine Live Audio 

www.sportsline.com/u/radio/live/index.html 
ESPN Radio Network 

espn.sportszone.com/editors/liveaudio/index.html 



The NBA’s high-tech, high-flying 

Web site sets the standard for 

sports leagues online. Here are the 

basketball sites with the most 

muscle in the paint. 

National Basketball Association 

www.nba.com 

Pro Basketball Hall of Fame 

www.hoophall.com 

Nando.net Pro Basketball Server 

www. sportserver. com/ 

basketball 

The Women’s NBA 

www.wnba.com 

The greatest player in the history 

of the game hasn’t been much of 

a presence online—until now, with the 

debut of a lavish official Web site. Take 

to the Air at these sites. 

Official Michael Jordan Site 

www. sportsline. com/u/jordan 

Michael Jordan Fan Home Page 

www.geocities.com/Colosseum/Field/ 

www. candy stand, com/by/byfsgrt. htm 

BASKETBALL SCIENCE 

Use these sites to span the distance from Sir 

Isaac (Newton) to Sir Charles (Barkley). 

The Physics of the Foul Shot 

mass-pc.wpi.edu/~chrissy/Ball 

Journal of Basketball Studies 

www.tsoft.com/~deano/index.html 

™eaT^HASKETBAU. 
The Bulls dominate the NBA, and they also dominate the Net-when it 
comes to fan home pages, no team is as revered as Jordan and Co. 

BEST B-BALL 
HUB SITES 

Michael Jordan Cologne 

www.michael-jordan-cologne 

BE LIKE 
Foul Shot Shoot-Out 

KE 

WHAT THE NET IS SAYING ABOUT BASKETBALL 
“Jordan, of course, is the best ever. The next five, in no particular order, are Wilt, Kareem, 

Magic, Bird, and The Big 0. Bill Russell did some amazing things in his era. You have to 

define if we 're comparing him to the 60 's players or how he would fare in today's game. ” 

—from rec.sport.basketbaii.pro 

TOP BASKETBALL CHAT SITES: Usenet Newsgroup rec.sport.basketbaii.pro • Yahoo! 

Basketball Chat chat.yahoo.com/?room=basketbaii@sports‘ CBS SportsLine Chat chat. 

sportsHne.com/u/chat/chats/nba/chat.cgi 

I NBA STATISTICS FIX 

CBS SportsLine Statistics 

Was Mario Elie’s three-point percentage 

better or worse than Voshon Lenard’s? 

Visit SportsLine for the best hoop stats in 

I the shortest possible amount of time. 

I www. sportsline. com/u/basketball/nba/ 

I stats.htm 

According to stereotype, NBA players are com¬ 

puter illiterates who can’t tell a laptop from the 

top of the key. But many hoops stars court fan 

e-mail. Here’s where to find them. 

Grant Hill www.granthill.com/qanda.html 

Sam Perkins www.bigsmooth.com/ 

Dan Majerle fanmail@majerles.com 

BEST FANTASY 
B-BALL SITES 

When you are playing fantasy basketball, 

it’s not a good idea to search out the 

quirky, fly-by-night leagues. Instead, 

stick with the big boys. Here are the 

URLs for the major sports sites’ fantasy 

basketball games. And here’s a free hint: 

Pick Michael Jordan. 

CBS SportsLine Fantasy Basketball 

ww3.sportsiine.eom/u/fantasy/hoops 

The Sporting News Fantasy Basketball 

www.cdmnet.com/fsi/basketball 

Grandstand Fantasy Basketball 

America Online Keywords: gs basketball 

ESPN SportsZone Fantasy Basketball 

games-espn. sportszone. com/editors/ 

fantasy/basketball/front, htm I 



AN INTERVIEW WITH 

SHAQUILLE O’NEAL 

Since he moved from the 
Orlando Magic to the Los 
Angeles Lakers, Shaquille O’Neal 
has been the center of attention 
in more ways than one. Shaq sat 
down with Yahoo! Internet Life 

to discuss basketball, the Net, 
and his ever-growing celebrity. 
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Y-LIFE: Who turned you on to the Internet? 

SHAQUILLE O’NEAL: The first 

time was Bill Gates himself. He called me up and 

said, “You wanta do something?” and he gave 

me my own world, Shaq.com. He showed me 

everything, from the mouse to America Online, 

MSN, and the Web. Before that, I never paid 

attention to it. He showed me how my site would 

work—press this, press that. It was fun playin’ 

around with the little mousy thing. 

Y-LIFE: Did he turn you into a Nethead? 

O’NEAL: Not quite, though I use it once in 

a while. I use it for e-mail, telephoning family, and 

to find all sorts of things. I use search engines to 

get all kinds of obscure information. 

Y-LIFE: For what was your last search? 

O’NEAL: Elephantiasis. 

Y-LIFE: Elephantiasis? 

O’NEAL: Yeah. My friend and I had an 

argument we needed to settle. He said you inher¬ 

it it. I disagreed. We checked and both were right. 

We used Word Search on MSN. Infoseek, too. 

Sometimes you find things you’re not looking for. 

Oooeeee. Not the kind of thing that people should 

be able to find. 

Y-LIFE: What are you referring to? 

O’NEAL: Ain't saying. Just something I 

wasn’t looking for. Let’s just say it’s sick. There’s 

sick stuff out there. They show pictures they 

shouldn’t show. I didn’t think that was cool at all. 

It shouldn’t be out there. 

Y-LIFE: How should it be controlled? 

O’NEAL: I’m for freedom of the press, but 

maybe it could be rated. I don’t know. Maybe they 

could have a chip like the V-chip in TVs. When I 

, saw those pictures, I was very upset. 

| Y-LIFE: Where else do you surf? 

O’NEAL: I have looked around and 

searched for new music and bought rap CDs. I 

used a secret name. I don’t give out my credit 

card. Big Brother is watching. 

Y-LIFE: So you’re worried about Net security? 

O’NEAL: Of course. I am very careful about 

what information I type in. I know that Big 

Brother is watching because I have seen it. 

Y-LIFE: What exactly have you seen? 

O’NEAL: I was in a chat but got kicked out 

for cursing someone. I go on sometimes with my 

own name. They don’t believe it’s me, but I do go 

on with my own name. Then they say some jive 

Shaq World 
www.shaq.com 
Shaq Attaq Page 

www.wanet.com.au/~cwall/shaq 
Shaq's Rap Attack 

www.interscoperecords.com/shaq1.html 

sh-- about me, Michael Jordan, anyone— 

“You’re overpaid,” “You’re overrated,” whatever it 

is—and I cursed them out, and the Net police 

appeared. A message was up instantly: “Watch 

your language.” So, yes. Big Brother is watch¬ 

ing. Somebody is always watching. I don’t 

forget that. 

Y-LIFE: Do you use the Net for your 

business? 

O’NEAL: Sometimes. I do use it 

to talk to my clothes company. They 

ask me if I like the patch here or there, 

or send drawings, and I can check it 

out on the 

computer, 

whether 

they are 

in the East 

or Compton. 

A lot of it is done this way, though still 

like to see everything in person before it 

goes out. 

Y-LIFE: Would you have a contract 

sent to you over the Net? 

O’NEAL: No. Nothing important. Big 

Brother. If I said a bad word on MSN, 

they knew it instantly. I’ve heard stories about 

the Internet. 

Y-LIFE: How important is the Net for the 

black community? 

O’NEAL: The problem is that the Net is 

great only for the people who have it. We don’t 

have it where I come from. It ain’t in the 

schools. Inner city don’t have that. Hopefully 

that will change. 

Y-LIFE: Do you track basketball on the Net? 

O’NEAL: No, though I do use it to read 

newspapers from around the world. I track 

what’s being said where. About anything. 

Y-LIFE: What do you think of basketball cov¬ 

erage on the Net? Do you have favorite sites? 

O’NEAL: SportsLine. Everything is there. 

Y-LIFE: How about other sports sites— 

ESPN SportsZone? 

O’NEAL: No, just SportsLine. They do 

Shaq.com, so I am familiar with them. 

Y-LIFE: Do you see the e-mail sent by fans 

via Shaq.com? 

O’NEAL: A little bit. But I can’t read 

800,000,000 letters. 

Y-LIFE: Do you use personal e-mail? 

O’NEAL: I have a secret 

address for my family and 

friends. I like this new Net 

phone system better, 

though. You can 

call any¬ 

where in 

the world 

where the 

other person has 

a microphone and 

camera. You can see and 

hear them while you’re talkin’ to 

them. Me and all my family have 

that. Of everything I’ve seen on 

the Net so far, the most incredi¬ 

ble thing is to see those faces. 



SY^mgIFOOTBALL 
Though critics claim the pro game is on the decline, the NFL 

remains strong online, thanks to the enduring power of its top teams 

BEST FOOTBALL 
HUB SITES 
Unlike baseball, which 

almost every day, football is played 

only once a week, which means 

that football fans congregate 

online every Monday to share their 

insights and complaints, get stats, 

and check on injuries. Tackle these 

sites first. 

National Football League 

www.nfl.com 

ABC Monday Night Football Online 

www.abcmnf.com 

National Football League Players 

www.sportsline.com/u/NFLPlayers 

WHAT THE NET IS SAYING ABOUT FOOTBALL 
“Marino is responsible for dock management in the 2:00 drill; this goes back to the Shu la 

days. In fact, in the preseason, Marino said he took a TO earlier that he should have. I don't 

agree with this—the receiver should have gotten out of bounds, but Dan was being the 

team player and not pointing fingers. ” —from rec.sports.football.pro 

TOP FOOTBALL CHAT SITES: Usenet Newsgroup rec.sports.football.pro • FootballChat! 

www.4-lane.com/sportschat/newsc/fb_index.html• SportsLine NFL Chat www.sportsline.eom/u/ 

chat/chats/nfl/chat.cgi 

NFL STATISTICS FIX 

FootballTown Stats 

Before the Net, Brett Favre fans who 

I weren’t in Wisconsin had to wait until the 

I local paper printed NFC stats. Now, gridiron 

I partisans have Brett’s passing yardage, and 

I much more, at their fingertips. 

I www.footballtown.com/datasod/index.htm 

ONLINE MVP< 
Once a week, football’s warriors head into bat¬ 

tle. What do they do the rest of the time? Some 

of them, both past and present, answer e-mail. 

Dick Butkus www.dickbutkus.com/forms/ 

Jerry Rice www.sportsline.com/u/jrice/chat/ 

email.htm 
Doug Brien doug@kicking.com 

BEST FANTASY 
FOOTBALL SITES 

As injuries, free agency, and big con¬ 

tracts change the face of the pro game, 

the fantasy football coach has to be 

more alert than ever. Check out these 

sites for fantasy games and tips. 

CNN/SI Fantasy Football 

www.cnnsi.com/games/fantasyfootball 

ESPN SportsZone Fantasy Football 

games-espn.sportszone.com/cgi/ffl/ 

Request. dll?FRONTPA GE 

CBS SportsLine Fantasy Football 

ww3.sportsline.eom/u/fantasy/index.html 

Grandstand Fantasy Football 

America Online Keywords: gs football 

LeadDog Stats 



SH^aASEBALL 
No matter what anyone says, baseball is a game of statistics, 

and nowhere are those statistics more plentiful than on the Net 

BIGGER THAN THE GAME 
KEN GRIFFEY JR. 

BEST BASEBALL 
HUB SITES 

I With thousands of games per sea- 

1 son and more statistics than fans 

I know how to handle, baseball is 

| the perfect game for the Net. Live 

I the diamond life at these sites. 

I Major League Baseball 

I www.majorleaguebaseball.com 

I Major League Baseball Players 

I Association 

I players.bigleaguers.com 

I Fastball 

MLB STATISTICS FIX 

Stats Inc. Baseball 

No matter how complex your question, 

you will find the answer at America 

Online’s superb baseball forum Stats 

Inc., which includes portions of the Bill 

James stats encyclopedia. 

Keywords: stats baseball 

ONLINE MVPs 
Baseball players have a reputation for being 

more cerebral than other jocks; maybe it has 

something to do with all that spare time on 

the field. Whatever the case, several greats, 

past and present, answer their own e-mail. 

Dante Bichette dante@bichette.com 

Yogi Berra yogiltd@aol.com 

Don Mattingly don@donmattingly.com 

Baseball has had trouble 

manufacturing superstars since 

the 1994 strike, but the game got lucky 

with Junior. Online, Griffey is something 

of a cult figure, with an official page and 

plenty of fan sites. 

Official Home Page 

www.mariners.org/web/ken.jr/ken.jr 

home.html 

Ken Griffey Jr. Fan Page 

www. crown. net/~soxfan/griff. html 

Ken Griffey Jr. Page 

www.geocities.com/Colosseum/ 

Loge/1066 

BE LIKE KEN 
Shockwave Slugger 
www.bekkoame.or.jp/~m-ito/gines/ 
baseb.sam/basebOl.htm 

WHAT THE NET IS SAYING ABOUT BASEBALL 
“Do I agree with the prediction that Ken Griffey, Jr. will win next year's homerun derby with 

a homer of 660 feet? Hmm...Griffey is left-handed, so that is a possibility. However, I don't 

expect the winning home run to be more than 590 ft, even with the Coors Field factor. ” 

—from rec.sport.baseball 

TOP BASEBALL CHAT SITES: Usenet Newsgroups ait.sports.baseball, rec.sport.baseball • 

Yahoo! Baseball Chat chat.yahoo.com/?room=baseball@sports • Total Baseball Chat 

206.40.77.230/chat/chatTB. html 

BEST FANTASY 
BASEBALL SITES 
The first sport to capture the hearts of 

armchair managers, baseball is still the 

king of fantasy. Here are the top online 

games. 

CNN/SI Baseball Manager 

www.cnnsi.com/games/baseballmanager 

CBS SportsLine Fantasy Baseball 

ww3.sportsline.eom/u/fantasy/baseball/ 

index.html 

ESPN SportsZone Fantasy Baseball 

games-espn. sportszone. com/cg i/fib/ 

Request.dll?FRONTPAGE 

TSN Fantasy Baseball Challenge 

www. edmnet. com/fsi/msbaseball 

Grandstand Fantasy Baseball 

America Online Keyword: gfbase 



oSVpaoITENNIS 
If you can talk about tennis and the Internet without resorting to an 

endless string of Net puns, you are already ahead of the game 

BEST TENNIS 
HUB SITES 
For most tennis fans, the game 

is only as good as its major 

events. Here’s a guide to the top 

tournaments online. 

Wimbledon 

www. Wimbledon, org 

The U.S. Open 

www.usopen.org 

Ford Australian Open 

www.ausopen.org 

French Open 

www.frenchopen.org 

The Davis Cup 

www.daviscup.org 

WHAT THE NET IS SAYING ABOUT TENNIS 
7 think Martina Hingis has all the all makings of the greatest woman tennis player that 

has ever lived!! Congragulations to Martina on winning Wimbeldon! I never doubted her 

fora sec even when Jana took the first set. Looks, talent, money. ..Martina has it all. Kinda 

reminds me of myself you know.. .young at a tender age of 18, good-looking with a nasty 

backhand and just oozing with moolah. ” —from alt. tennis 

TOP TENNIS CHAT SITES: Usenet Newsgroups alt.tennis, rec.sport.tennis 

■ TENNIS STATISTICS FIX 
i 

\ ATP and WTA Rankings 

Check these Top 100 lists to see who’s 

getting close to Hingis. 

cbs.sportstine.com/u/tennis/ 

atp-stand.htm 

cbs.sportsiine.com/uAennis/ 

wta-stand.htm 

ONLINE ACES 
Tennis players are already acquainted with the 

Net because of their many trips toward it during 

each match. But the other Net, the Internet, is 

also capturing the attention of some top pros. 

You can write them at these addresses. 

Pete Sampras chat.sportsline.eom/u/ 

sampras/chat/email.htm 

Michael Chang friends@mchang.com 

BEST FANTASY 
TENNIS SITES 
If you could be a tennis pro for just one 

day, which one would you be? With these 

fantasy tennis games, you can enjoy the 

thrill of victory, suffer the agony of defeat, 

and even argue line-judge calls without 

ever stepping on the court. 

Dream League Tennis 

This fantasy game follows all four Grand 

Slam events and is updated daily during 

the tennis season. 

www.dreamleague.comAennis 

Fantasy Tennis Leagues 

Pick five men’s pros and five women’s 

pros, and then sit back while they do the 

hitting and the running. 

www.wsmg.com/tennis 
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BEST HOCKEY 
HUB SITES 
With bios for every player and 

enough multimedia to stop a Mario 

Lemieux slap shot, the National 

Hockey League’s site is excellent. 

And it’s only one of the rich hockey 

sites. These are among the best. 

National Hockey League 

vmw.nhl.com 

AudioNet Stanley Cup 

www.audionet. com/sports/nhl/cup 

Hawaii’s Professional Hockey 

Server 

maxwell.uhh.hawaii.edu/hockey/ 

hockey.html 

Extinguish the Fox Glow Puck 

When Fox TV started broadcasting hockey, 

the network juiced the game with a gim¬ 

mick—a glowing blue puck that streaked 

across TV screens. Purists were under¬ 

standably outraged. See just how outraged. 

www.users.interport.net/~dougf/glowpuck 

WHAT THE NET IS SAYING ABOUT HOCKEY 
“Let's not forget how long it took Howe to score those 952 goals. 27 professional seasons. 

801 took him 22 years in the NHL. Gretzky broke it in 15. That’s 7 seasons. Gretzky is far 

beyond Howe. Howe isn't even in the top 5. The only reason he had so many points is 

because he's played so many games.” —from alt.sports.hockey.nhl.chat 

TOP HOCKEY CHAT SITES: Usenet Newsgroup alt.sports.hockey.nhl.chat• HockeyNet 

Chat www.hockeynet.com/chat.html 

NHL STATISTICS FIX 

Devo’s Goalie World 

Some hockey fans go for the shooters; 

others are suckers for a good goalie. 

Pro-goalie pages have the edge online; 

check these out for the latest stats and 

stylistic analyses of top netminders. 

www.geocities.com/Eureka/5554 

Drop the Gloves: Hockey Fighting 

Remember the old joke—“I went to the fights 

the other night, and a hockey game broke 

out”? This page celebrates ice pugilists, with a 

running chronicle of the season’s bouts and 

pictures that bring home those moments when 

the stick hits the bone. 

ernie.bgsu.edu/~rchadwi/fighters/fighters.htmi 

BEST FANTASY 
HOCKEY SITES 
Hockey fantasy leagues tend to be less 

sophisticated than baseball or football 

leagues; rules for assessing teams are still 

evolving. For smooth skating in the still- 

evolving world of fantasy hockey, check 

out these sites: 

CBS SportsLine Fantasy Hockey 

ww3. sports line, com/u/fantasy/hockey 

The Sporting News Fantasy Hockey 

www.cdmnet.com/fsi/hockey 

Grandstand Fantasy Hockey 

America Online Keywords: fantasy hockey 

Million Dollar Ice Picks 

www.icepicks.com 

Slap-Shots 

www.slap-shots.com 

THE GAM 
ON A PAG 9IOCKEY 
Thanks to an excellent official NHL site and devoted fan pages 
from across the U.S. and Canada, hockey is flourishing on the Net 

Cynics will tell you that the 
Great One isn’t great any longer, 

that he's lost speed, strength, and 

maybe even rink vision. But Gretzky is 

still a hero online, where he both partic¬ 

ipates in his own SportsLine site and 

lends his visage to several fan shrines. 

Official Site www.gretzky.com 

99-The Wayne Gretzky Page 

aix2. uottawa.ca/~s1363731/gretzky 

The Wayne Gretzky Homepage 

www.jetlink.net/~speedy/great1 



DirecPC 

TURBO INTERNET " 

—m-Jttmi 
TURBO CHARGE YOUR INTERNET SERVICE 

WITH DirecPC'". 

With the dual-function DirecDuo™ dish, you get 

DirecPC, the award-winning satellite Internet service. 

DirecPC serves up the Internet at blistering speeds— 

in fact, it’s the fastest Internet access available 

nationwide. Plus, DirecPC now has lower-priced service 

plans starting at just $19.95 per month*. 

YOU WANT TV WITH THAT? 

With DirecDuo, you can also choose from hundreds 

of great TV channels from DIRECTV® and 

Get the latest hit movies, exclusive sport- 

ing events, news, family entertainment ^ 

and much more—all with crystal- m 

clear picture and CD-quality sound, 

1-800-DIRECPC ext. 109 www.direcduo.com %w 

MORE TV. VTj 
FASTER INTERNET. 

ONE DISH. 

*19.95 price reflects Moon Surfer II package, providing unlimited access at up to 200 Kilobits per second from 6 p.m. to 6 a.m. weekdays, all day weekends and national holidays. 
From 6 a.m. to 6 p.m. weekdays, download charges are $0.50 per Mb. $100 service credit applied evenly over first 12 months of Turbo Internet service. Separate hardware and 
ISP service required. TV and Turbo Internet services sold separately. Not for resale. All Turbo Internet packages for single-user systems only and subject to Fair Access Agreement. 

© 1997, Hughes Network Systems. DirecPC, DirecDuo, Moon Surfer and Turbo Internet are trademarks of Hughes Network Systems, a unit of Hughes Electronics Corporation. 
DIRECTV is a registered trademark of DIRECTV, Inc., a unit of Hughes Electronics Corporation. USSB is a registered trademark of U.S. Satellite Broadcasting Company, Inc. 

HUGHES 





Yet another evil plot to undermine the 
PRODUCTIVITY OF THE AMERICAN WORKER. 

multiplayer action. Available now. 

BETTER THAN TETRIS* 
OR YOUR MONEY BACK. 

Free demo at www.segasoft.com (SegaSoft) ® 3§ 



TOPPERS 
TEN E-Z WAYS TOELIMINATE YOUR 
10 BIGGEST NET SECURITY FEARS 

Y-LIFE'S TEAM OF EXPERTS 
TAKES SPAMMERS, SCANSTERS 
& STALKERS FIRMLY IN HAND 



SCRAMBLE YOUR E-MAIL 
Your e-mail is about as private as a prison | 

shower room. When you send an e-mail to i 

a business associate or a friend, it will very i 

likely be handled by several different ; 

online services before it reaches its final j 

destination—and the system operators of ; 

each of those services could spy on it if i 

they wanted to. Spying on e-mail is so i 

easy to do, in fact, that one study found at | 

least 25 percent of workers’ electronic j 

communications are spied on. 

To prevent his e-mail from being read, I 

Daniel J. Barrett, author of Bandits on the \ 

Information Superhighway, uses a software i 

program to encrypt it. “Encryption,” says ; 

Barrett, “lets you convert your files into a ; 

secret code that looks like random j 

garbage.” Although Barrett prefers Phil j 

Zimmerman’s widely used Pretty Good ; 

Privacy ($49-$69), others are more com- ; 

fortable with PCCrypto ($40), which lets i 

you easily encode sensitive files before ! 

sending them to someone else. 

But be extra careful when you e-mail any- j 

thing from your work account: Recent court ; 

decisions, such as Smyth vs. The Pillsbury 

Co., say your e-mail belongs to your boss, ; 

whether or not you have used a program to | 

encrypt it. 

n 
FOIL A HARASSER 

“Get a free e-mail account, and use that e- ! 

mail address for this purpose,” advises i 

Jayne Hitchcock, who was the victim of a j 

celebrated online harassment case. Now a j 

lecturer and writer on the topic, Hitchcock : 

explains, “A free e-mail account is easier to j 

cancel and/or change than your real one, so j 

if you get harassed, spammed, or e-mail- I 

bombed, cancel the account and open a : 

new one. Also, be careful what you post— : 

don’t let people anger you into responding i 

harshly. You may just be playing into the : 

hands of a harasser.” 

SAFEGUARD TRANSACTIUNS 
“Pay by credit card,” advises Internet 

ScamBusters, spurning the popular fear 

against using it online. The truth is, the rate of 

money lost to credit card theft online is only 

half what it is off-line. “I perceive [using a 

credit card on the Net] to be a lot safer,” says 

security analyst Stephen Cobb, “than giving it 

to an underpaid waiter who takes it to a back 

room for a time to do who knows what.” 

“If you pay by credit card and have a prob¬ 

lem,” Internet ScamBusters says, “you can 

call your bank and have them charge it back. 

That means you have the credit card compa¬ 

ny ‘charge back’ your purchase to the 

vendor and give you a credit. Always print 

a hard copy of any online offer that you 

are considering. Make sure you keep the 

e-mail address, Internet address, and any 

other information.” 

SLAM SPAM 
Spam is crippling the Web. In fact, many 

Internet service providers now deliver 

about 10 percent of their e-mail as long as 

one hour after it was sent. One spammer 

alone, Cyber Promotions, has bombarded 

America Online users with up to 1.8 million 

e-mails daily. 

Conventional wisdom says that to 

prevent spam, you should create a fake 

e-mail address to be used when you 

go anywhere or do anything online. 

As Michael Banks, the author of Web 

Psychos, Stalkers and Pranksters, 

suggests, “Sign your mail with a sort of 

‘phoenetic’ spelling out of your E-mail 

address, something like ‘...Jstine AT AOL 

DOT COM.’ That sort of thing people can 

figure out, but spammers...are generally 

too lazy to bother with.” 

But you need to ask a devil how to stop a 

devil. The Most Hated Man on the Net, 

Cyber Promotions’ head, Sanford Wallace, 

says the only effective way to KO someone 

such as himself is by using filtering pro¬ 

grams such as MailJail ($24.95). This 

plug-in to the Eudora e-mail program actu¬ 

ally combs through the entire text of your 

incoming e-mail, using built-in guidelines 

and rules it learns as it goes along to judge 

which ones get a thumbs-up and which 

ones get knocked down for the count. The 

newest contenders in the ring are AOL’s 

new service, which lets you specify an 

exclusive list of addresses from which you 

will accept mail, and WhoWhere?, which 

does the same for an ISP account. 

ARMOR-PLATE YDUR KIDS 
One of parents’ biggest worries about the 

Internet concerns what children are exposed 

to online. It’s not all Barney videos, you know. 

So repeat after author Banks: (1) “Use 

CyberSitter, Net Nanny, and other similar fil¬ 

tering programs despite their present limita¬ 

tions—-they’re getting smarter all the time.” 

And (2) “Caution your kids never to give out 

their phone number, address, or last name.” 

Great advice—if your kids are named Beaver 

and Wally. So Banks adds, “If you don’t trust 

them, put the computer in the living room!” 

TRAP A TROJAN VIRUS 
The one kind of Trojan that doesn’t offer 

protection, a Trojan Horse targets mainly 

(but not only) AOL users who download 

programs sent to them, such as X-Rated.zip 

and Setup.exe, which then pickpocket your 

passwords the next time you type them. “Be 

a bit paranoid about...any attachments you 

receive via e-mail,” counsels Jonathan P. 

if.yil.com 79 



Wheat of the National Computer Security 

Association. Then, use your paranoia as 

Jack Dempsey did his fists with programs 

such as PC Guard Dog ($99), which will 

rein in any Trojan Horse you encounter. But 

if $99 is, well, $99 too much, you will likely 

never be taken by a surprise Trojan virus if 

you simply never download—or open—an 

attachment to an e-mail from someone you 

don’t know. 

STUNT A SCAN 
With the Federal Trade Commission finding 

more than 500 sites on its Internet Pyramid 

Surf Day, what can you possibly do to 

avoid getting taken? 

“Ask online promoters where their com¬ 

pany is incorporated,” suggest the editors 

of Internet ScamBusters. “Call that state’s 

secretary of state and ask if the company is 

incorporated with them and...check with the 

state’s attorney general’s office to see if the 

company has received...any complaints.” 

Good, all-purpose advice, but why go to 

all that trouble when you could use the 

Web to nail ’em right now? Using under¬ 

cover shoppers to investigate Web sites, 

marketing firm Public Eye has stockpiled 

more than 1,000 certified sites in a data¬ 

base you can can search by company 

name. Once you locate the business, click 

on the name, and Public Eye will give you 

its rating and customers’ experiences with 

that business. 

COVER YOUR TRACKS ONLINE 
“James Bond skills aren’t needed," warns pri¬ 

vacy maven Andre Bacard, who wrote The 

Computer Privacy Handbook, to monitor your 

personal, sexual, and political interests online. 

For protection, one tool Bacard advocates is 

the Anonymizer, which “can help you search 

the Web without leaving information about 

yourself to marketers and snoops.” The cost 

is $15 per quarter; a free version will cause a 

90-second delay when you load pages with it. 

Until the Net's leading sites work out a stan¬ 

dard policy on privacy, you can stay invisible 

to them with WebEraser ($12.95), a program 

that saves you the trouble of manually erasing 

cache files, URLs, and cookies. 

TOUGHEN UP YOUR PASSWORD 
Your ATM card, phone cards, credit cards, 

voice mail, house alarms—and now your 

online services and individual Web sites— 

are only as secure as your password access 

to them. But what can you do, especially 

when one survey estimates 20 percent of 

passwords are easily guessed anyway? 

Magician James Randi tweaks an old- 

fashioned coding technique called Caesar 

(Julius himself used it) to put some extra 

muscle into his passwords. “If I’m on 

CompuServe,” says the author and lecturer 

(who also runs a school on frauds and swin¬ 

dles for police officers), “I might use ‘dpn- 

qvtf,’ moving each of the first seven letters 

[of CompuServe] ahead by one, or ‘3 15 13 

16’—which translates into 3151316—the 

numeric positions of the letters, until I have 

seven digits.” 

That is easy to remember and almost 

impossible to guess. But “almost” isn’t good 

enough. Password Master ($29.95) takes 

your code names, encodes them with the 

near-unbreakable Data Encryption Standard, 

and then prompts you with hints you have 

input so you can remember your password. 

RUR OUT A RUMOR 
“Do exactly the opposite of what the hoaxes 

say you should do. Do not forward the false 

warning to others. Do send a message to the 

person who sent you the hoax message. Tell 

him or her it’s a hoax. Say, ‘Don’t send it out 

to others’,” stresses Joe Wells at his How to 

Spot a Virus Hoax page. 

So what’s the harm in passing on hoaxes 

such as, “The Internet’s shutting down for 

cleaning”? Maybe none, but rumors putting 

you in fear of phony viruses such as 

GoodTimes, which supposedly spreads just 

by your opening up an e-mail about it, are 

unhelpful to say the least. “Widespread myths 

and misinformation also convince people to 

fear safe methods of computing,” says Rob 

Rosenberger, who runs the Computer Virus 

Myths site. “Someone shouts, ‘Fire!’ on a 

busy, crowded Net, and the e-mail equivalent 

of a stampede begins,” adds Wells. 

Perhaps the best way to stop a hoax is to 

see it coming before everyone else does—by 

checking “Myths, Hoaxes, Urban Legends” at 

Computer Virus Myths and the “Recent 

Hoaxes” page at Don’t Spread that Hoax!. Q 

WHOWHERE? 
www.whowhere.com 

National Computer Security association 
www.ncsa.com 

PC Guard Dog 
www.cybermedia.com 

Internet ScamBusters 
www2.scambusters.org 

Public Eye 
www.thepubliceye.com 

The Anonymizer 
www.anonymizer.com 

WebEraser 
www.weberaser.com 

How to Spot a Virus Hoax 
www.av.ibm.com/lnsideTheLab/Bookshelf/ 

WhitePapers/Wells/HOWTOSPOT/howtospot3.html 

Computer Virus Myths 
www.kumite.com/myths 

Don’t Spread That Hoax! 
www.nonprofit.net/hoax/hoax.html 

pretty Good Privacy 
www.pgp.com 

PCCrypto 
www.mcafee.com/prod/security/pccdatas.asp 

Password Master 
206.232.150.2/isiwelcome.htm 

CyberSitter 
www.cybersitter.com 

Net Nanny 
www.netnanny.com 

Smyth vs. The Pillsbury Co. 
http://www.leepfrog.com/ 

E-Law/Cases/Smyth v Pillsbury.html 
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Free 
Internet Access 

YOU WILL GET A MONTH OF (FREE) INTERNET ACCESS. 

IT'S THAT SIMPLE. 

No catch, no strings - the program is open to all 

EarthLink members. 

Every month, we give thousands of our member 

free access. In fact, some of our members refer 

many people, they never have to pay for their 

Internet access. 

Our free access program is just one of many 

benefits EarthLink members enjoy. If you're not 

getting free Internet access from your current 

provider, give us a call. 

EarthLink Network 

It’s your Internet?* 

EMAIL 

UNLIMITED INTERNET ACCESS 

FREE 24-HOUR HELP LINE®1 

PERSONAL START PAGE 

33Kbps/56Kbps 

NATIONAL ISDN 

FREE 2MB WEB SITE 

OVER 810 LOCAL DIALUP #*S 

NEWSLETTER 

INTERNATIONAL ROAMIING I -800-8 15-1932, ext. I 10 
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ANATOMY OF A WEB SITE 

www.eonline.com 

There is something appalling about E! Online. For one 

thing, its universe extends no further than Hollywood 

and the entertainment industry, a community only 

slightly less obsessed with itself than, say, the Web. For 

another, sex, comeuppance, power, and greed animate every 

soul in this world of lifted faces, enhanced chests, high 

salaries, and big egos—and E! Online chronicles each devel¬ 

opment with gleeful abandon. And for still another, no 

multimillion-dollar development deal is too small, no fall 

from favor too far, for this Web site that likes to think of 

itself as “entertainment’s home page.” 

In fact, every day you are liable to find evidence of the fall 

of Western civilization within a few short clicks from the 

main E! Online page, if not there itself. It’s shallow, it’s glitz 

ter, Lourdes. Every diary entry drips with name dropping, 

power grabbing, and sexual politics, just as you might imag¬ 

ine Madonna’s life actually does. 

Despite the site’s and its parent network’s reputations for 

not taking themselves, life, or the world of entertainment 

too seriously, Harris will occasionally run a more serious 

piece. For example, an early E! Special criticized the WB 

and UPN TV networks for inadvertently perpetuating racial 

inequality. “We said: ‘Is it really better to have all these 

black-oriented shows when they’re all stereotyped and when 

they’re really terrible, mediocre shows? Is that better than 

not having the shows?’ ” Harris says the same questions were 

asked by the Los Angeles Times and other media outlets six 

months later; he is justifiably proud to have beaten the old 

In the galaxy of Web site awards, we offer our five stars 

just 12 times a year. Here’s this month’s in-depth look at a 

Web site or service that is truly distinctive by derek a. baker 

and hype and dish and dirt. It’s such a collection of 

Hollywood arrogance and decadence that you just have to 

love it. 

In marketing-speak, E! Online is a “brand extension” of E! 

Entertainment Television, the cable network that, among 

other things, rounds up the leading gossip columnists’ big 

stories on “The Gossip Show” and deconstructs the fright¬ 

eningly debauched world of talk TV on “Talk Soup.” 

“We created E! Online to be on the Web what E! had 

become on television,” says E! Online’s editor-in-chief, Lew 

Harris. Harris spent 20 years at Los Angeles Magazine, itself 

in the belly of the Hollywood beast, and later at People mag¬ 

azine as entertainment editor. Now, at the helm of E! 

Online, he is responsible for the editorial content of the 

site’s adding something of worth to the discourse of 

American cultural life. As in: A Diary of Madonna’s Baby! 

E! Online launched on the Internet on August 5, 1996, 

and since then perhaps no one has proven to be a stronger 

staple for the site than Madonna, who seems to embody sin- 

glehandedly the ethos of Hollywood. Harris’s staff chose to 

chronicle Madonna’s motherhood by “reporting” on devel¬ 

opments in “Mommy’s” life through the eyes of her daugh- 

guard to the story. 

“We try to do things like that...and then we’ll put up Diary 

of Madonna’s Baby,” he says, laughing. 

If you haven’t figured this out by now, you should know: 

E! Online may not be to everyone’s taste. Not only is the site 

in close competition with some other highly popular Web 

sites devoted to entertainment, most notably Mr. Showbiz 

and TVGuide.com, but those sites’ editorial focus may be 

more friendly to some surfers. For example, Mr. Showbiz 

adopts a much calmer tone in its delivery of entertainment 

news and gossip. And TVGuide.com—which also covers 

movies and music, despite its name—works hard to help 

Web surfers make sense of all their entertainment options. 

Additionally, E! Online uses more and larger graphics, as 

well as more byte-heavy Shockwave applications, than either 

of the other two sites. Because of its longer load times, E! 

Online may be more enjoyable for someone connecting 

from an office with an ISDN or T1 connection, rather than 

for someone linking up from home with a 28.8Kbps modem. 

But neither Mr. Showbiz nor TVGuide.com quite deliver 

the frenetic, over-the-top tone of catfighting fabulousness 

that permeates Hollywood. For example, each of the sites 
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www.eonline.con 

Capturing the Entertainment World 
More familiar with the shows in UPN's Thursday- 
night lineup than with the names in your congres¬ 
sional delegation? E! Online is just your ticket 

Contracts signed, Casablanca’s The Latest releases of 
broken Awful Truth col- movies, videos, 

umn music, and TV 
shows 

reported on Madonna getting dissed by the Oscar nominat¬ 

ing committee for her role in Evita. But only E! Online 

developed a Shockwave game where players could help 

Madonna toss cream pies at the nominees as they arrived on 

the Dorothy Chandler Pavilion’s red carpet. Other games 

have played up the tension between stars and paparazzi, and 

the relentless scramble for the weekend box-office numbers. 

In other words, for E! Online, the entertainment industry 

is itself entertainment fodder. As a riff on its celebrity Q&A 

interviews, the staff has also built up a small collection of 

interviews with the dead. A recent example: To note the 

anniversary of Elvis Presley’s death, the site asked 

Hollywood psychic Christian Dion to channel the spirit of 

the King and answer E! Online members’ questions. 

“We didn’t do it as a joke,” Harris says. And then, in the 

next breath: “Well, I can’t say we didn’t do it as a joke. But 

we didn’t do it with the intent of putting something stupid 

up. We went to a serious psychic who said, ‘I can channel 

Elvis’ and who has a history of channeling people in show 

business. Other sites have done this, but they have done it as 

a joke. Our intention was: If there is something to this, and 

this guy can get to the King...OK! Why not?” 

Why not? Well, other than a question of taste and respect 

for the dead, which even Elvis Presley Enterprises seems to 

have little interest in upholding, it makes perfect sense, par¬ 

ticularly in the self-destructive, New Age capital of the 

world known as Hollywood. (Presley’s answers, through 

Dion’s channeling, sounded eerily accurate; in the end, the 

interview seemed as natural as one of the Q&As the site con¬ 

ducts with celebrities still on this side of the Void.) 

One would never look to Hollywood for examples of good 

taste, anyway. The more sordid the 

story, the more egregious the 

wealth, the more we love to rubber¬ 

neck past this Babylon. E! Online 

recognizes the potential profitabili¬ 

ty of this fascination—which is why 

Harris hired gossip columnist Ted 

Casablanca away from Premiere 

magazine to ply his trade online. 

Casablanca, a regular fixture on E! 

TV’s “The Gossip Show,” writes 

the site’s weekly The Awful Truth 

column, making him one of the first 

notable columnists to forsake the 

print world for the immediacy of 

the wired world, Michael Kinsley 

notwithstanding. 

Casablanca is a true Net convert, 

even if the stories he reports are con¬ 

centrated in the more traditional 

television, film, and music worlds. “I 

surf [the Web]; I actually surf stuff 

besides sex sites,” he says self-mock- 

ingly, proclaiming himself an equal-opportunity surfer. “Who 

knew? There’s a whole world out there!” 

The Net, long decried for the anonymity it can foster, has 

proven a boon to Casablanca. “As long as reportage has been 

going on,” he says, “sources have often been in a difficult posi¬ 

tion and don’t want to jeopardize it. And the Internet protects 

them in a way that no other medium has ever offered. I think 

that’s why some of my best leads come from the Internet. By 

no means the majority, but a good percentage.” 

As an increasing number of people go online to feed their 

celebrity obsessions, we might expect that percentage of gos¬ 

sip leads to grow. Internet users tend to be passionate about 

their interests—hence the number of sites that worship other¬ 

wise obscure actresses. And E! Online has already proved 

itself an enabler for people addicted to Hollywood: More than 

a quarter of a million people subscribe to the free E! Online 

e-mail newsletter, and approximately half that number have 

registered for free as members of the site, which allows them 

to participate in chat, play games, and ask celebrities ques¬ 

tions. An even larger number of people just visit the site to 

find out who has bitten whom on any given day. 

Will E! Online ever provide a sense of meaning for your 

life? Uh, no. Sorry. (If it does, you are seriously in need of 

some help.) But will it give you the diversion and escape you 

could use in the middle of an altogether numbing week? Oh, 

definitely. Because—as appalling as some moralists may find 

E! Online—it’s what Hollywood is all about. 0 

Mr. Showbiz www.mrshowbiz.com 

TVGuide.com www.tvguide.com 
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More savings. More service. 
From America’s #\ discount broker. 

At Waterhouse Securities, you can trade on-line for a 

flat-fee commission of just $12 until October 31, 1998. Just 

I compare our flat-fee introductory rate 

I to e.Schwab, Fidelity, Quick & Reilly, 

I and other on-line discount brokers. 

•* Plus, SmartMoney magazine called 

Waterhouse Securities America’s #1 discount broker, 

providing investors with the best combination of price, 

products and service. 

Invest anytime, anywhere, anyway. 
With a Waterhouse Investors PC Network™ account, you 

can invest—on-line for $12, by touch-tone phone for $35 

or through your personal Account Officer for $45—all with 

a flat-fee up to 5,000 shares. 

Savings are only one of the reasons 
SmartMoney rates us #1. 

Compare for 1,000 shs. 2,000 shs. 3,000 shs. 
yourself @ $10 @ $14 @ $12 

e.Schwab: 
On-line $ 29.95 $ 60.00 $ 90.00 
Touch-tone $ 99.00 $ 145.44 $ 161.28 
Live Broker $ 110.00 $ 161.60 $ 190.00 

Waterhouse Investors PC Network: 
On-line $ 12.00 $ 12.00 $ 12.00 
Touch-tone $ 35.00 $ 35.00 $ 35.00 
Account Officer $ 45.00 $ 45.00 $ 45.00 

All the services 

YOU NEED. 

As a Waterhouse customer you will receive: A No-Fee 

Asset Management Account; Free IRAs; Free Investment 

Information; Free Dividend Reinvestment; as well as the 

opportunity to invest in over 800 Mutual Funds with no 

transaction fees. 

Helping investors 
SUCCEED FOR NEARLY 20 YEARS. 

We’ve been helping investors since 

1979. Today, we have 1,100 

Account Officers at over 100 

branches ready to serve our 

more than 725,000 customers 

nationwide—24 hours-a-day, 

7 days-a-week. Waterhouse 

Securities is a member of the 

New York Stock Exchange and 

the Securities Investor Protection 

Corporation. 

T% 
$3 5 touch-tone I 

Get started today. 
Call 1-800-775-1848 for a free Waterhouse Investors PC 

Network brochure or visit our web site, www.waterhouse.com. 

Open your account with $5,000 or more and start taking 

advantage of our $12 flat-fee on-line introductory rate. 

1.800.775.1848 
WWW.WATERHOUSE.COM 

WATERHOUSE SECURITIES, INC. 
Member New York Stock Exchange • SIPC 

National Headquarters • 100 Wall Street • New York, NY 10005 

*As a customer of Waterhouse Investors PC Network, you must trade the majority of your trades via a Personal Computer to receive the flat-fee commission schedule. Any trade over 5,000 shares 
will incur a I cent per share charge for the entire trade. Services vary by firm Rates surveyed are for stocks and may vary for other products. Mutual fund investors, please read the prospectus, 
which contains management fees and expenses, prior to investing Mutual funds are neither FDIC-insured nor guaranteed by the U.S Government and are not deposits or obligations of, or guaranteed 
by, any bank and are subject to market risk including loss of principal. SmartMoney is a registered trademark of SmartMoney, a joint venture of The Hearst Corporation and Dow Jones & Co., Inc. 



Found! 
puffin.ptialaska.net/~pongo/northern 

Sitka, Alaska, is so remote you can 

only reach it by boat or plane. But if 

Web-site designer Jane Dee had 

not moved there, she might never 

have been rediscovered. Recently, 

Dee posted her photo on her per¬ 

sonal site and was recognized by 

friends and family as Jody Roberts, 

who had disappeared from 

Tacoma, Washington, 12 years / 

before. An apparent victim of/ 

severe amnesia, Roberts had bee{! 

picked up by authorities and coujd 

not be identified, so she was givt/i a 

new name. She made her waf to 

Alaska and started a new life. So 

far, Dee has not spoken publicly 

about her discovery. 

-EJ j 

Amid all 

the hoopla, some 

ordinary people are 

doing extraordinary 

things online 

L I S A NAPOLI 

Older Mommies 
www.midlifemommies.eom// 

“It’s an honor to b/ a mother,” proclaims Midlife 

Mommies’ Webmaste/’ Rita Kennen, wbo gave birth at age 

43 to her daughter, .Rebecca. The site, a community for 

women who had habies later in life, holds information 

/ about nutrition and exercise, and: a 

question-and-answer area where 

women share their fears and con¬ 

cerns. Kennen, a video editor, 

l says all the challenges make her 

1 a better mother. “My twenties 

were about having fun. In jmy 

thirties I walked the career 

path...Now, in my forties, I flike 

the woman I’ve become. Hjird- 

earned self respect along with a sense 

of values is what I have to pass on to my daughter.” : 

Living and Loving Online 
ourworld.compuserve.com/homepages/Strawn 

www.coast-resources.com 

Curt and Bonnie Miller say the Net 

allowed them to “rediscover” 

themselves. And it also allowed 

them to find each other. They met 

on a Disability bulletin board on an 

online service discussing post¬ 

polio syndrome and were mar¬ 

ried four months later. More 

than four years hence, they do 

more than surf under the same 

roof. Bonnie maintains Gene¬ 

alogical Journeys In Time, a 

resource site for fledgling fami¬ 

ly researchers. Curt maintains 

Coast to Coast Medical Re¬ 

sources, where disabled people 

can find resources and compan- 

.. ionship. “With this site, I 

\ believe I’ve found my niche in 

"life,” says Curt. 

Curiosity Lights 
a Bulb 
www.dutchflowers.com 

It beglpi with curiosity and a 
_ search e'ogine: New Yorker John 

Geerlings typed in his last name 

and found Oregonian Frans, who turned out to be a dis¬ 

tant cousin, and an e-mail friendship was 

born. Several years later, searching., 

again, John found Rob, who ran 

Holland-based bulb business. 

This year, the Geerlings started 

an import business and a Web 

site. “With all of the bad press 

the Internet receives, it does our 

heart good to know that without 

having access to the Internet, all 

three of us would never know that 

the other two existed,” they say. 

Shipmates Reunited 
darkstar.swsc.k12.ar.us/~wdminter/ozbourn.html 

Daryl Turner served on the USS Ozboum almost 50 years ago, 

and he has often relived his memories through photos. One 

day, he turned his photos into a digital scrapbook, sent it to 

friends, and posted it on the USS Ozboum Association’s 

ite. Now, shipmates are emerging with photos of 

their own. “My, how people change over 50 years,” 

says Turner. “All except me.” S 

Lisa Napoli writes the weekly Hyperwocky column for 

The New York Times!? Cybertimes (www.nytimes.com). 
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OLD 

[finding a hotel at an out-of-the-way destination]# 

OLD WAY 

©As we planned for a trip to Italy, my father-in-law suggested a 

stop at the island of Elba, where Napoleon was sent in 1814. 

Using a dog-eared Michelin Guide to Italy, I placed a call to the one 

hotel on the island that was recommended. The proprietors spoke 

no English, so I hung up. 

©I sent a letter via Express Mail to the hotel and received a call 

back from someone who spoke enough English to let me know the 

prices and availability. I said I would call back to confirm. 

Total time elapsed 

42 minutes, not to mention the 

two weeks for a response 

Comments 

The guidebook offered only 

one choice, though I could 

have consulted other books. 

NET WAY 

OI suspected that Elba would be too far off the beaten path to have 

a presence in cyberspace. Still, I checked the major travel services, 

Expedia (www.expedia.com) and Travelocity (www.tavelocity.com). 

Expedia had one hotel listed on Elba. Travelocity? Zip. 

©Yahoo! rewarded me with an entire category devoted to Elba; 

Elbalink (www.elbalink.com/home.ing.html) was the most useful. 

©Under “hotels,” I was able to compare a long list of two-, 

three-, and four-star choices, complete with photographs. 

©Since the guidebook said that Cavoli Beach was the nicest on 

the island, I checked the choices there and became intrigued by a 

hotel called La Conchiglia. I requested a room using the online 

reservation-request form. 

©A fax arrived from Italy explaining that the room was available 

and that I only needed to fax back a confirmation. I did. 

©Weeks later, we drove to Cavoli Beach and found the very small 

and charming La Conchiglia. When we went to check in, the propri¬ 

etor said that all the hotel’s rooms were occupied. I presented the 

fax that confirmed our reservation, and after he studied it, he pulled 

out a map. As he pointed to another town in the center of the is¬ 

land, he said, “Different hotel La Conchiglia. There.” 

©We argued but inevitably ended up repacking the car and driv¬ 

ing to the other city, where we found the other Conchiglia, charm¬ 

less and stuck on a busy road. We slept there one night, checked 

out, and found a different charming place on the beach. 

Comments 

My wife and children have not 

let me forget how badly the 

Net Way failed this time. 

When I e-mailed Elbalink to 

ask about the mistake, I re¬ 

ceived an apology and expla¬ 

nation: My original e-mail 

reservation was sent to the 

wrong hotel. 

Total time elapsed 

43 minutes surfing the Net, 

hours paying for the mistake 
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[listening to a histof 

OLD WAY 

S! 
5 

| 

O As one of the three people on the planet who missed most of 

the live coverage of Princess Diana’s funeral, I only heard the sum¬ 

mations on the news. My curiosity was piqued about the speech by 

Diana’s brother, Earl Spencer, that was excerpted on the radio and 

TV news, and I wanted to hear the entire tribute. 

Q There was no way to replay it. All I could do was switch chan¬ 

nels and hope for a rebroadcast, but I apparently missed them all. 

©The speech was covered heavily in the next day’s newspapers, 

but I had missed my chance to hear it in its entirety. 

NET WAY 

©Hopeful still, I searched the Web and was bombarded by news, 

memorials, chats, and other coverage of the princess’s death and fu¬ 

neral. In no time, I saw a link for “Earl Spencer’s tribute.” 

©It brought me to CNN (cnn.com/W0HLD/9709/06/funeraL2/ 

video2.html), where a video of the speech is available at a click. 

©I needed a plug-in called Vxtreme, so I followed the instructions 

and downloaded and installed it. 

©Back at CNN, I heard the complete speech. 

Total time elapsed 

n/a 

Total time elapsed 

1 minute searching, plus 11 min¬ 

utes downloading and installing 

the plug-in 

Comments 

I was reminded that you have 

to be prompt and in atten¬ 

dance to watch most live 

events—without the Net. 

Comments 

The quality was poor, but I'm 

not complaining. Elton John’s 

tribute is there, too. 

[opening files created in older programs]#- 

© Tried to open a dusty file on my hard disk—an article I had 

written a long time ago. Microsoft Word asked which program I 

wanted to convert from. The story was written with Wordstar, but 

that wasn’t a choice, so I selected “text only.” Uh-oh! It was gib¬ 

berish, including lines of little pictures. 

©Called Microsoft’s help desk and was told that I could order a 

disk that would include a program that would convert the Wordstar 

file into Microsoft Word 7.0. The technician mentioned that I could 

also get the converter on the Web. 

©Sent in the order form that had come with Word. 

©The disk arrived in about two weeks, but by then I had long 

since solved the problem the Net Way. 

©As instructed by the technician, I pointed my browser 

(Netscape Navigator) to Microsoft Word online (www.microsoft. 

com/word/j. 

©Searched on Wordstar converter and came up with one. 

Downloaded it and then clicked on the file to install it. 

Restarted Word, as instructed, and was able to open the file. 

Total time elapsed 

17 minutes on the phone and 

two weeks for the converter to 

arrive 

Comments 

Though Microsoft’s technical help 

desk has a spotty rep, the techni¬ 

cian was incredibly nice. 

Total time elapsed 

13 minutes 

Comments 

Was working with the infor¬ 

mation 14 minutes later 
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NUMBER ONE, I WANT 
YOU TO CHAIR THE 
"FUN COMMITTEE" TO 
IMPROVE EMPLOYEE 
MORALE. 

TWO, ACCORDING TO 
THIS REPORT, YOU'VE 
BEEN USING THE 
INTERNET FOR PERSONAL 

REASONS. 

CAT BERT •• EVIL H.R. DIRECTOR 

ANY EMPLOYEE WHO 
USES THE INTERNET 

FOR NON-BUSINESS 
PURPOSES WILL BE FIRED. 

AND ANY EMPLOYEE 
COHO SITS IN A COMPANY 
CHAIR WHILE HAVING 
A PERSONAL THOUGHT 
WILL BE EXECUTED BY 

SECURITY. 

THE GREAT THING ABOUT 
SENSELESS, SADISTIC 
POLICIES IS THAT THEY 
DON'T REQUIRE A LOT 
OF EXPLANATION, r-' 

Scott Adams, the man behind Dilbert, opens his file 

on office Internet politics. By Karen Heyman 



(«gSSvor most people, work isn’t 

IWrl where we want t0 116 most of 
the time. It’s not that work is so 

bad that it will kill you, it’s just that work 

will take away your individuality, your 

joy in life, and probably your soul. As his 

new book hits the shelves this fall, we 

asked Scott Adams, arch-chronicler of 

cubicle culture, how the Net has changed 

the daily grind, for better or for worse. 

, Y-LIFE: What is the most ludicrous or 

patronizing Net access policy you’ve heard 

about from your readers? 

SCOTT ADAMS: The idea that you can’t 

send or receive personal e-mail is amaz¬ 

ingly moronic to me, given the amount 

of time employees “donate” to the 

company on a regular basis. People 

who are disciplined enough to work at 

home during weekends and evenings 

are certainly disciplined enough to keep 

personal e-mail to a controlled level. 

And those who aren’t will reveal them¬ 

selves through lack of results. 

Y-LIFE: Has anyone e-mailed you about 

companies restricting access time? Are dif¬ 

ferent ranks, say manager versus secretary, 

being allowed different levels of Net access? 

SA: I haven’t heard of access being 

restricted by rank. But I recently initi¬ 

ated a “spy” network where I call 

employees of different companies at 

I their desks and ask what they are doing. 

The first three I tried were using the 

Internet for personal business. 

I do hear of companies restricting 

access to the Dilbert Zone Web page as 

part of their blocking of entertainment 

sites. In most cases the employees have 

gotten the restriction taken off for 

Dilbert, arguing it is work-related. 

Y-LIFE: Should a company have the right 

to surf for information about you before 

they offer you a job? What about after? 

Suppose someone does an AltaVista 

search and finds you’ve hidden a neo-Nazi 

home page on the company’s server? 

SA: You’re talking about information 

which is public by definition, since it’s on 

the Net. I think that it’s perfecdy fair for 

an employer to seek it and to consider it. 

Y-LIFE: Agreed, it’s intrusive for a company 

to say, "No shrines to families or hobbies on 

your desk, ” but do they have a point when it 

comes to corporate personal home pages? 

If Joe, director of finance, wants to talk 

about his crush on Pamela Lee—isn’t that 

more appropriate on his own site? But sup¬ 

pose Joe has a very professional page on the 

company site—but his personal site on his 

own ISP is called Babes with Boobs? 

SA: I think the company has a legiti¬ 

mate interest in maintaining some 

cohesive design on company Web 

pages. No company can survive unlim¬ 

ited creativity by the employees. 

As far as personal Web pages on a pri¬ 

vate network, I think all that matters is if 

the employee is doing something that will 

cost the company money. I suspect that 

the Babes with Boobs example wouldn’t 

have an impact on company earnings. But 

a pro-racism page, for example, might. 

That’s where I’d draw the line. 

Y-LIFE: Many companies have policies that 

you may be fired if you write personal letters 

on company letterhead since it could be con¬ 

strued as endorsement. Should the same 

policy apply if I write using the company’s 

ing the company standard in those 

cases, at the employee’s discretion. 

Y-LIFE: Do companies have the right to use 

Surfwatch products? Or are they treating 

employees like children? What if you really do 

need something on a restricted site—what’s 

the best line to convince the boss that you 

need access to Playboy.com for an article? 

SA: The best line is to say you need to 

stress test your equipment on a busy 

Web site that has lots of graphics. 

(Wally tried that in the strip.) 

I think all corporate Web blocking is 

micromanagement. But blocking porn 

in particular seems consistent with 

keeping the workplace free of offensive 

materials, so I’d be OK with that excep¬ 

tion. Blocking ESPN or the Dilbert 

Zone is another matter. 

Y-LIFE: Any comment on schemes whereby 

companies can see the sites you have visited 

on the Web? 

SA: That’s a pretty chilling thought. A 

log of your Web activity is as close as 

you can get to a brain scan without 

“Logging Web patterns of employees 

seems a violation of privacy with no 

offsetting economic benefit” 

e-mail, since the address will be 

me@corp.com? What about a Usenet post: 

Is a disclaimer in the .SIG file enough? 

SA: I’d use the same standard for this as 

for the personal Web pages. If you’re 

using company e-mail to flirt, no prob¬ 

lem. If you’re using company pages to 

do outside business or something polit¬ 

ically controversial, that’s a conflict of 

interest that shouldn’t be ignored. The 

latter examples have economic risk. 

[Editor’s Note: These days, all the exam¬ 

ples may have risk—see sidebar.] 

Y-LIFE: What if the company’s standard 

addressing scheme leaves you with a truly 

unfortunate e-mail address? Say for exam¬ 

ple, you’re Frank Ucklemeyer, and the com¬ 

pany uses the first letter of everybody’s first 

name and only the first three letters of last 

names—what should you do? Have you 

heard any examples from readers? 

SA: Yes, I often see vaguely obscene e- 

mail addresses. Sometimes I ask about 

them and find they tried unsuccessfully 

to change them. I’d be in favor of bend¬ 

putting your head into a big scary 

machine. If personal use of the Web is 

allowed—and I think it should be— 

then logging Web patterns of employ¬ 

ees seems a violation of privacy with no 

offsetting economic benefit. 

Y-LIFE: Should companies have the right to 

put your photo on their Web page? For exam¬ 

ple, if you're a beautiful blonde who’s director 

of marketing—do you really want your picture 

and e-mail address available to the world? 

SA: Speaking personally, I’d like to see 

more pictures of beautiful blonde mar¬ 

keting directors on the Web. But I’d 

feel differently if I were the blonde. I 

think this is a judgment call. If an 

employee objected, that would be a 

good enough reason for me. 

Y-LIFE: Regarding mandatory drug tests— 

wouldn’t it be a more effective test of poten¬ 

tial job performance to see if you can stay 

alive during Doom? 

SA: Companies that have mandatory 

drug testing for people in nondanger- 

ous professions are idiots. Unless they 
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Working 
Hard or... 
A handy list of 

productivity-enhancing 
sites 

1. BUSINESS TRAVEL 

TravelWeb www.travelweb.com 

Flights, hotels, bargains, and advice. 

Allows you to search by amenities, such as 

modem lines, and you can search on 

name, type, field, location, and dates. 

Comprehensive information for attendees 

and exhibitors. 

Hotel Discounts www.hoteldiscount.com 

The URL says it all. 

2. DELIVERY SERVICES 

UPS www.ups.com 

FedEx www.fedex.com 

Both sites are justly famous—but here’s an 

off-line tip: Delivery is only as good as the 

dispatch office in the destination city. 

U.S. Postal Service www.usps.gov 

Maybe they just define day differently from 

the rest of us. 

3. OFFICE PRODUCTS 

Office Products www.officeproducts.com 

A joint site from 12 leading manufacturers. 

Links by product category to their individ¬ 

ual sites. Fast but cumbersome. 

Viking Office Products www.vikingop.com 

Fast keyword searching slowed down by 

too many frames. 

4. MARKET RESEARCH 

Hoover Company Profiles 

www.hoovers.com ♦ 10,000+ Company 

Capsules are available for free online. 

U.S. Census www.census.gov♦ Every sta¬ 

tistic you could ever want to back you up. 

5. SMALL BUSINESS 

Net Earnings www.netearnings.com 

Superbly comprehensive, including a diag¬ 

nostic form for finding insurance for three 

or more employees. 

Small Office www.smalloffice.com 

Advice from Small Office and Home Office 

Computing magazines. The site features a 

weekly e-mail newsletter and free Web site 

link exchange program for small businesses. 

6. SELF-EMPLOYED 

National Association for the Self-Employed 

self employed, nase. org/NASE/ 

SOHO America www.soho.org ♦ Another 

good place to find out about affordable 

health insurance. 

also test for red meat, tobacco, alcohol, 

prescription drugs, and aerobic capaci¬ 

ty they’re just violating people’s privacy 

and getting nothing in return. Why not 

ask people their religion, or see how 

long they sleep at night? There are an 

infinite number of lifestyle things that 

can be tested, but we don’t. 

The definition of stupidity is when you 

do something with a known cost and no 

known benefit. If someone can show me 

information supporting the economics of 

mandatory drug testing of secretaries, I’ll 

change my opinion. 

Y-LIFE. Bad news: The company is talking 

about “right-sizing” your entire division— 

should you say screw it and put your resume 

up on their server—or, for that matter, launch 

your consulting practice using their com¬ 

puters and office equipment? 

SA: I favor “employer financing” of your 

next profession in any situation where 

that employer has financed growth 

through “donated overtime.” Fair is fair. 

Y-LIFE: What if you know the company is 

using the Web unethically? For example, pay¬ 

ing for one subscription and passing around 

the password? Or downloading copyrighted 

images, such as, say, this sexy egg-shaped 

dog, and using them in corporate material? 

SA: I recommend the death penalty in 

those cases, hypothetically. 

Y-LIFE: In all seriousness, given the improve¬ 

ments you suggest in The Dilbert Principle, is 

there a way to use the Net to humanize corpo¬ 

rations—or will it become only another ele- 

Racy pictures on your office monitor? In 

these politically correct days, it could cost 

you a lot more than the download time 

emember the one j 

) about “Instruction I 

and Advice for a Young Bride” that | 

was going around a while back? 

David Krull, former Seattle | 

ombudsman, does; he was fired : 

for e-mailing it to a female sub- j 

ordinate. Remember all the 

Ebonics jokes? Morgan Stanley 

and Citibank do—a group of 

their employees brought suit 

after white managers sent 

them on by e-mail. 

While everyone was out fighting 

against the CDA, workplace harassment laws have already curtailed free speech on 

the Internet—and off it as well. 

On the surface, laws and regulations based on Title VII of the 1964 Civil Rights Act look pretty 

good. Provisions of Title VII have been interpreted to mean that speech can be punishable as 

harassment if it is “severe or pervasive” enough to create a “hostile or abusive work environment.” 

Why shouldn’t cruel and abusive language be punished? Anyone who was ever teased as a child 

could back that one. 

The problem is since nobody knows what “pervasive” is, and in some cases, even what 

“severe” is, the laws have created a “chilling effect.” Lawyers and corporate EEOC compliance 

officers have been issuing recommendations that are, in effect, “speech codes”: a politically 

correct laundry list of Thou Shalt Nots intended to keep everybody from saying/writing/dis- 
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ment in making people feel more like cogs? 

SA: In The Dilbert Principle, I recom¬ 

mend avoiding micromanagement of 

any sort, including Net use. You get the 

biggest benefits from hiring good peo¬ 

ple and firing bad people. If the 

intranet can make people’s administra¬ 

tive burden less, that can humanize the 

company. But I can’t generalize; it 

depends on the specific situation. 

Y-LIFE: On behalf of ourselves and our frus¬ 

trated readers, what are your feelings on the 

proliferation of junk e-mail? Any comment 

on the “opt-out" schemes proposed by 

spammers—under the proposals, you’d 

have to sign up on a master list of people 

who don’t want to be sent junk e-mail. 

SA: I like that concept, as my e-mail is 

increasingly full of spam. But I’d want 

every spam message to have instructions 

on how to easily add yourself to the opt- 

out list. And I’d like an easy way to send 

an electric shock to the spammer. 

Y-LIFE: Fluffy final question. Your belief in the 

power of affirmation has been the subject of 

some debate among your readers. But are any 

of them worrying you? For example, are you 

getting e-mail messages along the lines of, “I, 

Female Fan, will marry Scott Adams”? 

SA: I’ve gotten every kind of letter you 

can imagine. It is scary to see civiliza¬ 

tion through my filter. 3 

Scott Adams's Seven Years of Highly 

Defective People, an anthology of 

Dilbertabilia, is being published this fall. 

playing anything that could offend anyone. 

According to Eugene Volokh, acting professor at UCLA law school, “Even employers who would 

normally not interfere with what their employees are saying feel forced to be strict as a defensive 

measure against potential litigation.” And this is where you come in. Corporations have been found 

to have the legal right to read your e-mail. Worse still, most “deleted” e-mail is backed up somewhere 

on a corporate server—and can be rooted out and used against you in a court of law. A new product 

from SRA International, currently code-named Assentor, uses natural language parsing to pick up 

certain phrases. It's based in part on Integralis’s Mimesweeper, already used by the SEC. Says Victor 

Woodward, president, Integralis Inc. U.S., “We give people the facility to construct sets of rules to 

prevent racist and inappropriate language in both inbound and outgoing e-mail. We have customers 

who want to control and protect their users from being exposed to that kind of material.” 

Wait a minute, you ask—isn’t this the country that allowed neo-Nazis to march in the predomi¬ 

nantly Jewish community of Skokie, Illinois? You can’t get more “creating a hostile environment” 

than that. Exactly—and that’s just the problem. “Workplace harassment law has ended up punish¬ 

ing speech that’s much less offensive than the constitutionally protected Nazi marches,” says 

Volokh. Consider the city attorney in Tennessee who agreed to have a painting by a local artist that 

featured a partial female nude taken down. According to Volokh, “The attorney said that his job is 

to prevent the city from incurring liability, and that it’s better to risk a nominal damage award in a 

First Amendment lawsuit rather than a multi-hundred-thousand-dollar award in a sexual harass¬ 

ment lawsuit by an offended employee.” 

You see, ultimately you do have the First Amendment right to say all those offensive things—but 

until someone challenges the Title VII provisions on First Amendment grounds, you don’t have the 

legal right. So until things change, heed this warning: Don’t ask, don’t tell, don’t e-mail —K.H. 

See Eugene Volokh’s Georgetown Law Journal article, posted at www.law.ucla.edu/faculty/volokh 

•••Hardly 
Working? 

Handy excuses for 
when your productivity 

is Just a wee bit o£f 

1. 'BUSINESS?* TRAVEL 

Adventure Quest 

www.adventurequest.com 

“I’m, uh, making arrangements for the 

company retreat—in Tibet.” 

2. DELIVERY SERVICES 

Will Squyres Hawaii Helicopter Tours 

www.helicopters-hawaii.com ♦ “I’m just, 

er, exploring options for package delivery." 

3.0FFICE PRODUCTS 

(Making) Snowglobes from Babyfood Jars 

www.auburn.edu/~morrike/snowgiobe.htmt 

“I’m participating in the recycling program.” 

4*RESEARCHING WHAT?I? 

Hooters www.hooters.com 

“It was a typo, I swear!” (Hey, they claim 

they got their name from an owl!) 

5. SMALL BUSINESS 

Bill Gates Personal Wealth Clock 

www.webho.com/WealthClock 

“I’m looking at it for inspiration.” 

6.S ELF-EMPLOYED 

SegaSoft’s Web Vengeance www. 

segasoft. com/web-vengeance/index, html 

Fool yourself. 

The Classics 
Our Top Three Work-Avoidance Classics 

3. THE FAKE SPREADSHEET 

Don’s Boss’s Page 

pages.nyu.edu/~dap0686/boss.htmi 

Remember, if this is really going to work, 

you’re going to have to go up to your 

browser’s Options menu and turn off the 

tool bars. Otherwise, for a savvy boss, it’s 

an instant giveaway: “Yeah, right, it’s a 

Java applet.” 

2.THE PERFECT URL 

Lonster's Virtual Manager 

www. virtual-manager, com 

It’s a site about computer-assisted training, 

right? It’s a site where you can earn an 

MBA online...right? 

And of course, the No. 1 Work-Avoidance 

Site of all time... 

X.DILBERT 

The Dilbert Zone 

www. united media, com/comics/diibert/ 

it’s related to work. 
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/REFRESH YOUR 
SOUL, DAILY 

| We live in a world that could do 

: with a little more poetry. If 

; your soul could use some re- 

; juicing, head for Poetry Daily. 

: There’s a new poem delivered 

: fresh to your eyes every day, 

j as well as news, reviews, a cal- 

i endar of readings and festi- 

i vals, and (in association with 

I Amazon.com) a spot to order 

: poetry in print and on audio- 

; tape. It ain’t caffeine, but if the 

: conditions are right, you can 

; definitely get a daily buzz. 

I www.poems.com 

y6rab a slice 
VOF YOUR PAST 

You are one of those people 

who needs to know what’s 

happening, or you are a stu¬ 

dent on an assignment, or you 

are a writer researching a 

story. Your search is over. Ac- 

(FIND THAT ELUSIVE TOY 
Do you need—just need—to 

find that rare Star Wars action 

figure? Looking for and not 

coming up with that old board 

game you loved as a kid? Want 

something special but hard to 

find for your nephew’s birth¬ 

day? Let Terrific Toy Tracking 

Tactics be your guide, with 

strategies, direct sources, and 

Internet locations that can help 

you stalk the wild diverting 

object. Whether it's that spe¬ 

cial occasion, a gift-giving hol¬ 

iday, or just personal immature 

gratification, this site is an 

excellent jumping-off point. 

www.pressroom.com/ 

-jah-net/toytips.htm 

cumulated and shepherded at 

Vanderbilt University since 

August 1968, Evening News 

Abstracts lets you select any 

day since then and any 

national TV news broadcast 

(including “Nightline” and 

specials), or you can search 

by keyword and by net¬ 

work...and you will get a 

minute-by-minute text re-cre¬ 

ation: an abstract of each 

story, including commercials! 

Very cool and very informa¬ 

tive—a superior dovetailing 

of the Web, an educational 

institution, and the free press 

in action. 

tvnews.vanderbilt.edu/ 

abstracts.html 

/Hearn all 
ABOUT LEFTIES 
Lorin Elias’s cyberbaby is a cele¬ 

bration of and support group for 

the 11 percent among us who 

are southpaws. There is well- 

presented information about the 

trait’s prevalence (more men 

than women, more American 

Indians than Asians, and, oddly, 

more young people than old), 

genetics, longevity, and myths 

(forced switching does not 

cause stuttering in most cases). 

Also included are pejoratives 

describing the “watty-handed 

molly-dookers,” information on 

famous lefties, a good list of 

shops that cater to southpaws, 

articles and reference works, 

and even a trivia quiz. Elias’s is a 

place where left is right. 

watarts.uwaterloo.ca/-ljelias/ 

left.htm 

/Maintain that old 
BATHROOM 

i There are a number of good 

sites on the Web offering gen¬ 

eral plumbing tips and do-it- 

yourself lessons. A-Ball 

Plumbing’s Restoration Tips 

concentrates on the mating of 

antique fixtures with modern 

plumbing systems: the pit- 

falls, minefields, and safe 

paths to installing old claw- 

foot tubs and classic pedestal 

sinks, resurfacing old porce¬ 

lain surfaces, and what to do 

when you inherit an old bath¬ 

room (keep it!). There is an 

excellent list of links to his¬ 

toric preservation organiza¬ 

tions, and if you are stuck 

without a decent supply house 

near you, you can order 
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Each month, we gather all the sites we 

think offer wonderfully practical services 

A-Ball’s catalog of traditional 

supplies. So take that, Rich 

Trethewey! 

www.a-ball.com/tips/tips.html 

(LEARN TO PLAY PIANO 
Amazing but true: Piano on the 

Net will walk rank beginners 

and seasoned players alike 

through lessons designed to 

improve keyboard and music¬ 

reading skills. There are more 

than a dozen 35-minute lessons 

for each level—you can select 

starter, intermediate, or ad¬ 

vanced. The graphics are de¬ 

signed to be illuminating but 

basic, so loading time isn’t a 

problem. Superb, easy to un¬ 

derstand, and well thought out. 

Hit it, maestro. 

www.artdsm.com/music.html 

^DELVE INTO ANCIENT 
MYTHOLOGY 
When we say “Homer,” is the 

image of a baseball hit out of 

the stadium the first thing that 

comes to mind? Think Xena 

was a classic character in 

mythology? Does your knowl¬ 

edge of Hercules begin and end 

with Kevin Sabo and a Disney 

flick? Time to immerse yourself 

in the wonderful Encyclopedia 

Mythica. Browse through the 

misty imagined past in lands as 

far afield as China, Haiti, 

Persia, and Wales. Get stories 

and images, search for specific 

characters or tales, and learn 

how to pronounce toughies 

such as Cassiopeia and, espe¬ 

cially, Uranus. There is proba¬ 

bly no better site on the Web for 

those interested in myth, and 

that’s no Bullfinch. 

www.pantheon.org/mythica/ 

(KNOW YOUR VIRUSES 
Bugs in the News! is not a dai¬ 

ly update on that silly rabbit 

(although, wouldn’t that be a 

cool site?), nor is it a report 

on software programming 

errors (which hardly qualify as 

news). Simply, it’s everything 

you always wanted to know 

about viruses but were afraid 

to touch. With a light treat¬ 

ment about a heavy subject— 

“bugs” are implicated in 

everything from cancer to 

ulcers—University of Kansas 

microbiology professor Jack 

Brown gives us the stories 

behind the explanations be¬ 

hind the stories, answering 

several common questions 

about everyday life that start 

with the phrase, “What the 

Heck is ...????” Discover the 

definitions of common enti¬ 

ties, such as a virus, an 

enzyme, microbiology, a re¬ 

search grant, an egg yolk, and 

more. If you don’t come away 

from here knowing more 

about the world around and 

within you, then perhaps a 

simple test or two is in order. 

Maybe you have a bug. 

www.elsas.demon.nl/index_e.htm 

"VISIT A VIRTUAL 
MUSEUM 
Looking for something cultur¬ 

al to do this weekend...in 

Dakar, Senegal? There is the 

Sea Museum or the History 

Museum. What about the Fiji 

Museum in Suva or the Postal 

Museum in Stockholm or... 

well, you get the drift. The 

best site for travelers, muse¬ 

um buffs, and just plain know- 

it-all wanna-bes is 6000 Links 

to Museums. Select the 

English version (unless you 

have kept up your Dutch), 

then look to the left-hand 

frame. There, under Links, is 

| this mammoth service. You 

§ will be awed by the number 

and diversity of museums in 

which we humans feel com¬ 

pelled to collect things. Best 

of all, each museum has a 

Web link. It’s a terrific 

resource—don’t leave home 

without it. 

falcon.cc.ukans.edu/-jbrown/ 

bugs.html H 

Send us news of your useful 

find! Write: useful@zd.com. 
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“What size bra do you wear?” was the instant 

message I got from some guy on America 

Online. I thought, What the hell? and told 

him. “Are you horny?” he asked next. I want¬ 

ed to say, “Yes, oh, yes, give it to me, big 

fellow,” but I couldn’t, not even for science, 

because I had to go throw up. 

It’s a jungle out there on the big online ser¬ 

vices. Horny Oops, Lonely Married Buxom 

Babes, and Submissive Dermatologists start 

fhat rooms and get oh-so down and dirty, 

today I was in a vanilla-named chat room 

where women were responding to questions 

about ice inserted into their private parts. 

They all loved it! They couldn’t get enough of 

ice-cube mania! Naturally, these people were 

either (a) not women, (b) lying, or probably 

(c) both. At one point, I went into Jewish 

Singles. It was just as annoying as Hot-Tub 

Lawyers. But a few minutes later, I received 

some instant messages from “Duppypuppy,” 

who told me I must hate being 

She was looking for 

love. She looked 
online. And she found 
what she needed 
exattly where she 
least expetled it 

by Cynthia Heimel 



Jewish, what with Jews killing Jesus and 

being such whiners and all. 

And that I’d be better off as a bar of 

soap, or perhaps a lamp shade. 

So then my blood froze, and I spent a 

good 45 minutes clicking around looking 

for a complaints department, and mean¬ 

while calling AOL technical support. I 

finally got through, and the guy was suf- 

ficiendy outraged and told me to go to 

keyword guidepager—and I did, and the 

screen froze, which is just so typical. 

And yet, I conclude that going 

online is, even for actual as opposed 

to virtual women, the best place in 

the world to find romance. 

What else are we supposed to do? Go 

to singles bars and have smarm-guys 

breathe hot beer-breath in our faces? 

Walk around town, sticking out our 

legs and tripping any cute guy we see? 

Go to church socials? 

Work used to be a good place. At work 

you could get to know the real guy, not 

the doppelganger he drags out when he 

goes on dates. After months and months 

of working shoulder to shoulder, you 

know if a fellow is childish or stodgy, 

generous or stingy, whether he hates 

Anne Rice as much as you do. But the 

pesky specter of sexual harassment suits 

has played havoc with even innocent 

coworker commingling. 

When I was first online, I met 

nobody. Well, OK, people who turned 

into long-lasting friends. Actually, only 

one. But what a friend he is—he will 

connect my new VCR and everything. I 

fixed him up with a friend of mine, and 

they are now engaged. But no romance 

for me personally. Then I found out 

about the Well (www.well.com). 

What a maniacal place. The Well was 

one of the first online hangouts, a bul¬ 

letin board full of testy journalists, 

cranky computer geeks, tormented 

poets, nasty novelists, and all manner of 

assorted lunatics. On the Well you must 

keep your wits about you at all times, or 

you will be mocked. Making one fishy 

remark can cause flame-fests that last for 

weeks, months, forever. 

Have you ever been to a “dog park” 

and seen two dogs go at each other, and 

then suddenly every dog in the park 

dashes madly to join in? And barking 

mania ensues, and some dog gets a 

ripped ear, and all the dogs slink sheep- 

: ishly away? That would be your basic 

: dynamic of the Well, but with humans 

: running from topics such as “Dog 

: Rescue” in the Pets conference to pile 

on in the “Anne Rice on Kafka” topic, 

where, in just a few days, there were 

821 posts, and the epithets “moronic 

jackoff,” “vinegar t—,” “ignorant piece 

of s—,” and “old hyena” were bandied 

about with abandon. It really is an awful 

place. I love it so. 

The second I got on the Well, I started 

flirting. There was none of the “How big 

are your t—?” version of dialogue, since 

nobody is anonymous. Well flirting is 

done with wit, puns, and obsessive 

nihilism. (It is also done with a great deal 

of paranoia, ever since the affair of 

Newsl290, whence three Well chicks 

found out they were all being courted by, 

and lending money to, the same guy.) 

Some lawyer 
started flirting with 
me. Flirt, flirt, flirt— 
phone <all, online 
dialogues, flirt, 
phone (all. Next thing 
I knew, we met and 
be(ame an item 

Some lawyer started flirting back with 

me. Flirt, flirt, flirt—phone call, online 

dialogues, flirt, phone call. Next thing I 

knew, we met five and became an item. 

Finally! A smart guy! OK, he had cats, 

to which I am violently allergic, and he 

lived an hour’s plane ride away—but, sue 

me, I’m fond of IQ points. 

So I was kinda happy. Vaguely, occa¬ 

sionally happy. OK, once in a while this 

guy had a temper. Maybe he screamed a 

little. Oh, perhaps a bit self-involved. 

But we had fun. The Well was moni¬ 

toring us. It was absolutely like a small 

village, where even the substitute post¬ 

master knows all about your carbuncle. 

Plus, I made many friends and 

kissed a girl. It was a social life. I 

ignored all the e-mail letters telling 

me my boyfriend was a scumbag. I 

knew him better. Sometimes I went to 

parties where Well people would push 

: me up against the wall and shout, 

i “Stop going out with him, NOW!” 

i But I figured they were just jealous. 

When things occasionally got bad with 

: me and my guy, I’d call Woodrow, the 

: hilarious maniac who started the Anne 

: Rice topic. He was a real pal and would 

: be happy to listen to me bleating until 

i four in the morning. We were soul 

j mates, partners in hilarity. Too bad that 

I from the way he described himself, I pic- 

; tured a fat guy with a pinhead, not all 

: that madly appealing. 

Eventually, the lawyer guy was so 

; utterly horrible that I took two Valium to 

: stop myself from dissolving into tears. I 

; decided, Screw this online romance, it’s 

; just as horrible as real fife! So I called 

: Woodrow, stoned out of my head, and 

: we decided to meet and go on a huge 

: used-bookstore binge to cheer me up. 

When I arrived at the bookstore, there 

; was only one guy in the parking lot, and 

; he was gorgeous. No, more than gor- 

i geous. He was the physical embodiment 

: of the man I have been searching for my 

: whole fife. “Oh, there you are, finally,” I 

: almost said out loud. Woodrow! 

We wandered, Woodrow and I, 

; through the bookstore. Then we went 

i for coffee. Then we took a drive. Then 

; we took a walk. Then a drive. Then we 

: went for dinner. Then for a drive. 

We were married a month later. 

And right now, I am sitting at my 

: computer, and Woodrow, whose real 

: name is Abe Opincar and who is a 

: brilliant writer and the sweetest fellow 

i alive, is sitting at his, and we are start- 

: ing a really good flame-fest. 

If one is looking for love on the 

: Internet, one must perform a more 

; complex search than infesting chat 

: rooms. Go to bulletin boards about dogs, 

: or pottery, or whatever makes you drool. 

! Point and click and narrow things down, 

: down, down, until your one, true 

i Internet sweetheart is revealed. 

Woodrow’s mother, who was recently 

: widowed, came to visit us last week. We 

: signed her on to AOL as “grief-gal.” She 

: was online for about 30 seconds when 

: she got an instant message: 

“How big are your t—?” 

“Who is that?” she shrieked. 0 

Cynthia Heimel is a columnist, a playwright, and 

the author of the renowned Sex Tips for Girls. 
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Each month we send experts in various fields 

to seek out the best the Web has to offer. 

But first, a quick look at what’s hot this month 

tracks “larcenous lawyers” and “regu¬ 

lators on the take.” 

www.goodvsevil.org 

Y’ALL. Sample the best in Southern 

art, literature, games, and good old- 

fashioned “porch chats.” 

www.yall.com 

VIRTUAL TEXAN. Wander around the dirt 

roads and busy highways of this scenic 

’zine, which includes a 360-degree movie 

of Dealey Plaza, the scene of the 

Kennedy assassination. 

www.virtualtexan.com 

C reTrerY-Lau nch 

A0L.C0M. One of the nation’s most- 

visited Web sites now gives members of 

America Online the ability to access 

NATIONAL ENQUIRER. The darling of 

supermarket checkout lines coast to 

coast woos “enquiring minds” with 

celebrity forums, diet tips from Jenny 

Craig, and horoscopes by Sabrina. 

www.nationalenquirer.com 

MARTHA STEWART LIVING. Ladies and 

gentlemen, start your glue guns. The 

award-winning lifestyle magazine 

makes a graceful arrival online, with 

instant access to project instructions, 

recipes, and, of course, Martha. 

www.marthastewart.com 

GOOD VS. EVIL. Positive Press Stories 

(www.positivepress.com) puts a happy 

spin on the news, while The Daily 

Outrage (www.dailyoutrage.com) 

their e-mail accounts from any Web 

browser. Watch out, Hotmail! 

www.aol.com 

MSNBC. A smart redesign of Microsoft 

and NBC’s 1-year-old love child features 

an “above-the-fold” home page that 

eliminates scrolling around for news and 

views of the hour. 

www.msnbc.com 

CMPNET. The once-disparate Web 

sites of CMP Media now constitute 

CMPNet, a hub for computer indus¬ 

try news and trends. 

www.cmpnet.com/ 

ET ONLINE. Psst...Which well-known 

Hollywood mouthpiece just got a 

face-lift? “Entertainment Tonight” 

Online’s new look includes Cyber 

Schedule, a listing of upcoming Web 

entertainment events. 

et.msn.com 

KID PATROL. The National Center for 

Missing & Exploited Children and AOL 

provide advice and resources on child 

safety both online and off-line. 

Keywords: missing kids 

DEPRESSION INFORMATION FORUM. 

This comprehensive AOL reference 

site is chock-full of facts, advice, and 

support for the depressed and the 

loved ones in their lives. 

Keywords: depression information 

Sufferers of depression and their loved ones 

can turn to AOL’s depression forum for help. 
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| GO.THERE.FI ND.T HAT „ 

SNAP! This constantly updated com¬ 

pendium of news, entertainment, and 

reference taps more than 50 Web sites 

while providing stock quotes, weather 

reports, and Infoseek searches. 

www.snap.com 

BRITANNICA INTERNET GUIDE. Home¬ 

work-harried kids rejoice as the well- 

known publisher launches this free list 

of thoroughly tested reference sites. 

www.ebig.com 

ALEXA. This browser add-on tracks Web 

traffic to suggest where you should click 

next. Visit CNN, for example, and Alexa 

lists the four sites others have hopped to 

most often from there. Neat. 

www.alexa.com 

SENI0RSEARCH. This search directory 

points to boundless resources for mature 

Netizens (read: 50 years old and older). 

www.ageofreason.com/seniorssearch/ 

homedirectory.htm 

ALEXANDRIA LIBRARY. Peruse this virtual 

library of book manuscripts, how-tos, 

recipes, and other online publications. 

Don’t worry about getting lost: It’s all 

sorted into simple categories. 

www.alexandria-home.com 

GIST.COM. View colorful grids, based 

on your predetermined viewing pref¬ 

erences, that tell you what’s on cable 

TV and when you can see it. 

www.gist.com 

< SP0RTS.&.LEISURE ^ 

PHYS. Let Phys.’s suite of calculators help 

you compute your optimum caloric in¬ 

take and your daily requirement of nutri¬ 

ents as you construct an ideal diet. 

www.phys.com 

THE FITNESS ZONE. This combination 

’zine, national health-club directory, 

and fitness-equipment catalog gives 

you one less reason to put off exercise. 

www.fitnesszone.com/ 

GAMBLING.COM. Are you enamored with 

the luck of the draw? Tap this interac¬ 

tive gambling directory to learn where 

to roll the dice online. 

www.gambling.com 

Enjoy a date with Lady Luck without shelling out 

cash for plane fare at GoldClub Casino. 

G0LDCLUB CASINO. Click here for 

Nevada-style gambling without the 

high temperatures. A software down¬ 

load and a credit card are required. 

www.goldclubcasino.com/ 

CINEMA U. This online, noncredit film 

school features classes such as “Uppity 

Women of the Pre-Code Era” and 25 

other informative courses. 

www.reel.com/cinemau/ 

BIKINI.COM. Surf’s up! Beach your 

mouse here for lots of pics of bikini- 

and Speedo-clad models (and videos 

for sale), all done amid a campy surf- 

’zine theme. 

www.bikini.com 

ELECTRIC LADY STUDIOS. Guitar legend 

Jimi Hendrix and scores of other leg¬ 

ends have jammed in the studio he built. 

Tour the studio and learn about its past. 

www.electriclady.com 

KRATTS’ CREATURES. PBS’s frolicking 

Kratt brothers are online to teach kids 

about wildlife as they gambol about 

with “the animals.” 

www.pbs.org/kratts/ 
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rfggilthy & Fit 

ever-changing world of fitness and a 

connection to your specific exercise 

activities and fellow enthusiasts. 

primusweb.com/fitnesspartner/ 

★★★★ 

Many busy people find that working out 

with exercise videos is practical and ef¬ 

fective. There are hundreds of tapes 

available, running the gamut of routines 

and styles, from aerobics and sculpting 

to hip-hop (what a relief to be able to 

try this in the privacy of your home!) 

and yoga. Figuring out which ones are 

truly effective and which ones are just 

hype can be a time-consuming, expen¬ 

sive, hit-or-miss proposition. Save your¬ 

self the aggravation at VIDEO FITNESS, a 

comprehensive site with reviews of 

scores of videos (yes, they review my 

videos, too) by site staff and readers. 

You can search by workout category, in¬ 

structor, or tape name, and find out 

where to buy them (you can’t purchase 

tapes here). Discussion forums and a 

THE REST ' 

Having many choices of enjoyable ac¬ 

tivities that also function as workouts 

will keep your exercise convenient and 

by Karen Voight I 

What (or rather, who) do Paula 

Abdul, Helen Hunt, Elle Mac- 

Pherson, Bette Midler, and 

Tina Turner have in common? 

Answer: Personal trainer 

Voight and her no-nonsense 

approach to diet and exercise. 

Here she reviews the Web’s 

best health-and-fitness sites 

THE BEST 

Among the hundreds of fitness sites, 

you won’t find any hyperlinks to a 

lean, strong body, and no overnight 

successes. Creating a healthy lifestyle 

takes exercise, balanced nutrition, 

motivation, energy, and dedication. 

To get these things, you need commit¬ 

ment and sound, up-to-date informa¬ 

tion, and that’s where the Web shines 

as an ideal workout partner. If you are 

new to exercise (and even if you are 

not), a great place to start is the AMER¬ 

ICAN HEART ASSOCIATION. It’s full of use¬ 

ful information for those starting a 

program and for those already exer¬ 

cising regularly. Head first for the 

Heart and Stroke A - Z Guide. It cov¬ 

ers all the basics of healthy living, in¬ 

cluding nutrition and exercise. If you 

are young and healthy, take a look at 

essential tools, such as the Exercise 

Stress Test and the Desirable Weight 

and Target Heartrate charts, to keep 

you on the right track without the dis¬ 

tractions of trendy fitness fads. 

www.amhrt.org/hhf/index.html ★★★★ 

Yoga classes are popping up in many 

gyms and exercise studios. YOGACEN- 

TRAL outlines excellent techniques in six 

soothingly designed sections: Relax, 

Breathe, Workout, Stretch, Chant, and 

Chat. Each one provides a clear expla¬ 

nation of the concept 

or exercise, along with 

specific audio instruc¬ 

tions you can quickly 

download (you will first 

need to download a 

copy of the TrueSpeech 

plug-in). The site’s ter¬ 

minology is accessible 

to both beginners and 

experts. You can even 

download chants from 

link sites. 

www.yogaclass.com/ 

central.html ★★★★ 

If an overall Web fit¬ 

ness guide is what you 

are looking for, try the FITNESS PART¬ 

NER CONNECTION JUMPSITE. Here you 

will find a comprehensive library that 

covers weightlifting for beginners, 

walking programs, motivation, low-fat 

nutrition, and more. Best of all, 

though, are the huge collections of 

well-organized links on pretty much 

any fitness topic that comes to mind. 

Bookmark this as a reliable fitness ref¬ 

erence. Consider it your bridge to the 

motivational section are great aids, and 

you can even trade old videos via a mes¬ 

sage board. 

www.videofitness.com ★★★★ 
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appealing. Take advantage of outdoor 

activities when the weather is good, and 

find ones that can be fun for the whole 

family. The GREAT OUTDOOR RECREATION 

PAGES present you with a comprehen¬ 

sive set of choices, including biking, 

backpacking, paddling, and caving, 

with info on how and where to start as 

well as links to good resources. 

www.gorp.com/gorp/activity/main.htm 

★★★* 

If you find yourself limping after your 

weekend jog, drop by DR. PRIBUT’S RUN¬ 

NING INJURIES PAGE to figure out where 

you might be going wrong. You will find 

detailed descriptions of common run¬ 

ning injuries, tips on how to avoid them, 

and some immediate injury-care advice if 

you are already wincing with pain. There 

are sections on stretching, overtraining, 

and how to buy sport shoes. Dr. Pribut is 

a practicing podiatrist and surgeon and a 

faculty member at George Washington 

University Medical Center, so some of 

the information can get a little technical. 

www.clark.net/pub/pribut/spsport.html 
★★★it 

Diet and exercise go hand in hand to 

form a healthy lifestyle, and CYBERDIET 

helps you keep track of what you eat. 

You can get your nutritional profile 

(based on your age, size, and condition) 

that oudines your ideal daily calorie 

and nutrient requirements, figure out 

your daily meals with an interactive 

Food Planner, and pinpoint the exact 

fat and calorie contents of your favorite 

fast foods (McDonald’s McChicken 

Sandwich contains 510 calories, 30 

grams of fat, 50 milligrams of choles¬ 

terol, and 820 milligrams of sodium). 

It’s an inexhaustible store of useful food 

facts, is fun to use, and offers interest¬ 

ing and surprising insights about what 

you are putting into your body. 

www.cyberdiet.com/ ★★★■£ 

Want to see how your health fares 

against that of people of your own age, 

sex, and fitness level? Check out 

HEALTHCALC COOL TOOLS. Fill out the 

“RiskCalc” or “HeartCalc” to find out 

if you are overweight, how many calo¬ 

ries you burn when exercising, ideal 

target heart rate, and much more. Use 

this information to set realistic goals for 

yourself, chart your progress, and give 

you the incentive to stay fit and healthy 

for life. 

www.e2consult.com/tools.htm ★★★☆ 

Part of staying healthy requires you to 

keep up with the most current and use¬ 

ful health information available. YOUR 

HEALTH DAILY, from The New York Times 

Syndicate, is a collection of the most re¬ 

cent articles about health and fitness that 

have appeared in leading daily newspa¬ 

pers and health journals. Updated daily, 

it features articles such as “Phen-Fen 

Q&A,” “Women Find Exercising Can 

Be Good for Career,” and “Fitness to Fit 

Your Lifestyle.” It’s searchable, and it of¬ 

fers discussion forums. 

www.nytsyn.com/med/ ★★★☆ 

Sometimes eating “healthy” foods can 

get boring, especially if you don’t rely 

on salt, sauces, or rich condiments. A 

good way to make plain grains and veg¬ 

etables turn into gourmet dishes is to 

use fresh herbs and spices. ALGY’S HERB 

PAGE is a charming site that is chock- 

full of information about every imagin¬ 

able herb and how to use each one. 

www.algy.com ★★★☆ 

l^!fc E R P T 
Y0GACENTRAL 

WORKOUT 

Make sure you have enough floor space 

so you can move without bumping into 

anything. Practice with an empty stom¬ 

ach. (2-3 hours after eating, 1/2hr after 

liquids) Make sure you're not wearing re¬ 

strictive clothing. Bare feet are essential! 

. . .Move slowly, consciously, and re¬ 

spect your boundaries. Yoga is about 

careful expansion of your limits, not 

running roughshod over them! Breathe 

slowly and deeply. Moving with your 

breath. Allow your body to let go in it's 

own time. If you try to force it, you aren't 

doing yoga! The aim, and track record, of 

yoga is to be the safest, most efficient, 

way to health. The secret it reveals is that 

you can accomplish more by doing less. 

perfect posture 

morning stretches 

lying twists 

hug one knee 

crossed leg lifts 

PART TWO M2min.) 

head knee variations 

incline pose 

PART THREE (12min.1 

hip lifts 

cat/cow 

PART FOUR f5min.l 

easy crosslegged pose 

spinal rock 

RELAX! (IOmin.1 

icing on the cake 

Dubbed the Empress of Abs by Glamour 

after her body-sculpting workouts, Karen 

Voight has produced eight fitness videos 

and is currently the fitness expert for 

Pathfinder's Thrive Online (www. 

thriveonline.com). 
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^Understanding. 
SearcruEngines 
Web Directories 

THE BEST | 

Why does the same search on different 

engines sometimes produce drastically 

different results? Is bigger always bet¬ 

ter when it comes to Web directories? 

Unless you understand the differences 

among these critical Net navigation 

tools and the subtleties of the way each 

only a tiny portion of the Web. The 

Search Engines Facts and Fun Page at 

SEARCH ENGINE WATCH should be your 

first stop. Learn about spiders (auto¬ 

mated programs that “crawl” the Web 

to find pages) and indexes (the catalogs 

of search engines), the difference be¬ 

tween search engines and directories, 

and how all these things work. Find 

out which sites index the entire Web 

and which index just parts of it. Read 

what the computer press has written 

about search engines and directories. 

Discover the tricks Webmasters use to 

move their sites to the top of query- 

results pages. 

www.searchenginewatch.com ★★★★ 

Unsure whether you need Yahoo! (a 

directory, browsable by category), 

AltaVista (a search engine that index¬ 

es individual Web pages), or both? Or 

yet another search tool? THE SPIDER’S 

APPRENTICE can help you decide which 

search tool to use for which type of 

task. There is also a quick primer in 

Boolean logic (AND, OR, NOR) to 

help refine your searches. Discover 

engines can’t handle 

numbers, such as 

“007,” or why certain 

phrases, such as, “To 

be or not to be,” 

sometimes return 

zilch. We liked The In 

Depth Analysis of 

Popular Search En- 

on- 

ly because Yahoo! 

scored an “A” on this 

metric); this page cri¬ 

tiques each search 

tool’s user interface, 

help files, and search 

results. You can ask 

your nagging search- 

engine questions in 

The Spider’s Apprentice online dis¬ 

cussion forum. It’s a well-written and 

informative site for both the novice 

and the experienced researcher. 

www.monash.com/spidap.html ★★★★ 

THE REST """"l 

Join CNET as it asks the age-old 

question: “CAN YOU TRUST YOUR SEARCH 

ENGINE?” Find out why certain sites 

are listed near the top of search results 

and others are not listed at all. Learn 

about keyword spamming, a method 

some sites use to trick search engines 

into sending them more users. A neat 

FOR THE TERMINALLY 
CURIOUS 

Robots, spiders, or crawlers, the auto¬ 

mated agents used by search engines, are 

collectively known as bots. B0TSP0T will 

tell you all about bots and give you the 

chance to interact with Eliza, one of the 

world’s first bots. 

www.botspot.com 

Have you been visited by a robot? Find out 

what to do at THE WEB ROBOTS PAGES 

FAQ. You will also find a list of more than 

150 known robots. 

info.Webcrawler.com/mak/projects/robots/ 

robots.html 

BROWSING AND SEARCHING INTERNET 

RESOURCES gives you a detailed technical 

rundown on each search engine. 

www.ub2.lu.se/nav_menu.html 

How much do you need to know about 

the Internet to perform a successful 

search? A study called WHAT’S WRONG 

WITH INTERNET SEARCHING posits that 

most search engines are not designed for 

the Internet-naive. In other words, basic 

computer literacy isn’t enough to let you 

fly by the seat of your pants. (Still, we 

think “the presence of really long URLs” 

should be near the top of the list.) 

hosted.ukoln.ac.uk/mirrored/lis-journals/ 

dlib/dlib/dlib/march97/bt/03pollock.html 

EIGHT INTERNET SEARCH ENGINES COM¬ 

PARED evaluates the size, features (audio 

and graphics searches, maximum number 

of returns, etc.), and performance of the 

large robotic engines: AltaVista, Excite, 

HotBot, Infoseek Guide, Lycos, Open Text, 

Ultra, and WebCrawler. 

www.firstmonday.dk/issues/issue2_2/ 

peterson/index.html 

feature is the search-engine compari¬ 

son: Reduce the size of your main 

window, enter a search term, and up 

pop side-by-side results of your 

search. There is also a great selection 

of searching tips. 

www.cnet.com/Content/Features/ 

Dlife/Search/index.html ★★★☆ 
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NET N A V G A T I O N 

! Does your favorite search engine look through newsgroups, 

| FTP sites, or Gopher sites? Check out the Kansas City Pub- 

I lie Library’s INTRODUCTION TO SEARCH ENGINES. The feature 

■ chart provides this information and other vital search-engine 

I statistics. The librarian reference specialist also gives her take 

i on each engine. 

j www.kcpl.lib.mo.us/search/srchengines.htm ★★★☆ 

; SEARCH ENGINES is a rimer that provides good tips on 

| which tool to use for which kind of search, such as using 

! AltaVista to search for images or Magellan to search for in- 

, j teractive news stories. Like most of the sites mentioned in 

! this review, this one divulges some advanced searching tips. 

■ Our only com- 

| plaint: Yahoo! 

! failed the search- 

| tool competition 

| (oh, the shame of 

; it all!). The test- 

[ ing, however, was 

1 best suited for 

; search engines and 

! not for directories 

i such as Yahoo! ■ 
; Webreference.com/ 

! content/search 

j ★★★☆ 

! Researchers, stu- 

| dents, and Internet 

! watchers of every 

| stripe will find 

! news on search- 

I ! engine develop- 

| ments at SEARCH 

I INSIDER. You will 

> also get the latest 

! updates on search- 

! engine mergers, 

; changes to an engine’s user interface, and the Web’s newest 

! search tools. 

! www.searchinsider.com 

j WHAT MAKES SEARCH ENGINES TICK provides good, basic infor- 

J mation on how search engines index Web pages. Find out 

I why you should be aware of the freshness, completeness, and 

j relevance of search results. 

; techWeb.cmp.com/ng/may97/srchtick.htm 

; The task of keeping an up-to-date index of several million 

! Web pages would be daunting for any search engine. LOST IN 

| CYBERSPACE discusses how search engines choose which items 

! to include in their listings. 

! www.keysites.com/keysites/networld/lost.html —A.K.. 

1=P«C E R P T 
SEARCH ENGINE WATCH 

Search engines have three major ele¬ 

ments. First is the spider also called the 

crawler. The spider visits a web, page, 

reads It, and then follows links to other 

pages within the site. . . The spider re¬ 

turns to the site on a regular basis.. to 
look for changes. 

The index, sometimes called the cata¬ 

log, is like a giant book containing a 

copy of every web page that the spider 

finds. If a web page changes, then this 

book is updated new information. 

Sometimes it can take a while for new 

pages or changes that the spider finds to 

be added to the index... 

Search engine software is the third 

part. . .This is the program that sifts 

through the millions of pages recorded 

in the index to find matches to a search 

and rank them in order of what it be¬ 

lieves is most relevant. 



Have-lt-Your-Wav 
Travel 

THE BEST 

Planning is a big part of the fun, antic¬ 

ipation, and—truthfully—the stress of 

taking a vacation. If you have any spe¬ 

cial travel needs, such as children, a 

disability, illness, or a restrictive diet, 

careful planning can mean the differ¬ 

ence between enjoying your vacation 

and dreading it. A great starting point 

for anyone concerned with physical 

accessibility of transportation and ac¬ 

commodations is ACCESS-ABLE. A 

searchable database will lead you to 

accessible attractions, accommoda¬ 

tions, tours, and transportation and 

equipment rentals, as well as reader- 

submitted travel articles, disability or¬ 

ganizations, and a newsletter. Best fea¬ 

ture: an annotated list of links to travel 

agencies, travelogues, organizations, 

and hotels. 

www.access-able.com/ 

THE REST u 
The best all-around site for finding out 

about special accommodations at hotels 

is the ACCOMMODATION SEARCH ENGINE, 

which catalogs thousands of hotels 

throughout the world so you can easily 

find wheelchair-friendly hotels or those 

with children’s programs. One of the 

site’s unique features is that it lets you 

prioritize your requirements, improv¬ 

ing the chances that matches will meet 

your exact needs. 

accom.finder.co.uk ★★★•rfr 

Traveling with kids can be a joyful ex¬ 

perience, especially if you pay attention 

to the information that Teresa 

Plowright provides on her TRAVEL WITH 

KIDS site, hosted by The Mining 

Company. The topics cover 

many of the sticky issues 

involved with taking your 

kids on vacation. How tc 

Afford Travel with Kids: 

Part 1 and 2 covers air¬ 

line travel and accom¬ 

modations. Traveling 

with Difficult Kids gets 

straight to the point! 

travelwithkids. 

miningco.com/ 

★★★☆ 

GLOBAL ACCESS— 

A NETWORK FOR 

DISABLED TRAVEL¬ 

ERS is a tremen¬ 

dous resource of 

travel archives, 

travel books, disability finks, 

and tips and resources. Be sure 

to check out the well-thought-out trip¬ 

planning guide. 

www.geocities.com/Paris/1502 ★★★☆ 

TRAVELING WITH DIABETES offers some 

good advice and something all travelers 

should see: Your Traveling Medical 

Record, a guide to putting together in¬ 

formation from your medical records 

that you and others would need to refer 

to in case of an emergency. CHILDREN 

WITH DIABETES has a helpfiil, to-the- 

point fist of suggestions for travelers 

with diabetes. 

www.mdcc.com/other-14.htm ★★★☆ 
www.castleweb.com/diabetes 

Need information about air travel? Go 

to QUICKAID AIRLINES AROUND THE WORLD 

for finks annotated with toll-free phone 

numbers. It’s a quick way to find out 

who will make your skies the friend¬ 

liest. AIRPORTS INTERNATIONAL will show 

you to the nitty-gritty facts about the 

special services, facili¬ 

ties, and accessibility of 

more than 330 foreign 

and domestic airports. 

www.quickaid.com/links/ 

airlines.cgi •k-kir'k 

www.airportsintl.com/ 

Are you wheelchair- 

bound and looking 

for a cruise ship? 

The OUINWELL 

TRAVEL SERVICE pro¬ 

vides a good fist of 

accessible cruises. 

The ’97 CRUISE SHIP 

CENTER AND CABIN 

EXCHANGE also fists 

accessible ships, al- 

it does so in a bare- 

bones fashion. 

www.quinwell.com/handi.html 

.safari.net/~marketc/ 

HandicappedCabins.html 

The VEGETARIAN RESOURCE GROUP’S travel 

page has a bulletin board where you can 

discuss vegetarian-related travel. Read or 

join in with your own topic. Two sites 

finked to here are especially impressive: 

Vegetarian Vacations—a list of bed-and- 

breakfasts by state that serve vegetarian 

food—and Traveling with Vegan Chil¬ 

dren. Then you can move on to WORLD 

GUIDE TO VEGETARIANISM’S searchable 

database, which includes information 

about vegetarian-friendly restaurants. 

www.vrg.org/travel/ 

www.veg.org/veg/Guide/index.html 

Tips on traveling with an electric 

wheelchair are hosted on the ACCESS- 

ABILITY TRAVEL agency site, 

www. d isabled-travel. com/ai rtrav. htm I 

—M.H. 
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MON 

tecting & Fighting 

THE BEST 

Being swindled costs you money and is 

humiliating. And lots of people are ea¬ 

ger to use false pretenses to victimize 

others. The best way to avoid becom¬ 

ing a fraud victim is to educate yourself. 

And should you get swindled, you need 

to know how to fight back. THE BETTER 

BUSINESS BUREAU’S site is packed with 

descriptions of scams making their way 

across the country. Its Alerts page has 

detailed information about a dozen sus¬ 

pected frauds per month. For instance, 

recent alerts warned about collect calls 

being made in the guise of asking for 

charitable donations and described how 

to evaluate the reliability of television 

infomercials. You can read tips about 

safely buying a wide variety of services, 

such as health-club memberships, and 

order booklets that offer buying advice 

and consumer protections. Also avail¬ 

able is information about the Better 

Business Bureau’s ombudsman and dis- 

Govemmental consumer-fraud protec¬ 

tion efforts are spread among many fed¬ 

eral and state agencies, but the best site 

we found was CONSUMERLINE by the 

FTC. You will find 150 publications 

about subjects from automobile leasing 

to frauds involving falsely promised 

scholarships. Some of the publications 

describe your rights if you think you have 

been defrauded and tell you where vou 

Internet Life 
SUBSCRIBER SAVINGS CARD 

51s 
□ 12 issues just $19.97. 

YOU SAVE 44%! 
□ 24 issues just $34.97. 

YOU SAVE 51%! 

Annual newsstand price $35.88. 
Non-U.S. add US$16 per year; 
Canadian GST included. 

Return this savings card to receive a reduced rate on 
Yahoo! Internet Life — up to 51% off the cover price. Each 
issue brings you the best online highlights, with candid 
up-front reviews from our expert editors. BONUS: Get the 
exclusive WEB BLITZ CD-ROM — FREE with your paid order! 

□ Payment enclosed. Q Bill me later. 

and credit cards. It also links you to con¬ 

sumer-related sites with news and infor¬ 

mation about issues such as changes in 

how much expense you are liable for 

when a credit card is stolen. 

.consumerworld.org ★★★☆ 

For more details about what the 

FTC is doing to fight fraud, go 

to its FIGHTING CONSUMER 

FRAUD page. This report 

from the FTC describes 

types of fraud under its 

jurisdiction and the laws 

designed to protect con¬ 

sumers. This is a good re¬ 

source for fraud enforcement offi- 

and other consumer advocates. 

www.ftc.gov/reports/Fraud/index.htm 

THE INTERNET ADVOCACY CENTER was de¬ 

veloped by the California Alliance for 

Consumer Protection, but it includes 

links to governmental resources in all 

50 states. We had one qualm: The Ask 

the Advocates section features good 

advice from consumer advocates 

Sherry Pitts and Michael Ross, but the 

duo often refer consumer questions to 

their own for-profit conflict resolu¬ 

tion service. 

www.consumers.com 

SUMER COMMISSION as- 

governmental tone, 

vate Web site. Still, it 

ition about scams we 

are. For instance, it de- 

r-transferring” scheme 

asked to call an 800- 

Ivantage of a special of- 

:n transferred to a 900- 

h you pay as much as 

rirfcft 

IF0RMATI0N CENTER has 

idreds of governmental 

consumer-related is- 

topics that aren’t fraud- 

r, such as Swindlers Are 

llent reporting, 

v —D.H. 



TRAVEL 

Ha ve-lt-Your-Wav 
Travel 

THE BEST 

Planning is a big part of the fun, antic¬ 

ipation, and—truthfully—the stress of 

taking a vacation. If you have any spe¬ 

cial travel needs, such as children, a 

disability, illness, or a restrictive diet, 

careful planning can mean the differ¬ 

ence between enjoying your vacation 

and dreading it. A great starting point 

for anyone concerned with physical 

accessibility of transportation and ac¬ 

commodations is ACCESS-ABLE. A 

searchable database will lead you to 

accessible attractions, accommoda¬ 

tions, tours, and transportation and 

equipment rentals, as well as reader- 

submitted travel articles, disability or¬ 

ganizations, and a newsletter. Best fea¬ 

ture: an annotated list of links to travel 

agencies, travelogues, organizations, 

and hotels. 

www.access-able.com/ kkkk 

THE REST 

The best all-around si 

about special accomm 

is the ACC0MM0DATI0 

which catalogs thot 

throughout the world 

find wheelchair-friend 

with children’s progr 

site’s unique features 

prioritize your requii 

ing the chances that r 

your exact needs. 

accom.finder.co.uk 

Traveling with kids c: 

perience, especially if 

to the informatio: 

Plowright provides or 

KIDS site, hosted t 

mm 

Company. The topics cover 

many of the sticky issues 

involved with taking your 

kids on vacation. How to 

Afford Travel with Kids: 

Part 1 and 2 covers air- j 

line travel and accom¬ 

modations. Traveling 

with Difficult Kids gets 

straight to the point! 

travelwithkids. 

miningco.com/ 

★★★☆ 

GLOBAL ACCESS— 

A NETWORK FOR 

DISABLED TRAVEL¬ 

ERS is a tremen¬ 

dous resource of 

travel archives, 

travel books, disability links, 

and tips and resources. Be sure 

to check out the well-thought-o 

planning guide. 

www.geocities.com/Paris/1502 kkkk 

special services, facili¬ 

ties, and accessibility of 

more than 330 foreign 

and domestic airports. 

www.quickaid.com/links/ 

airlines.cgi kkkk 

www.airportsintl.com/ 

kkkk 

Are you wheelchair- 

bound and looking 

for a cruise ship? 

The QUINWELL 

TRAVEL SERVICE pro¬ 

vides a good list of 

accessible cruises. 

The ’97 CRUISE SHIP 

CENTER AND CABIN 

EXCHANGE also lists 

accessible ships, al- 

it does so in a bare- 

bones fashion. 

www.quinwell.com/handi.html kkkit 

www.safari.net/~marketc/ 

HandicappedCabins.html kkkk 

Check us out on the Web — 
http://www.yil.com 

NO POSTAGE 
NECESSARY 

IF MAILED 
IN THE 

UNITED STATES 

BUSINESS REPLY MAIL 
FIRST-CLASS MAIL PERMIT NO. 66 BOULDER, CO 

POSTAGE WILL BE PAID BY ADDRESSEE 

Internet Life 
PO Box 53381 
Boulder CO 80323-3381 
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MON 

tecting & Fighting 
tonsun 
Fraud 

THE BEST 

Being swindled costs you money and is 

humiliating. And lots of people are ea¬ 

ger to use false pretenses to victimize 

others. The best way to avoid becom¬ 

ing a fraud victim is to educate yourself. 

And should you get swindled, you need 

to know how to fight back. THE BETTER 

BUSINESS BUREAU’S site is packed with 

descriptions of scams making their way 

across the country. Its Alerts page has 

detailed information about a dozen sus¬ 

pected frauds per month. For instance, 

recent alerts warned about collect calls 

being made in the guise of asking for 

charitable donations and described how 

to evaluate the reliability of television 

infomercials. You can read tips about 

safely buying a wide variety of services, 

such as health-club memberships, and 

order booklets that offer buying advice 

and consumer protections. Also avail¬ 

able is information about the Better 

Business Bureau’s ombudsman and dis¬ 

pute resolution programs. 

www.bbb.org kkkir 

Developed by the National Consumers 

League, the NATIONAL FRAUD INFORMA¬ 

TION CENTER describes how to protect 

yourself from fraud and clearly states 

the protections afforded to you, includ¬ 

ing the Federal Trade Commission’s 

Telemarketing Sales Rule. Its daily re¬ 

ports detail newly discovered scams and 

efforts to fight them. For instance, a re¬ 

cent report described a new fraud in 

which alleged Canadian customs offi¬ 

cers call claiming that you have won a 

lottery and they have your check—if 

you first pay an “insurance fee.” You 

can view daily reports dating from the 

beginning of 1996. 

www.fraud.org/ kkkk 

Governmental consumer-fraud protec¬ 

tion efforts are spread among many fed¬ 

eral and state agencies, but the best site 

we found was CONSUMERLINE by the 

FTC. You will find 150 publications 

about subjects from automobile leasing 

to frauds involving falsely promised 

scholarships. Some of the publications 

describe your rights if you think you have 

been defrauded and tell you where you 

can get answers to specific questions. 

www.ftc.gov/bcp/conline/conline.htm 

★★★☆ 

THE FRAUD INFORMATION CENTER is a thor¬ 

ough compendium of information about 

many types of scams, covering subjects 

from phony job offers to pyramid and 

car-financing schemes. The site also has 

many links to other online consumer 

protection resources at both the state 

and national levels. In addition, it in¬ 

cludes active discussion forums in which 

you can ask fraud-related questions. 

www.echotech.com ★★★☆ 

CONSUMER WORLD is a rich, well-orga¬ 

nized group of links to information 

about consumer fraud and about how to 

get the best deal when shopping for cars 

and credit cards. It also links you to con¬ 

sumer-related sites with news and infor¬ 

mation about issues such as changes in 

how much expense you are liable for 

when a credit card is stolen. 

www.consumerworld.org ★★★☆ 

For more details about what the 

FTC is doing to fight fraud, go 

to its FIGHTING CONSUMER 

FRAUD page. This report 

from the FTC describes 

types of fraud under its 

I jurisdiction and the laws 

designed to protect con¬ 

sumers. This is a good re¬ 

source for fraud enforcement offi- 

and other consumer advocates. 

.ftc.gov/reports/Fraud/index.htm 

ickirk 

THE INTERNET ADVOCACY CENTER was de¬ 

veloped by the California Alliance for 

Consumer Protection, but it includes 

links to governmental resources in all 

50 states. We had one qualm: The Ask 

the Advocates section features good 

advice from consumer advocates 

Sherry Pitts and Michael Ross, but the 

duo often refer consumer questions to 

their own for-profit conflict resolu¬ 

tion service. 

www.consumers.com ★★★☆ 

The INTERNET CONSUMER COMMISSION as¬ 

sumes an official, governmental tone, 

though it is a private Web site. Still, it 

provided information about scams we 

didn’t find elsewhere. For instance, it de¬ 

scribed a “number-transferring” scheme 

in which you are asked to call an 800- 

number to take advantage of a special of¬ 

fer. Your call is then transferred to a 900- 

number, for which you pay as much as 

$20 a minute. 

www.icc-911.com kirirfr 

The CONSUMER INFORMATION CENTER has 

the full text of hundreds of governmental 

pamphlets about consumer-related is¬ 

sues. Many cover topics that aren’t fraud- 

related, but many, such as Swindlers Are 

Calling, offer excellent reporting. 

www.pueblo.gsa.gov —D.H. 
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DUCAT 

THE BEST 

According to the National Home Ed¬ 

ucation Research Institute, 1.23 million 

American kids are being schooled at 

home. Most parents who choose to teach 

their own kids feel they can provide a 

better education for their children than 

can public schools or private schools, 

along with a safer environment. But how 

do you go about bringing school home? 

An excellent place to start 

is H0MESCH00L SUPPORT ON 

THE INTERNET, which spells 

out the kinds of home¬ 

schooling being employed 

by parents and then sup¬ 

plies you with oodles of 

links to mailing lists, chat 

groups, lesson plans, ven¬ 

dors, and lots more. 

www.geocities.com/ 

Athens/8259 ★★★★ 

But what is it like to be in a 

homeschooled family? You 

can find out at THE TEEL 

FAMILY and WINDYCREEK, 

where the doors have been opened wide 

by two families living the homeschool¬ 

ing existence. Find out how they go 

about it, the goals they set, the resources 

they use, the challenges they overcome. 

www.teelfamily.com ★★★★ 
www.windycreek.com ★★★★ 

Not quite as cozy, perhaps, KALEI- 

DOSCAPES is no less welcoming. Its out¬ 

standing bulletin boards are devoted to 

topics such as curriculum questions, get¬ 

ting homeschooled kids into college, and 

compliance with local regulations. On 

the science board, for example, one 

mother requested information about 

books about cats suitable for a fourth- 

grade reading level. Another good chat¬ 

ting spot is PARENTS PLACE, which hosts 

five homeschooling chats per week. 

www.kaleidoscapes.com ★★★★ 
www.parentsplace.com 

Although homeschooling is legal in all 

50 states, school and government offi¬ 

cials sometimes question a parent’s right 

to provide it. If this happens to you, a 

good place to visit is the HOME SCHOOL LE¬ 

GAL DEFENSE ASSOCIATION. The HSLDA 

provides legal documents; advocacy in 

state legislatures, on Capitol Hill, and be¬ 

fore the media; and books relating to the 

legal issues regarding homeschooling. 

www.hslda.org ★★★★ 

THE REST “".1 

THE HOME SCHOOL RESOURCE CENTER is 

noteworthy for two reasons: It has a 

great set of links to educational resources 

on the Web organized by subject and lets 

homeschooling parents send questions to 

a certified teacher. It also maintains a fist 

of homeschool-ffiendly colleges. 

www.rsts.net/home/home.html ★★★■& 

Finding quality materials with which 

to teach kids being schooled at home is 

a constant challenge for parents. A site 

such as Amanda Bennett’s UNIT STUDY 

ADVENTURES removes some of the 

headaches by providing the resources 

for a series of unit studies on subjects 

such as oceans, pioneers, and electrici¬ 

ty (in unit studies, kids employ a vari¬ 

ety of skills—including reading, writ¬ 

ing, and math—as they explore a 

single topic). 

www.unitstudy.com ★★★☆ 

Although they cry out for better or¬ 

ganization and links to booksellers, 

the annotated reading lists compiled 

by homeschooling advocate KARL M. 

BUNDAY contain an informed collec¬ 

tion of titles about all aspects of 

homeschooling. 

www.bookport.com/Readings/ 

bunday/homeschooling.html 

★★★☆ 

Public and private schools 

have numerous hands-on 

activities for kids, from 

building blocks to Bunsen 

burners. CREATIVE TEACHING 

ASSOCIATES offers more than 

200 nonelectronic learning 

games and activities for ages 

11 4 through adult. 

1 www.mastercta.com ★★★☆ 

FRANCE & ASSOCIATES has a 

good selection of software (Mac¬ 

intoshes only!), including the popular 

HomeSchool Planner, an organizer for 

homeschoolers. 

www.dimensional.com/~janf ★★★☆ 

At THE MINING COMPANY, individuals 

called Guides keep track of the chang¬ 

ing content on the Web as it relates to 

numerous subjects. The homeschooling 

area is especially worth a visit because it 

hosts the Homeschool Top 5% Website 

Awards. All the winners are listed and 

hotlinked, so it’s a great place to visit 

some of the best homeschooling sites. 

homeschooling.miningco.com 

—P.B. 
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GET INTO 
CLUB MED 

FOR$8. 
Whether you're looking to buy 100 shares of 

Club Med, or 1,000, with Ameritrade the com¬ 

mission for an on-line trade is always the same. $8 flat. 

If you're already trading with a deep discount 

broker, there's no smarter way to go than Ameritrade. 

Because we offer the lowest commissions, not just 

on-line, but all across the board. Touch-tone trades 

are only $12, while broker-assisted trades are only $18. 

Call Ameritrade now, and your first 5 trades are commission-free! Call 1-800-711-8060. 

Or visit our website at www.ameritrade.com 

add™ional^counf protectk^^ov'd^™ ^^^'^^997* A0^'} ^ “““'a *bSMCc|a!:C0Unt st0tedti0ndiS I5°0,f q ^00,000 for cash claims. J10 million 

That's bound to send some other deep discount 

brokers packing. 

Bringing together the experience of Ceres Securities, 

Aufhauser and e-Broker, the creation of Ameritrade 

is very good news for you and your bottom-line. 

After all, you're too smart to spend any more on 

commissions than you have to. You just need to know 

where to go. With Ameritrade, anyway you trade it, 

we can save you money. Which is one package deal 

you won't want to pass up. 

A Ameritrade 
SMARTEST WAY TO TRADE. PERIOD. 



Our Courses 
Are Limited To 
12 Students, 

But Our 
Classrooms Are 

Quite Large. 

People who’ve taken our courses say they learned more about themselves in that 

one week than they had in years. Which isn’t too surprising, when you consider that we 

have incredibly qualified instructors. Limited groups. A challenging curriculum. 

And whether you backpack, sail, canoe or even dogsled, our classroom settings just 

can’t be beat. So call 1-800-243-8520 and we’ll send you a free color catalog today. 

A nonprofit, nondiscriminatory organization celebrating over 50 years of excellence in education worldwide. 
http://outwardbound.org/go 

. — Outward Bound —= 
THE adventure lasts a lifetime. 



MUSIC 

THE BEST 

The best thing about opera on the Net 

is that it’s so democratic. Full-blown 

opera aficionados stand side by side 

with folks who thought The Three 

Tenors was cute. Finally, you can ask 

questions without triggering gasps or 

raised eyebrows from the Mrs. 

Gotrocks or dysfunctional opera fanat¬ 

ics who swarm the bar at Act Fs inter¬ 

mission. Those same fans, incidentally, 

now choke the opera/classical waters of 

America Online and CompuServe, gos¬ 

siping about how often Kathleen Battle 

cancels performances and how many 

nanoseconds Richard Tucker held a 

high note in La Boheme some time in 

1972. Who cares? Get real and check 

out CLASSICAL INSITES instead. It’s not 

an opera-only site, but it is so full fea¬ 

tured that it wins a top rating here. 

Read fairly comprehensive essays on 

most operas and composers, meet oth¬ 

er fans, and listen to a few tracks. Then 

place your order online—Classical 

Insites is, after all, a thickly disguised 

CD store. We found more than 30 

recordings of Cost fan tutte, for example. 

www.classicalinsites.com ★★★★ 

The OPERA AMERICA page is a breath of 

fresh Net air. No pretension, no graph¬ 

ics of flapping stage curtains, just the 

scoop on which 

American opera com¬ 

pany is performing 

which opera when. If 

you want to learn 

about opera by at¬ 

tending performances, the friendly data¬ 

base of opera company schedules 

(searchable by state and month) is a 

st-bookmark. Caveats to keep in 

mind? Since OPERA America is the 

nonprofit organization for American 

opera companies, you can blunder into 

byways (“Psst. Wanna borrow a set for 

Aida}”) that are not for general opera- 

goers. And you can’t reserve seats online. 

www.operaam.org ★★★★ 

from the popular to the obscure. 

www.nycopera.com ★★★☆ 

OPERA COMPANIES ON THE WEB links you 

to the sites of nearly 90 companies 

around the world. You can’t cross¬ 

search information the way you can at 

OPERA America, but the wealth of for¬ 

eign companies sparkles. 

www.fsz.bme.hu/opera/companies.html 
★★★☆ 

THE REST US 

Opera fans have been waiting for years 

for the METROPOLITAN OPERA’s page, and 

it is finally here. This state-of-the-art 

site towers over those of other opera 

companies. Download articles on Met 

history, take an opera quiz, subscribe to 

Opera News, buy Met merchandise, or 

get schedules for the vast Met season 

and the Saturday opera broadcasts. You 

can even become a patron (bring your 

own mink) or buy tickets online. Can’t 

visit the Met in New York? Clicking 

here is nearly as good, and you won’t 

get mugged. 

www.metopera.org/home.html ★★★<? 

The NEW YORK CITY OPERA’s page has 

increased its size and scope since we 

last looked, and the improvements 

bump it up from our previous rating of 

2.5. There’s a new opera quiz. Better 

yet, the excellent Opera Synopses (files 

containing plot synopses and back¬ 

grounders for individual operas) are 

now available for 40 operas that range 

RICHARD LEECH is a silver-voiced Amer¬ 

ican tenor who sings leading roles at 

the Met and around the world. He’s a 

Net pioneer, too: He is among the first 

singers to erect his own page. Down¬ 

load pictures of him in different roles 

(where is this man’s hairline?), check his 

performance schedule, or leave him a 

mash note. And unlike the many 

shrinelike pages that fawning fans have 

erected to Cecilia Bartoli and other 

opera idols (see sidebar), Leech’s often- 

updated page offers essays and some 

good links. 

www.richardleech.com ★★★☆ 

VOCALIST is an industrial-strength re¬ 

source that was set up three years ago 

to enable classical singers to share in¬ 

formation. Skip the notices from 

singers (“Hoarse American soprano 

seeks throat doctor in Amsterdam”) 

and savor the links to pages from 

European universities and other oper¬ 

atic backwaters. Full texts of operas, 

doctoral theses on Rossini—there’s no 

telling what you might find. 

lists.oulu.fi/lists/vocalist —B.L. 



U S T FUN 

fxxvmie 

find) publication, has an inten¬ 

sive beginners’ series as well as 

featured articles from its current 

issue. Guest astrologers provide a 

global mood forecast each week 

and updates of places where as¬ 

trology is making the news. 

Public astrology events around 

the world, such as upcoming 

conferences and lectures, are 

posted here for your scrutiny. No 

back issues are available. 

w.mountainastrologer.com 

★★★☆ 

Rabbit? Ox? Goat? Snake? If 

simple animalistic attributes ap¬ 

peal to you more than the ethe¬ 

real ones of Western astrology, 

NEW AGE VOICES has an interactive astrol¬ 

ogy section with the widest variety we 

saw of oracles and interpretive devices: 

tarot, runes, the I-ching, a numerology 

calculator, and even a goofy fortune 

cookie, as well as a listing of significant 

astral events that will occur in the weeks 

ahead. Novices can get basic lessons in 

the planets and signs, and the more ad¬ 

vanced students can go to Tools and 

Resources for an encyclopedia, astrolo¬ 

gy lessons, and many complex essays on 

the more subtle aspects of the science. 

thenewage.com ★★★★ 

THEREST .71 

THE MOUNTAIN ASTROLOGER, the site of 

the eponymous (and relatively hard-to- 

E R P T 

THE MOUNTAIN ASTROLOGER 

To understand signs, think of them as 

lenses through which planetary light must 

pass. Each planet (Sun and Moon includ¬ 

ed) symbolizes a different energy force, 

and the sign they are passing through at 

any given time conditions that energy, in a 

way consistent with the meaning of that 

sign. For example when Mars is in Aries, 

it is in a sign it is compatible with, and the 

light or energy of Mars comes through 

bold, direct, uninhibited, very fiery. When 

Mars moves into grounded and sensual 

Taurus, the energy of Mars must work 

through the denser, slower style of 

Taurus. Mars is still Mars, though. But if 

Mars in Aries is a flamethrower, Mars in 

Taurus is baking bread. 

check out CHINESE ASTROLOGY. This 

page offers a simple chart to determine 

your sign and element according to 

the Chinese calendar. It’s an easygoing 

site with descriptions of the character¬ 

istics of the beasts who rule the heav¬ 

ens you were born under and a com¬ 

patibility chart to let you know if your 

relationships are destined to endure. 

found.cs.nyu.edu/liaos/horoscope.html 

★★★☆ 

ASIAN ASTROLOGY is a locale “devoted 

to all aspects of Asian divination.” 

Chinese, Tibetan, and Vietnamese 

specialists in the ethereal arts make 

this a magical page. Chinese dream 

analysis and the Tibetan interpreta¬ 

tions of the cries of the crows are 

among the jewels to be found at this 

carefully nurtured site. 

users.deltanet.com/~wcassidy/astro/ 

astroindex.html ★★★☆ 

THE ASTROLOGICAL ASSOCIATION OF 

GREAT BRITAIN answers the simple 

question, “What Is a Horoscope?” for 

those who are unaware of how 

helpful a tool this map can be in con¬ 

fusing times. 

www.astrologer.com/aanet/index/html 

METAL0G maintains the largest listing 

of astrologically related sites in an 

A-to-Z format. 

www.astrologer.com/websites 

THE ZODIACAL ZEPHYR features a celebri¬ 

ty birthday database (who is your spiri¬ 

tual doppelganger?) and a misnamed 

Mundane Events Database that pin¬ 

points in time and space the moments 

of famous (and infamous) earthquakes, 

assassinations, bombings, and more so 

you can find out for yourself whether 

such events were in the stars. A new- 

moon fist spans three decades, and a 

Resource Directory is provided to 

track down mailing lists, book publish¬ 

ers, libraries, and other useful tools of 

the trade. There is also a search engine 

connected to more than 575 links. 

www.zodiacal.com 
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JUST FOR FUN 

HOROSCOPES 

ADZE MIXXE, ASTROLOGER 

EXTRAORDINAIRE 

Loony character; good read 

www.adze.com/ 

ASTROLOGY ONLINE 

Daily and weekly updates 

www.astrology-online.com/index.html 

SPIRITWEB, for the metaphysically 

minded user, unravels mysteries both 

Vedic and Western, with a particular 

emphasis on the concept of karma and 

its omnipresence in Western thought. 

Also helpful are the site’s many book 

recommendations and interactive 

charts and goodies. 

www.spiritweb.org/Spirit/Astro/ 

Overview.htmlYHHWr 

ASTRODIENST ATLAS is an atlas and time- 

zone server to help you pinpoint the 

latitude and longitude of your birth¬ 

place, which you will need to perform 

advanced calculations at other sites. 

www.astro.ch/atlas ★☆☆☆ 

The Three Qualities? The Twelve 

Sectors? No, these are not one-hit won¬ 

ders that time forgot. If you need to scan 

the forest before you understand your 

own tree, head for THE ASTROLOGY ZONE, a 

good teaching site to help real beginners 

grasp the basic symbols of a chart. 

www.pathfinder.com/twep/astrology/ 

★☆☆☆ —E. S. 

ART CHARTS 

Daily sky, moon, and star charts let you 

know where it all stands each day 

www.artcharts.com/frame_pages/ 

dailychart.html 

REAL ASTROLOGY 

Rob Brezsny’s sage and hilarious weekly 

syndicated column 

www.realastrology.com/ 

JONATHAN CAINER’S DAILY HOROSCOPES 

From the U.K.’s Daily Mail 

www.bubble.com/webstars/ 

DELL HOROSCOPE MAGAZINE 

A daily dollop of ye olde drugstore standby, 

plus an update on how the stars will affect 

Wall Street 

www.bdd.com/bin/horoscope/index.html 

LUNASCOPES BY ASTRIKOS 

Financial advice for stock market players 

www.astrikos.com/astrology/ 

KRAMER, FISHING GUIDE TO THE STARS: 

Into the starry abyss with Li’l Elvis 

www.io.com/~fgs/ 

JYOTISH (VEDIC ASTROLOGY) 

HOME PAGE 

Daily report focusing on the best time to 

perform or avoid certain activities 

www.jyotish.com 

YOUR YASTROLOGER! 

Now, be honest: You weren’t going to forget 

to visit our very own guru for a daily update, 

were you? 

www3.zdnet.com/yil/selector/getsign.html 



C O M P U T 

Hardware & Software ” 
Aucnons 

THE BEST 

Tired of paying top dollar? Want the 

big bargains—and the buzz of excite¬ 

ment—you find only at auctions? Web 

auctions can become addictive, particu¬ 

larly if you like bargains as much as you 

like computing. Whether you are look¬ 

ing for state-of-the-art equipment, a 

new 100-MHz PC, or a used 166-MHz 

machine, the auctions work pretty much 

the same way: Register (and provide a 

credit card number), then look at a ven¬ 

dor-supplied description of each prod¬ 

uct and tender a bid (the current high¬ 

est bid is listed in the product 

description). One caution is in order: 

Mistakes can be costly. Most sites re¬ 

quire a restocking fee of as much as 15 

percent of the purchase price if you re¬ 

turn the product. We liked AUCTION 

SALES because it had a large selection of 

hardware and software, much of which 

was up-to-the-minute. For instance, it 

was the only site offering a 300-MHz 

Pentium II PC. At deadline, that rocket 

ship still was at auction, but it was like¬ 

ly to sell for less than $2,500. We also 

found an up-to-date version of a major 

office suite. Auction Sales also has bulk 

items, such as 50-packs of floppy disks 

and 30-packs of ribbon cables. We 

would have preferred more product in¬ 

formation for offered items. For in¬ 

stance, there were no refresh rates avail¬ 

able for most monitors, which is 

essential information for making an in¬ 

formed buying decision. 

www.auction-sales.com ★★★<? 

AUCTIONPC has a broad selection of new 

and used hardware and software, but its 

best feature was that, when we looked 

in, items were going cheap. Microsoft 

Office 97 Pro had just sold for $125, 

and somebody scored a 17-inch moni¬ 

tor for $425. Plenty of computer games 

also moved: Wing Commander II 

Deluxe went for $2. 

www.auctionpc.com ★★★☆ 

THE REST a 
BIDNASK tries to capture the excitement 

of auctions by using a Java applet to show 

five bidding. One annoyance: To show 

information such as product specifica¬ 

tions, this site opens lots of windows, 

creating screen clutter. But the selection 

of both hardware and software for PCs 

and the Macintosh is strong. Condition 

of equipment is unspecified. 

www.bidnask.com ★★★☆ 

ONLINE AUCTION WAREHOUSE had no soft¬ 

ware or Apple hardware when we 

looked. But it did have tons of new 

PCs, many built by the company that 

sponsors the auction. The computers 

weren’t name brands, but they were in¬ 

expensive: A new 233-MHz Pentium 

multimedia system (without moni¬ 

tor, Windows, or DOS) went 

for about $900, a good deal 

the time. 

www.auctionwarehouse. 

com ★★★☆ 

At CYBERSALE, we found mostly refur¬ 

bished hardware, and there were only 

two software items available when we 

checked in last. If you are not 

comfortable sending personal 

information such as your credit 

card number over the Internet, 

you can fax it. 

www.infopoint.com/auctions/ 

cybersale ★★★☆ 

AFFILIATED COMPUTER AUCTION of¬ 

fers refurbished high-end com¬ 

puters and network equipment 

from vendors such as Cisco 

Systems, Silicon Graphics, and 

Sim, though the selection is lim¬ 

ited. When we checked, it of¬ 

fered three network servers and a 

high-end monitor for applica¬ 

tions such as CAD. Bids are ten¬ 

dered via fax or e-mail. 

www.remarketing.com/auction/ 

index.html 

GLOBAL SHOPPING CLUB has a 

large assortment of new peripherals, but 

it had no PCs when we looked in. 

Often, bidding starts at too high a price: 

An Optiquest Q71 17-inch monitor, for 

example, was offered at $460 when it 

was available at retail for just slightly 

more. Software selection is thorough, 

but bids start too high there as well. 

www.gsci.com irkirti 

Z AUCTION is noteworthy for how much 

new equipment it has, but we found 

that bidding started too high, particu¬ 

larly with desktop systems. A 266-MHz 

Pentium II started at $2,250, several 

hundred dollars more than a compara¬ 

ble unit at Auction Sales. 

www.zauction.com —D.H. 
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MON 

Long-Term 
Retirement 

Planning 
THE BEST 

The Who’s classic line, “Hope I die be¬ 

fore I get old,” became the anthem for 

much of the 1960s generation, but guess 

what? Thirty years later, the group and 

its fans are still alive and kicking...and 

nearing retirement. The moral: You will 

probably live longer than you think, so 

are so simplistic that they can provide an 

inaccurate assessment of your retirement 

outlook. The best one comes from DEAN 

& CO., a benefits-consulting firm. Dean’s 

free 401(k) Planner program, which also 

must be downloaded, turns your browser 

into a spreadsheet but provides a more 

detailed analysis than you will find any¬ 

where else. Dean projects your retire¬ 

ment savings based not just on some 

vague average return but on 

how you have spread your in¬ 

vestments among stocks, 

bonds, and other assets. Of 

course, nothing good comes 

easily: Though the Dean pro¬ 

gram only takes 3 minutes to 

download with a 28.8Kbps 

modem, to use it you will al¬ 

so need a browser plug-in 

that can take 20 to 30 min¬ 

utes to retrieve. 

www.webcom.com/retire 

★★★☆ 

even if you are still in your twenties or 

thirties, it isn’t too soon to start prepar¬ 

ing for your golden years. Mutual-fund 

giant FIDELITY offers the best starter 

guide, with primers demystifying 

401(k)s, interactive calculators, and ad¬ 

vice from personal-finance guru 

Jonathan Pond. The real gem is a free 

copy of Thinkware (previously $15), 

which projects how much you need to 

set aside now and offers sage advice on 

how to invest your nest egg. 

www.401K.com ★★★* 

THE REST ' .*1 

Think Uncle Sam will take 

care of you in your twilight 

years? Think again. For most folks, 

Social Security will provide only 20 per¬ 

cent of the income they will need in re¬ 

tirement, according to a Treasury 

Department report. To estimate how 

much you can expect, check out the SO¬ 

CIAL SECURITY ADMINISTRATION site. A 

congressional outcry over security forced 

the SSA to pull the plug on the site’s Java 

applet, which let users figure out their 

accrued benefits, but you can still order a 

benefits statement that will be sent by 

snail mail or download a Windows-based 

calculator to do the math yourself. 

www.ssa.gov ★★★☆ 

Sure, most retirement-oriented sites 

sport an interactive calculator, but most 

What the government won’t tell you is 

how bad a deal Social Security is, par¬ 

ticularly if you are under 40. COMMON 

SENSE FOR AMERICA, a Washington, 

D.C.-based nonprofit, offers an inter¬ 

active calculator that shows how much 

less younger workers get back from the 

Social Security Trust Fund than what 

they pay in. Outraged? You can vent 

your anger to the White House and 

Congress through e-mail links here. 

www.csfa.org/ 

Annuities are some of the hottest invest¬ 

ment products these days. In simple 

terms, they are insurance contracts that 

provide an income stream in your later 

years. INSURANCE INLINEA offers one of the 

best tutorials explaining annuities and al¬ 

so provides current quotes from dozens 

of insurers. Alas, the Inlinea site doesn’t 

offer tools to help you determine your 

needs. For that, turn to MONEY CONCEPTS, 

whose many calculators include one that 

lets you estimate how much you can ac¬ 

cumulate over time in a fixed annuity. 

www.inlinea.com/annhome.asp ★★★☆ 
www.moneyconcepts.com 

If by now you have concluded you need 

professional help (financial, that is), 

check in with the NATIONAL ASSOCIATION 

OF PERSONAL FINANCIAL ADVISERS, which 

provides a free fist of financial planners 

in your area who work on a fee-only ba¬ 

sis (meaning they don’t recommend in¬ 

vestments that pay them a sales commis¬ 

sion...at least not without telling you). 

You can get a second opinion from the 

INSTITUTE OF CERTIFIED FINANCIAL PLAN¬ 

NERS, although they make no claims 

about how members are compensated. 

www.napfa.org 

www.icfp.org 

A key consideration in planning is esti¬ 

mating how long you will live. Most sites 

take a crude stab at figuring how long it 

will be till you check out, but NORTH¬ 

WESTERN MUTUAL offers a longevity calcu¬ 

lator that lets you play “what-if’ games 

and see the effects that various vices will 

have on your life expectancy (a fatty diet 

can cost you two years, for example). 

www.northwesternmutual.com/games/ 

longevity/longevity-main.html 

—D.F. 
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Finding and Booking 

Hotel 

THE BEST 
some bargains here by looking in the 

last-minute-travel section. 

www.previewtravel.com/index.html 

THE REST 

At TRAVELWEB, you can limit your 

search to hotels that can be booked 

online, and booking is particularly 

easy. You can narrow your search by 

choosing from plenty of amenities, 

though our search yielded results pret- 

So you need to find a lakeside hotel that 

offers baby-sitting and no-smoking 

rooms and is wheelchair-accessible? 

Make your first stop the ACCOMMODA¬ 

TION SEARCH ENGINE. Use clickable in¬ 

ternational maps to select a location 

and pick your price range (from $50 to 

more than $200), preferred type of 

accommodations (from hotel chains 

to chalets and small inns), and desired 

outdoor activities. Then, mm, 

choose from among 14 H 

amenities and services. The 

unique feature here is that 

you can fine-tune the search 

by rating the relative impor¬ 

tance of each criterion you 

select. Most listed hotels 

are online, offering pictures 

and detailed descriptions. If 

you make your reservation 

online, you may be eligible 

for a discount (up to 30 

percent), although we found 

few entries that actually 

could be booked online. 

accom.finder.co.uk ★★★■& 

PREVIEW TRAVEL is very help- CyberRentals helps vacationers find their dream getaway 

fill with selecting hotels and 

booking rooms at hotel chains, espe¬ 

cially if you are trying to take advantage 

of corporate discounts and frequent- 

traveler programs. You can set many 

different criteria, including price range, 

preferred chain, amenities, and services 

required. Once you have selected a ho¬ 

tel, you can specify room type and 

check room availability. You are then 

presented with a description and price 

of each available room (e.g., poolside 

room, $250 a night with corporate ID). 

Book it online with a credit card. Find 

ty far afield from our destination 

point. Also handy here are weather re¬ 

ports, photos of the hotels, a currency 

converter, and a local map that will 

show you how far from the beach 

your hotel really is. Check Click-it 

Weekend for good budget bookings. 

www.travelweb.com ★★★☆ 

At MICROSOFT EXPEDIA, too, you can 

limit your search to hotels that can be 

booked online. The really cool feature 

here (if you are visiting a major city) is 

the Hotel Directory, which lets you 

limit searches to specific neighbor¬ 

hoods using interactive maps. 

expedia.msn.com ★★★☆ 

If you are looking for something off the 

beaten path, try FODOR’S B&B FINDER. 

Search through more than 1,700 bed- 

and-breakfasts, each handpicked for its 

charm and quality of service by reviewers 

who have stayed there. Listings are cate¬ 

gorized by location, activities, facilities, 

and special needs (beachside, antiquing, 

romantic hideaway, pets allowed). No 

photos, though, and no online booking. 

travel.epicurious.com/travel/b_places/ 

05_bnb/intro.html ★★★☆ 

If you like a sense of hominess and pri¬ 

vacy, maybe a short-term home, condo, 

or chalet rental is the route for you. 

Try CYBERRENTALS. World¬ 

wide holiday hot spots are 

all well represented here, 

from the penthouse in Mi¬ 

ami to that hut on Hawaii. 

Descriptions, photos, and 

pricing information are all 

included. 

cyberrentals.com/homepage.html 

★★★☆ 

TRAVELC0: HOSTELS is part 

of the International Youth 

Hostel Federation and gives 

you access to a network 

of 5,000 hostels in 77 

£ countries. As any bootstrap 

“ traveler knows, hostels pro¬ 

homes.” vide clean and comfortable, 

dormitory-style lodging for 

an average of $8 to $17 per night. No 

photos or online booking. 

www.traveloco.com/hostels/ ★★★☆ 

If you are booking your air travel 

through TRAVEL0CITY, take a look at its 

hotel service, too. You can narrow your 

search by rate and/or chain name, then 

book a room at more than 35,000 hotels 

online, but only in cities with major air¬ 

ports. A very basic search engine yields 

results in a table format. No photos. 

www.travelocity.com —L.K. 
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K D S & F A M 

THE.BEST 
a I ers provide easily clickable targets for 

I young mouse-users. Our only com¬ 

plaint: The high-res 

images can take time 

to load. 

www.disney.com/ 

DisneyBooks/ irkirk 

Most story collections we found online 

for kids were lovingly illustrated; posted 

in large, easy-to-read text so kids can 

read along; and easily navigated. But a 

few stood out. BEDTIME-STORY starts off 

with helpful story synopses, approximate 

reading times, and age-group ratings 

for each of its more than 30 stories. The 

site is neady categorized into Stories 

About Kids and Their Pets; Whimsical, 

Magical, Adventurous, Humorous 

Stories; and Stories Worth Talking 

About. Some of the stories even have 

music and animation. Bedtime-Story in¬ 

vites submissions from writers and illus¬ 

trators, professionals or beginners. 

There is plenty here to keep children and 

parents busy online (and off-line, too). 

the-office.com/bedtime-story ★★★★ 

THE ?Es.I ZH3 
Bambi, 101 Dalmatians, The Lion King, 

and six other Disney favorites are 

readable online at DISNEY BOOKS, and 

all have high-quality illustrations. 

Sounds and animations are available on 

separate pages but don’t clutter up the 

main stories. Arrows and other point- 

Search for hope, find 

your heart, and experi¬ 

ence infinite dreams at 

THE REALIST WONDER 

SOCIETY. This labor of 

love bills itself as a 

“whistle-stop of imagi¬ 

nation between way 

stations of reality.” Here your older child 

will find romantic fairy tales, screenplays, 

illustrated books, artwork, and essays. 

The Film and Screenplays page lets you 

compare your favorite Disney and 

Grimm films with their fairy-tale 

sources. View the works of artists whose 

styles five in imagination, such as Chris 

Van Allsburg and Winsor McCay. 

www.wondersociety.com irkkk 

THE THEODORE TUGBOAT ONLINE AC¬ 

TIVITY CENTRE asks you which direction 

the story should take: “What do you think 

Theodore should do? Welcome the big 

ship, or visit Barrington Barge?” 

www.cochran.com/theodore 

STORY BROOK LANE offers a small selec¬ 

tion of stories where the outcome is in your 

hands. In “Christopher’s Choices,” kids are 

faced with no-brainers such as “Do you 

want to go to school or go to the arcade 

and play games?” (Don’t worry, when kids 

avoid schoolwork, a moral is presented to 

teach them the error of their ways.) 

www.geocities.com/Athens/Acropolis/2085/ 

sblane.html 

E R P T 
BEDTIME-STORY 

Amanda closed her eyes and thought 

for a moment. “I’d like to fly over to the 

other side of the lake to see where Mrs. 

Duck spends her days when she’s not 

paddling around in her duck pond," said 

Amanda decidedly. “Then I’d like to see 

what your house looks like from the 

air....Then I’d like to fly over the straw¬ 

berry patch, and then....” 

“Well, we don’t want the cookies to 

burn and we do want to get back before it 

gets too dark,” Grandma interrupted, “so 

you may as well open your eyes and we’ll 

decide where we want to go first.” 

Amanda, still tightly clutching Sam 

Cat’s tail, opened her eyes and promptly 

yelped with delight. “We’re floating, we’re 

floating. Grandma!” Amanda shrieked. 

—The Flying Lesson 

CANDLELIGHT STORIES has a good selection 

of stories. The tale of “Rumpelstiltskin” 

is told without a click from you: A self¬ 

loading story line and animations do the 

work. Stories such as “The Amazing 

Spectacular Ordinary Bottle” have su¬ 

perb illustrations, and all stories have in¬ 

tricate color illustrations. “Sally on the 

Island” is a work-in-progress, so check 

back for future installments. Clickable 

pointing hands make navigation easy for 

kids. The only minus: The site is graph¬ 

ics-intensive, so be prepared for some 

long download times. 

www.candlelightstories.com/ 

★★★☆ 

CHILDREN’S STORYBOOKS ONLINE features 

more than a dozen stories, primarily for 

younger children (“The Farm Animals” 

and “Buzzy Bee”) but with a few for 

older kids, too (“Who Did Patrick’s 

Homework?”). Some stories are on one 

long page, while others require an easy 

click to the next page. A small, colorful 

illustration gives you a good idea of 

what you are getting into before you 

read a particular story. 

www.magickeys.com/books ★★★☆ 
—A.K. 



H O M E 

^modeling and 

four Homew 

THE BEST J 
Before you embark on a home-improve¬ 

ment project, check out HOUSENET’s cost 

guides to determine whether it’s really 

worth doing yourself. The how-to sec¬ 

tion is particularly rich in detail and cov¬ 

ers a broad range of topics, from 

how to install an air conditioner 

to instructions for the first-time 

wallpaper hanger. Then a job cal¬ 

culator helps you estimate the 

cost of your project. 

www.housenet.com/ ★★★★ 

The sleek and stylish LIVINGHOME 

holds articles on gardening, deco¬ 

rating, remodeling, and design 

that are sure to inspire and inform. 

A section called This Weekend 

has lots of fun decorating proj¬ 

ects—such as creating a coat rack 

and making your home workshop 

organized and useful—that can be 

accomplished in a couple of days. 

The estimation calculators here 

will help you determine how 

much wallpaper, paint, tile, and 

even grass seed you really need to 

complete your project. 

livinghome.com ★★★★ 

BEHOME is the perfect place to browse for 

furniture. The magazine/catalog for 

stylish home furnishings features the lat¬ 

est designs for the bedroom, dining 

room, and living room. The extensive 

section on upholstery, slipcovers, and 

rugs offers many styles and designs, and 

the zoom-in feature lets you see the de¬ 

tails of the available fabrics. The archive 

is full of articles with trendy-but-casual 

design and decoration tips. 

www.behome.com/cgi-bin/shop/index.tam 

★★★★ 

Those of you who like to peruse deco¬ 

rating magazines will want to curl up 

next to your computer with H0MEARTS. 

It comprises excerpts from several 

Hearst Publishing magazines, includ¬ 

ing Bob Vila's American Home, Country 

Living, Good Housekeeping, House Beau¬ 

tiful, and others. It’s a great place to 

browse for inspiration and tips on dec¬ 

orating every room in your house. 

homearts.com/ ★★★■£ 

Before you drape the tarp over your 

couch and start splattering, get expert 

advice from Pete Prlain, who has helped 

do-it-yourselfers with his nationally syn¬ 

dicated TV show, “How To With Pete.” 

PETE’S DRY DOCK offers step-by-step in¬ 

structions geared toward helping people 

with repair and remodeling projects. 

www.pacificharbor.com/whpier/pdd/ ★★★<? 

HOME IDEAS is a good place to begin re¬ 

searching any home-decorating proj¬ 

ect. Best feature: You can request that 

free catalogs and brochures be sent to 

you by mail. You’ll also find access to a 

bulletin board and Today's Homeowner 

Magazine's archives of articles to help 

you plan home projects. 

www.homeideas.com/ ★★★☆ 

Those of you with a really baffling dec¬ 

orating problem can ASK A DESIGNER. 

The Dear Designer column gives you 

the chance to have a professional 

designer solve pesky problems, 

such as how to brighten up a dark 

room or how to create more stor¬ 

age space in the kitchen. Scan the 

archives or go to The Reading 

Room for tips on everything 

from how to achieve that design¬ 

er look to the best way to arrange 

furniture. If you’re still stumped, 

then browse the Professional 

■ Directory to locate a designer 

near you. 

www.askadesigner.com/ irkitiS 

Learn how to repair, restore, 

and maintain your fine furniture 

and get guidance on refinishing 

many different types of wood at 

| THE FURNITURE REPAIR & REFIN¬ 

ISHING WIZARD. 

www.furniturewizard.com/ 

Uh-oh. Did you just discover 

fresh coffee stains on your pris¬ 

tine, new wall-to-wall carpet? Never 

fear, a solution is near: FLOORING INFO 

dispenses recipes for removing all 

kinds of stains from carpets. It also 

contains many helpful hints on how to 

choose, install, and buy carpets, tiles, 

and other floor coverings. 

www.flooringinfo.com/ ★★★☆ 

THE TILE LADY suggests products and an¬ 

swers any questions you may have 

about grout and tile care. 

www.tilelady.com/ —L.K. 
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U S T FUN 

Aquarium 

JAWS: JUST AQUARIA WEB SITE 

has a highly scientific slant to 

help you get the chemistry 

just right. There are volumes 

of information on the me¬ 

chanics of filtration and 

FAQs and facts regarding the 

myriad nuances of maintain¬ 

ing a healthy aquarium. 

Atbadgerstate.com/ 

Check out Aquaria by Jim for tips on how to convert an old 

computer monitor into—yes—a fishbowl. 

THE BEST 

Fishes and lizards and snakes, oh, my! 

AQUALINK holds loads of information 

for the fish enthusiast, from the do-it- 

yourselfers who want to build their 

own tanks to breed their bettas to the 

kid who just blew his birthday money 

on plants for the goldfish he won at 

the carnival. Both freshwater and ma¬ 

rine tanks are covered in depth, and 

links to public aquariums online will 

provide inspiration. Discount suppli¬ 

ers of creatures can be accessed 

through Aqualink as well. 

www.aqualink.com ★★★★ 

FISH LINK CENTRAL is another link matrix 

with monthly updates of new Web sites 

to keep things fresh. These folks host a 

discussion forum, a trading page, a list of 

clubs, software, and lots of photos. The 

Ask a Volunteer service has kind folks 

who post their specialties and invite you 

to pick their brains. 

www.fishlinkcentral.com/general.htm ★★★★ 

l^!fc E R P T 
AQUARIA BY JIM 

Friends and I had joked about build¬ 

ing a fishtank into a computer for at 

least a decade and finally I decided to 

try. I’d never owned an aquarium be¬ 

fore and knew nothing about fabricat¬ 

ing with acrylic. I’m much smarter 

now.J built my first Macquarium in 

June, 1995. It was a 2 1/2 gallon 

acrylic tank fitted into a Mac 512kE 

case. It looked good but burst a seam 

a couple hours after filling. This was 

no surprise since I know the Great 

Truth Of Hobbies—I never do any¬ 

thing right the first time. 

JAWS/index.html ★★★★ 

MELISSA KAPLAN’S HERP CARE site is a seri¬ 

ous pet owner’s guide to all things scaly 

that five in glass houses. The psycholog¬ 

ical and practical considerations regard¬ 

ing the implications of caring for reptiles 

and amphibious creatures are a must- 

read for every mom or dad whose kid 

wants a gecko or a snake. 

www.sonic.net/~melissk/ ★★★★ 

HERP LINK is another iibersite for reptiles 

and amphibians. Whether you are look¬ 

ing for info on housing your poison frog, 

feeding your fire salamanders, keeping 

your baby turtles alive, or the possibility 

of taming your blue-tongued skink, you 

can get the lowdown here. 

home.ptd.net/~herplink/index.html ★★★★ 

THE REST ' ~1 

AQUARIA BY JIM is a how-to guide for con¬ 

verting your old computers into some¬ 

thing besides landfill. An extremely cre¬ 

ative Macquarium is illustrated with 

instructions. 

www.ionet.net/~jlower/aquarium.html ★★★☆ 

FR0GLAND is a zany site full of fun 

and weird frog facts and photos. See 

the world’s biggest frog (3.3 kilos) 

and find out how to create the 

perfect environment for watching 

your tadpoles morph. 

www.teleport.com/~dstroy/froglnd.shtml 

THE SEA MONKEY WORSHIP PAGE lauds 

“amazing pets: portable, active, dis¬ 

posable.” It’s a silly tribute to brine 

shrimp. You will find seven tricks you 

can actually teach your sea monkeys 

to perform. 

users.uniserve.com/~sbarclay/seamonk.htm 

INKY’S LINKIES: THE AXOLOTL PAGE features 

the cute, frilly-gilled salamanders from 

Mexico. The critters are used mostly as 

lab animals, but they are making their 

way into pet stores and the hearts of all 

who lay eyes on them. It is not recom¬ 

mended that they be in the same tank as 

fish, however. 

w3.one.net/~inky/axolotls.html ★☆☆☆ 

If you don’t want the fuss and bother of 

maintaining your own pets, you can 

watch the 15-second updates on THE 

AMAZING FISH CAM, a virtual aquarium. 

www.mcom.com/fishcam/fishcam.html 

★☆☆☆ 

MIKE’S HERPETOCULTURAL HOME PAGE has a 

colorful photo library of wet pets to 

check out. 

gto.ncsa.uiuc.edu/pingleto/herp.html ★☆☆☆ 
—E.S. 
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U S T FUN 

Trivia Games 
THE BEST 

When the wisecracking host of YOU 

DON’T KNOW JACK from the CD-ROM 

comes to the Net, he means business. 

Audio, terrific animation, and aggressive 

use of push technology will make you 

forget you are online. New “episodes” 

appear twice a week, featuring a range of 

categories. You can even win prizes, such 

as free travel and concert tickets. 

Pop-culture trivia. 

www.bezerk.com/netshow/index.html 

★★★★ 

At RIDDLER.COM, registered members get 

a wider range of games to choose from 

than nonregistered members in addition 

to the ability to keep score and win 

prizes (computers, cameras, vacations). 

Registration is free. One game, King of 

the Hill, pits you directly against other 

Web surfers in a kind of death match of 

the intellect. Newbies and the trivia- 

challenged can start with Mental Floss 

Lite: a kinder, gentler trivia quiz. 

Sports and general trivia. 

www.riddler.com ★★★■£ 

You don’t have to pack your bags and 

head to California to play JEOPARDY! 

Now you can play online for free. The 

Web version includes all the bells and 

whistles from the TV show: count¬ 

down music, daily doubles, answers in 

the form of a question. And it’s a mul¬ 

tiple-choice game: You don’t need to 

come up with the answers! High scores 

are posted on the site. 

General trivia. 

www.station.sony.com/jeopardy/★★★★ 

THE REST .T1 

Test your knowledge of movie arcana 

with the obnoxiously opinionated GET 

REEL TRIVIA. Each quiz consists of 10 

multiple-choice questions related to 

current topics, such as 

“When Good People Make 

Bad Movies.” Quizzes are 

fun and challenging, but the 

site would be much more 

interesting if you could go 

through the archives and 

play old quizzes. No prizes. 

Movie trivia. 

getreel.ican.net/trivia/ ★★★☆ 

Take a new quiz each day 

and compare your score 

with those of other regis¬ 

tered members of IS THAT A 

FACT? The player with the 

highest cumulative score 

for the week wins a non- 

specified prize. Trivia ques¬ 

tions range from whether 

birds can fly backward to 

And, of course, no test of online trivia would be 

complete without the following question: What is 

the easiest way to lose 20 hours straight on 

America Online? The answer: the impossibly addic¬ 

tive NTN GAMES STUDIO. 

Keyword: NTN 
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EXTREEEMELY 

SPECIALIZED TRIVIA 

THE PI TRIVIA GAME 
cid.com/-eveander/trivia/index.cgi 

DAN’S SCREEN SHOT MOVIE QUIZ 
www.openix.com/~danb/quiz.htm 

JONNY’S “THE SIMPSONS” TRIVIA 
gpu.srv.ualberta.ca/~jelofson/ 

simpsons/trivia.htm 

ALBUM-COVER ART 
www.bfoot.com/users/barefoot/cdid.html 

BIBLE QUIZZES 
www.hunter.net/~hunter/questOO.htm 

“BRADY BUNCH” TRIVIA CHALLENGE 
www.mtwinc.com/~brettsch/Trivia/ 

Brady_Bunch/ 

“STAR TREK: THE NEXT GENERATION” 

THE DAILY TEST 
www.sci.ku n. n l/thal ia/f u npage/startrek/ 

DELC0 ELECTRONICS TRIVIA CHALLENGE 
www.delco.com/trivia.html 

the title of Elvis’s first movie. You 

have 60 seconds to answer each of the 

five questions in the quiz, so you had 

better think fast. 

General trivia. 

www.pathfinder.com/itaf/home.html ★★★☆ 

Check out the EXPL0RIT SCIENCE CENTER 

INTERACTIVE QUIZZES for mind-benders on 

astronomy, biology, physics, and even 

Internet history. There is a section with 

quizzes just for kids, but don’t assume 

that means the quizzes are easy. You 

don’t win anything except cyberfame. 

Science trivia. 

www.dcn.davis.ca.us/~explorit/ ★★★☆ 

WHO CAN IT BE NOW? Can you tell 

Bananarama from the Bangles? Each 

day, the multiple-choice quiz features 

10 new fuzzy photos. Music buffs will 

do well; the rest of us might score more 

highly if the photos were actually clear. 

No prizes or high scores. 

’80s music trivia. 

www.80s.com/who.html —L.H. 
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The Distorted Barbie 

f hi- PRETTY* Q @ «>* STRANGE 

www. users, interport. net/~napier/barbie/barbie. html 

The revelation that Mattel’s 1959 smash-hit doll was based on 

Lilli, a German doll of less-than-impeccable repute, may come as 

no surprise. The real treat here is the potpourri of graphical “revi¬ 

sions” of the all-plastic 38-year-old. Click here for a walleyed 

“Kate Moss Barbie,” an elfin “Bjork Barbie,” and even an extrater¬ 

restrial “X-Files Barbie.” We propose the “Farrah Fawcett-on- 

Letterman Barbie.” 

The Great U.S. 
Sheep Hat Journey 
www.ced.berkeley.edu/~mzook/html/hat.html 

Some people build must-see Web sites, oth¬ 

ers just post lots of photos. With a decided 

gravitation toward the latter, Matt, the genial 

host of this page, lets us peek in on a cross¬ 

country trek with his significant other—and 

his great sheep hat. Yes, in the tradition of 

the Cats in Paris, share yet another travelogue with a shtick. And 

don’t feel, er, sheepish about busting on it, either. 

In Search of the 
Pork Martini 
www. echonyc. com/~jkarpf/home/ 

martini, html 
Though the lounge-lizard revolution has 

done much to repopularize the martini, the 

rhetoric on this site grouses that there's 

something decidedly elitist about the clas¬ 

sic vermouth, gin, and olive concoction. The suggested anti¬ 

dote? Pork. Yes, take some ground pork, fry it up in canola 

oil, let it steep in 100-proof vodka for two weeks, and, well, 

drink like a pig. 

Tamagotchi Surgery 
www.geocities.com/TimesSquare/Lair/1544 

It’s not that there is any¬ 

thing odd about providing 

food and nurture to a digi¬ 

tal pet, but an entire page 

devoted to reengineering 

the Tamagotchi environ¬ 

ment genetically is obses¬ 

sive, if not just plain 

strange. After you read the 

painstaking details of how 

to change the colors and 

design of your pet’s environment and its control buttons, 

you might find recent advances in sheep cloning that 

much more plausible. 

The VeggieVan: Greased Lightnin’ 

www.veggievan.org 

Wait, don’t dump that vegetable oil until you answer this rid¬ 

dle: What travels at speeds up to 65 miles per hour, looks 

like an updated version of the Partridge Family’s bus, and 

spent the summer on the road? That’s right, it’s the 

VeggieVan, America’s vegetable 

oil-powered answer to the 

threat of Mideast oil 

t embargoes. Just 

say, “Crisco.” 

I Llanfairpwll 
I www.nwi.co.uk/llanfair 

I There’s nothing strange about a town 

I having a Web site; we love that. But 

I when that place is the Welsh village of 

luanfairpwllgwyngyllgoger- 

lychwyrndrobwllllantysiliogogogoch 

* (58 letters—we counted them for you, 

so you don’t have to), the plot thickens. First there is the lyrical audio bite 

of the name’s pronunciation. That said, you will learn what it means (“Saint 

Mary’s Church in the hollow of the white hazel near a rapid whirlpool and 

the Church of Saint Tysilio of the red cave”). Jolly good. 
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FUSION 3D OPTION PAK 

Bundle up with DVD-ROM,* DVD software 
E4 Cool DVD PCI decoder card: 6 channel 

AC-3 to 2 channel out capability, SPDIF 
output (digital audio out) 

AWE 64 ISA sound card 
Cambridge SoundWorks/MicroWorks- 

2 speaker satellite with subwoofer 
stereo system 

Monster 3D graphics card with 4MB memory 
Fusion 3D game pak: 

Mech Warrior 2: Mercenaries 3Dfx version 
AH-64D Longbow, U.S. Navy Fighters ’97 
Command & Conquer, Formula I 
3Dfx Edition 

MS Sidewinder Pro Joystick 

Micron. 
Temperatures are 

dropping outside, 

L but things are 

heating up inside With Millennia Xku add $549 
With Millennia Mme add $699 

with the new Millennia® desktops from Microa 

So bundle up. Because now when you buy a Millennia 

desktop, you’ll choose a software pack to be included with 

your system. Pick one of four great options, including the 

EdVenture Pak, the Quicken Financial Pak, the Home 

Productivity Pak or the Multimedia Xcitement Pak.. If you want 

more than one, additional bundles are only $69. Or upgrade tc 

the must-have Small Business Essentials bundle for just $249. 
of a Millennia system 

QUICKEN FINANCIAL PAK 
Quicken Deluxe, Family Lawyer, 
Parents’ Guide to Money, Financial Planner 

EDVENTUREPAK 
Includes children's educational and 

We’ve packed tons of speed, memory and 

power into these state-of-the-art PCs. The 

Millennia Mme models offer full-featured flexibility at a fantastic entertainment software, ages 3-10, 

price, while the powerful Millennia Xkus promise incomparable I Family Doctor, Comptons Encyclopedia '97 
„ ,. r , , .. Mavis Beacon Teaches Typing, PrintshoD 
Computing for the most demanding user. Ensemble 3, Net Nanny, Crayola Magic 3D 

MULTIMEDIA XCITEMENT PAK 
Includes great multimedia titles the whole 
family will love! Call for details on titles. 

And Iomega Zip drives come standard on all Millennia 

computers, so now you’ll have room for everything! Add our 

Fusion 3D™ option and you’ll get DVD technology 3D graphics 

and a blistering sound system. And you’re backed by our 

leading 5-year/3-year Micron Power™ limited warranty 

Call now to order 

800-556-4391 
www.micronpc.com 
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MICRON TRANSPORT Vlx 

MICRON TRANSPORT Xpe 
133MHz Mobile Intel Pentium processor 

with MMX technology 
16MB EDO RAM (80MB max.) 
1.6GB removable hard drive 
12.1” active matrix color display, 800x600 

STANDARD FEATURES 
256KB pipeline burst cache 
PCI graphics accelerator, 2MB VRAM 
8X modular CD-ROM 
Pick-a-Point™ dual pointing devices 
Microphone and 16-bit stereo sound 
Motorola Montana 33.6 fax/modem 
CardBus- and zoomed video-ready 
2 infrared ports, S-video, NTSC, game port 
Management™ and Executive Travel™ software pak 
2 Modular expansion bays 
Custom nylon carrying case 
Microsoft Windows 95 and MS Plusl 
Microsoft Office 97 Small Business Edition 
5-year/3-year Micron Power 

limited warranty 

MICRON TRANSPORT Xke 
233MHz Mobile Intel Pentium processor 

with MMX technology 
48MB EDO RAM (I92MB max.) 
3GB removable hard drive 
13.3" TFT XGA display 

STANDARD FEATURES 
512KB pipeline burst cache 
128-bit, 2MB DRAM graphics 
20X CD-ROM with AutoPlay™ technology 
Dragon Systems' NaturallySpeaking Personal vo 

recognition software 
Pick-a-Point dual pointing devices 
Microphone and 16-bit stereo sound 
Integrated 33.6Kbps modem (upgradable to 56Kbps) 

full duplex 
CardBus- and zoomed video-ready 
2 infrared ports, S-video, NTSC, game, USB ports 
Management and Executive Travel software pak 
2 Modular expansion bays 
Microsoft Office 97 Small Business Edition 
Microsoft Windows 95 and MS Hus!^ 
5-year/3-year Micron Power 

limited warranty 4 
Custom nylon carrying case X 

Stay warm. 
Move 

Cozy up to Micron™ 
Transport™ portable computers. 

Our new Transport Xke gives you the best 

in portable power and performance. Not 

only is it about the fastest notebook 

you’ll find, it’s the only one that 

comes standard with Dragon 
Systems’ NaturallySpeaking Personal state-of-the-art 

speech recognition system Now you can create documents, 

check spelling and look up words by talking, not typing. 

Meanwhile, the Transport Xpe 

gives you full features in a snug, 

award-winning design, and the 

Transport Vlx offers no-nonsense 

computing at a toasty little price. 

Micron Transport notebooks 

are always preinstalled with 

Microsoft® Windows NT® Work- 

TRANSPORT OPTIONS 
Micron Executive™ desktop package: matching black 17” 

monitor (15.8” display), mouse, mousepad and keyboard S699 
(can be used with or without MicronDock) 

Motorola Montana 33.6 fax/modem supports regular 
telephone connections, cellular phones and two-way 
paging devices S259 

NOTEBOOK EXTENDED SERVICE 
OPTIONS (Vlx ONLY) 

2nd and 3rd year parts and labor1"; 3-business-day 
turnaround for 3 years 

2nd and 3rd year parts and labor1"; 7-business-day 
turnaround for 3 years 

station or Microsoft Windows® 95, and you always get our award-winning 

24-hour customer service and some of the best warranties in the business. 

Warm up to the Micron Millennia® and Transport computers., 

Call us or visit our Web site today 

Call now to order 

800-556-4391 
www.micronpc.com 
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MICRON MILLENNIA Mme 

STORAGE/MEDIA OPTIONS 

MICRON™ MILLENNIA Mme 
Intel I66MHz Pentium processor 

with MMX™ technology 
16MB SDRAM 
3.2GB Ultra ATA hard drive 
24X EIDE variable speed CD-ROM 
15" Micron 500FGx, ,28dp (13.7" display) 

STANDARD FEATURES 
512KB pipeline burst cache, flash BIOS 
Integrated BOMB Iomega Zip drive, 3.5' floppy drive 
32 voice wavetable stereo sound with speakers 
USR Sportster 56K x2 data/fax modem* 
PCI 64-bit 3D video, MPEG, 4MB EDO DRAM 
Microsoft8 IntelliMouse™ USB Connections 
Microsoft Windows" 95 and MS" Plus! 
Microsoft Office 97 Small Business Edition 
Choice of Micron Software Solutions Pak 
5-year/3-year Micron Power® limited warranty 

Intel 233MHz Pentium processor 
with MMX technology 

64MB SDRAM 
6.4GB Ultra ATA hard drive 
24X EIDE variable speed CD-ROM 
17" Micron 700FGx, ,26dp (16" display) 

STANDARD FEATURES 
512KB pipeline burst cache, flash BIOS 
Integrated IOOMB Iomega Zip drive 3.5’ floppy drive 
32 voice wavetable stereo sound with speakers 
USR Sportster 56K x2 data/fax modem* 
PCI 64-bit 3D video, MPEG, 4MB EDO DRAM 
Microsoft IntelliMouse, USB Connections 
Microsoft Windows 95 and MS Plus! 
Microsoft Office 97 Small Business Edition 
Choice of Micron Software Solutions Pak 
5-year/3-year Micron Power limited warranty 

Adaptec 2940UW Ultra SCSI Fast-20 controller $175 
(upgrade from system witb standard Ultra SCSI Fast-20 controller) 

Plextor 12/20 Plex3MB/sec 
SCSI CD-ROM $100* 

(upgrade from system with standard EIDE CD-ROM) 
lomegajaz SCSI drive with IGB removable cartridge $299“ 
Iomega 6-pack oflOOMB Zip cartridges $99 

HP PRINTER OPTIONS 
HP DeskJet 670c printer - Quality color printing for the 

home, complete with cable $219 
HP DeskJet 692c printer - Photo-quality color printing for the 

home, complete with cable $319 
HP DeskJet S70Cxi printer - premium B&W and vivid color 

printing for business, complete with cable $419 
HP LaserJet 6Pxi printer - full featured B&W printing, 

complete with cable $799 
HP LaserJet 6Lxi printer - affordable B&W printing, 

complete with cable $429 

MICRON MILLENNIAXku 
Intel 266MHz Pentium II processor 

(features MMX technology) 
64MB SDRAM 
6.4GB Ultra ATA hard drive 
24X EIDE variable speed CD-ROM 
17" Micron 700FGx, .26dp (16" display) 

STANDARD FEATURES 
82440LX chipset 
512KB internal L2 cache, 2MB BIOS 
Integrated IOOMB Iomega Zip drive, 3.5' floppy drive 
32 voice wavetable stereo sound, Advent 009 

speakers with subwoofer 
USR Sportster 56K x2 data/fax modem* 
Diamond Viper V330 128-bit 3D video 

with 4MB SGRAM 
Microsoft IntelliMouse, USB connections 
Microsoft Windows 95 and MS Plus! 
Microsoft Office 97 Small Business Edition 
Choice of Micron Software Solutions Pak 
5-year/3-year Micron Power 

limited warranty 

MICRON MILLENNIA Xku 
Intel 300MHz Pentium II processor 

(features MMX technology) 
I28MB SDRAM 
8.4GB Ultra ATA hard drive 
24X EIDE variable speed CD-ROM 
17" Micron 700FGx, .26dp (16" display) 

STANDARD FEATURES 
82440LX chipset 
512 KB internal L2 cache, 2MB BIOS 
Integrated IOOMB Iomega Zip drive 3.5’ floppy drive 
32 voice wavetable stereo sound, Advent 009 

speakers with subwoofer 
USR Sportster 56K x2 data/fax modem* 
Diamond Viper V330 128-bit 3D video 

with 4MB SGRAM 
Microsoft IntelliMouse, USB connections 
Microsoft Windows 95 and MS Plus! 
Microsoft Office 97 Small Business Edition 
Choice of Micron Software Solutions Pak 
5-year/3-year Micron Power 

limited warranty 

DISPLAY/VIDEO OPTIONS 
17" Hitachi SuperScan CM630 (15.9" display) 

,26dp color monitor 
19" Hitachi SuperScan CM75I (18.0" display) 

$100“' 

.26dp color monitor 
21" Hitachi SuperScan CM80I (20.0" display) 

$300“ 

•26dp color monitor $650“' 

SCANNER OPTIONS — 
HP Scanjet 5s sheetfed scanner - Color/monochrome 

scanner for the home or office $209 
HP Scanjet 5p flatbed scanner - Quality one pass color 

and monochrome scanning for the home or office $309 
HP Scanjet 6100c flatbed scanner ■ Premium color/ 

grayscale scanning ensures high quality images and 
line art for business $799 

MICRON 
POWER Micron Sales Hours: Mon-Fri, 6am-10pm, Sat, 7am-5pm 

(MT). Technical Support Available 24 Hours A Day 
7 Days A Vfek Toll flee from Mexico: 95-800-708-1755 
Toll free from Canada: 800-708-1758 
Toll free from Puerto Rico: 800-708-1756 jn 
International Sales: 208-893-8970 uHH. 
International Fax: 208-893-7393 

Additional options 
available. 

■Maximum transmission speed of up to 56Kbps when downloading data and 
33.6Kbps when uploading However, actual performance is dependent upon 
numerous factors and observed transfer rates may be less than the 
maximum puimials. 

!:i Upgrade fan systems with standard 16-bit stereo sound card 
18 Requites SCSI host adapter 

™ U®ade from systEms with standard Micron 17* TOffix (16* display) color monitor 
t5> Upgrade 60m systems with standard 64-bit 4MB video raid 
1611st year on-site service is available in the United States and In limited areas in 

Canada from third-party service provider per customer's agreement with provider 
^ 2nd year and 2nd and 3rd year offerings are available in the United States only 

Extended services, if purchased aftEr system shipment may have a higher cost 
® Service will be scheduled, whenever possible, for the next business day after parts 

are received by the customer 
91 Available in certain locations ask pur system consultant for details 

Some options and accessories available witb system purchase only 



Cooler weather s coming. 

Bundle 

Call now to order 

800-556-4391 
www.micronpc.com 
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